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—ople Two outstanding journalists. 


Two prestigious awards. 
One great newspaper. 





(See page 14) 


j Reaching |. ra John Crewdson, winner 
teenage readers ‘ | George Polk Award in Journalism 
. F for Medical Reporting 

(See page 18) i “The Great AIDS Quest” 
A penetrating look at the story behind the search for the 
AIDS virus, and a compelling portrait of how competition, 
pettiness and pride can be as destructive as our most lethal 
diseases 


Linnet Myers, winner 

American Society of Newspaper Editors 

Distinguished Writing Award 

“Humanity on Trial” 

A sensitive examination of the human comedy and violent 

tragedy played out daily in Chicago's criminal courts and 

zoe. my f the homes of the people who inhabit them; also awarded 
‘ the Chicago Bar Association’s Herman Kogan Media 

Award 


Please join us in congratulating these two exceptional pro- 
fessionals. Their award-winning efforts are exemplary of 
the skill, talent and dedication to journalistic excellence 
that come together 


every day inthe (Teen Une] itt 


Chicago Tribune. 


























“THINGS ARE GETTING BADI.. 
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.IT USED TO BE | ONLY GOT BITTEN BY THE DOG 


“...1 think most people take them- 





selves too seriously and the world not 
seriously enough. Part of my job is to try 
and reverse that equation . . .” 








Bob Gorrell wields his irreverent pen on a host of 
topics, from the foibles of world leaders to the 
foolishness of public policy. 

As acartoonist based at the Richmond, Va., News 
Leader, he has garnered awards and citations from 
the Virginia Press Association, the Overseas Press 
Club and the Dragonslayer Editorial Cartoon 
Contest. 

His cartoons, plus those of our other 
cartoonists —Steve Kelley, M.G. Lord, Mark Cullum, 
J.D. Crowe, Bruce Beattie, Pat Crowley, Bob 
Englehart, Mike Ramirez, David Catrow, and Gary 


COX 


Markstein—have appeared in People magazine, the 
New York Times, Time and Newsweek. 

Copley cartoonists are a big draw for 900 subscrib- 
ing newspapers in the U.S. and Canada. To draw 
your own conclusions, call toll-free 800-445-4555* 
for a free sample of our EDITORIAL CARTOON pack- 
age, available camera-ready daily, weekly or 
monthly. 

Get the package that ties up readership and reve- 
nues. The one with the draw of our controversial 
cartoonists. 


P.O. Box 190 * San Diego, CA 92112 
*Alaska, California, Hawaii and Canada, call collect (619) 293-1818. 
OT — ee OO Soares i ie 





HARRIS 
GRAPHICS 


BINDERY AND FORMS PRESS DIVISION 


IS MOVING f= 


GRAPHICS (513) 274-5719 fax 
4900 Webster Street 195181 telex 


Dayton, Ohio 45415 
(.. company name a 


has changed from Harris 
Graphics to AM Graphics. This 
change has been brought about 
in conjunction with the creation 
of five business units to better 





serve your company’s needs: 


AM Schriber, business forms 
equipment 

AM Sheridan, newspaper 
mailroom equipment 

AM Sheridan, publication 
bindery equipment 

AM Wohlenberg, commercial 
bindery equipment 


KG Squcialty Prothacts, Bini and ® [ 
crea PewwessP#'™ Your Rolodex File 


Our aggressive response to your needs and dedication to your success, established under the 
Harris Graphics name, will continue under the AM Graphics identity. 


The only change for us is our name... AM Graphics. The only change for you is a new rolodex card. 


fal Graphics 


Ahi Sheridan 
Ahi Schriber 
Alifi\Nohlenberg 4900 Webster Street (513) 278-2651 
Ahh Specialty Products Dayton, Ohio 45414 (513) 274-5719 fax 
155181 telex 


Rolodex” is a registered trademark of the Rolodex Corporation. 


Affi Graphics 











About Awards 


Eurail award. Free-lance journalists Alexandra Mar- 
shall and James Carroll of Boston, were first-place win- 
ners of $1,000 for the best article published in North 
America during 1989 on the subject of European rail 
‘travel. Their article appeared in the Oct. 22, 1989, New 
York Times travel section. 

The contest was judged by the University of Missouri- 
Columbia School of Journalism for the Eurail North 
American Regional Committee and was held to com- 
memorate the 30th anniversary of Eurailpass. 





Bearak wins again. For the second time in three years, 
Barry Bearak of the Los Angeles Times won first place in 
the Nixon Newspapers National Journalism Writing 
Award Contest, coordinated by Ball State University’s 
journalism department. 


Advertiser recognition. The American Association of 
Advertising Agencies recently presented its 1990 Adver- 
tiser Recognition Award to Levi Strauss & Co. to 
acknowledge the company’s outstanding advertising over 
the years. AAAA president John O’Toole presented the 
award to Robert D. Haas, chairman of the board and chief 
executive officer of Levi Strauss & Co., during the 4As 
annual meeting in Palm Springs. 


Native American Press honors. Betty Reid, a Navajo 
reporter for the Gallup (N.M.) Independent, has been 
awarded the first Wassaja Award and a $1,000 prize from 
the Native American Press Association for her ongoing 
coverage of the crisis facing the Navajo government after a 
U.S. Senate panel uncovered allegations of fraud and 
abuse by four-term Navajo chairman Peter MacDonald. 


Stokes award. Eric Nalder of the Seattle (Wash.) Times 
has won the 1989 Thomas L. Stokes Award of $2,000 for 
his series of articles on threats to the environment posed 
by oil tankers. 


Seigenthaler honored by j-school. John Seigenthaler, 
publisher and chief executive officer of The Tennessean in 
Nashville and editorial director of USA Today, and Pulit- 
zer Prize-winning author W.A. Swanberg, have been 
named the recipients of the Carr Van Anda Award, Ohio 
University’s E.W. Scripps School of Journalism’s highest 
honor. 


Chicago Hall of Famers. Six Chicago newspeople and 
two closely allied with the news media were inducted into 
the Chicago Journalism Hall of Fame by the Headline 
Ciub. The inductees were: 

John H. Thompson, whose Chicago Tribune career 
included covering World War II; Robert G.S. Schultz of 
the defunct Chicago Daily News, who died in 1989; the 
late Curtis MacDougall, longtime Northwestern Univer- 
sity journalism professor; John H. Johnson, founder of 
Ebony magazine; Paul Harvey, ABC radio news commen- 
tator; Art Petacque, veteran Chicago Sun-Times reporter 
and Pulitzer Prize winner; Herb Graffis, a golf writer for 
the Chicago Times, who died in 1989; and Eugene Field, a 
long-ago Daily News columnist, who died in 1895. 
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About Awards 


Green eyeshade awards. The Atlanta professional chap- 
ter of the Society of Professional Journalists recently 
presented its 11-state Southeastern regional journalism 
awards to print and broadcast journalists. 

Newspaper winners were: Deadline writing, the staff of 
the Miami Herald; Non-deadline reporting: news, a team 
at the Lexington (Ky.) Herald-Leader; Non-deadline 
reporting: feature; Steven Sternberg and Michael Schwarz 
of the Atlanta Journal and Constitution; Sports 
reporting, Brad Liston, Tom Lyons, Jud Magrin and Bill 
King of the Gainesville (Fla.) Sun; Print Photography, 
Michael A. Schwarz of the Atlanta Journal and Constitu- 
tion; Print editorial cartoon, Mike Luckovich of the 
Atlanta Constitution; Print investigative reporting, Jane 
O. Hansen of the Atlanta Journa! and Constitution. 

Also: Sports commentary, Gary Lundy of the Knoxville 
(Tenn.) Journal; Commentary: serious, Durwood McAlis- 
ter of the Atlanta Journal and Constitution; Commentary: 
humorous, Dave Barry, the Miami Herald; All media 
criticism, Judy Sheppard, the Columbus (Ga.) Ledger- 
Enquirer; and All media editorial, Jane Healy, the Orlando 
(Fla.) Sentinel. 





First biomedical science journalism awards. Donald C. 
Drake, medical writer at the Philadelphia Inquirer, was 
the newspaper winner in the first annual International 
Biomedical Science Journalism Prizes of the General 
Motors Cancer Research Foundation. Each of the three 
prizes, for newspaper, magazine and book, and broadcast 
coverage, includes a $10,000 cash award and a limited-edi- 
tion work of art. 


Matrix winner. Marian Burrows, food columnist at the 
New York Times, was named the newspaper category 
winner of a Matrix Award for professional excellence 


‘ sponsored by the New York Women in Communications 


Inc. 











E«P’s Annual Report 
of Newspaper 
Advertising Linage 
is almost here! 


Published May 26, 1990 


Over 500 newspapers listed from 
throughout the U.S. and Canada 
with the latest advertising data 
in retail, automotive, classified, 
general, financial, and legal .. . 


Closing Dates: 
Space: May 16 
Ad Material: May 18 


...an ideal promotion opportu- 
nity for newspapers in a section 
within an issue that will be a sig- 
nificant information and reference 
source for advertisers and agencies. 


ADVERTISING RATES 


Call now and reserve space — 
(212) 675 * 4380, ask for Don Parvin! 
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APRIL 
13-14—National Association of Hispanic Journalists Conference & Expo; Job 
Fair; San Francisco. 
21—Socuthern Circulation Managers Association, Spring Conference, 
Baton Rouge. 
21—“Press Problems of the '90s: A Project Watchdog Debate,” Co-spon- 
sored by D.C. Chapter SPJ and the National Press Foundation; 
National Press Club, Washington, D.C. 
20-22—Foundation of American Communications, Urban Poverty in the 
1990s, Los Angeles Midtown Hilton. 
21-22—Pictures of the Year Weekend, University of Missouri-Columbia. 
21-22—lllinois Press Photographers Association, Pictures of the Year Judg- 
ing and Education Seminar, Columbia College, Chicago. 
22-25—Newspaper Research Council, Pier 66 Hotel, Fort Lauderdale. 
22-25—Inter-State Circulation Managers Association, Spring Conference, 
Vista International Hotel, Pittsburgh. 
22-27—Knight Center for Specialized Journalism, America by the Numbers, 
University of Maryland, College of Journalism, College Park. 
23-25—American Newspaper Publishers Association, Convention, Century 
Plaza, Los Angeles. 
25—Sigma Delta Chi Conference, Keeping Secrets: Jusiice on Trial, 
Sponsored by the national SPJ and the Association of Trial Lawyers 
of America, Westin Hotel, Washington, D.C. 
25-27—The Media and the American Indian, Sponsored by The National 
Conference of Christians and Jews, Holiday Inn, Sioux Falls, S.D. 
27—Maine Press Association, Spring Conferences, Bangor Motor Inn 
Banquet and Conference Center. 
30-5/2—Newspapers Purchasing Management Association Inc., Annual 
Conference, Buena Vista Palace Hotel, Lake Buena Vista, Fla. 


MAY 
2—Canadian Daily Newspaper Publishers Association, and Canadian 
Press Annual Meeting, Hilton International, Toronto. 
4-5—Communication of Science News and Features, Designed for jour- 
nalists, editors, scientists, and public relations professionals, Depart- 
ment of Bioengineering, University of Utah, Salt Lake City Marriott 
Hotel. 
4-5—Virginia Press Association Old Dominion Advertising Conference, 
Charlottesville. 
11-13—Sih Annual Pittsburgh Photo Conference, Sponsored by the Pitts- 
burgh Press and Scripps Howard, Airport Marriott. 
20-23—World Congress of Newspaper Publishers and International Federa- 
tion of Newspaper Publishers (FIEJ) Annual Generai Meeting, 
Copenhagen. 


Seminars/Workshops/Clinics 


APRIL 

14-18—American Press Institute, Sports Editors, Toronto. 

19-20—Iniand Press Foundation/Association—Editorial Page Seminar, Park 
Ridge, Ill. 

20—PNPA Foundation, Pennsylvania Press Institute, Solving Postal 

Problems for Weeklies, Harrisburg, Pa. 

21-22—Pennsylvania Press Photographers Association, Convention and 
Pictures of the Year Competition, Hazelton, Pa. 

22-5/4—American Press institute, Executive Editors/Managing Editors/Man- 
aging Editors (over 75,000 circulation), Reston, Va. 

26-27—Inland Press Foundation/Association, Circulation Seminar, Park 
Ridge, Ill. 

29-5/2—SNPA Foundation Seminar, Sports Writing, Austin, Texas. 

29-5/4—American Press Institute, Advertising Executives (over 75,000 circu- 
lation), Reston, Va. 


MAY 

6-11—The Poynter Institute for Media Studies, Computer Graphics & 
Illustration, St. Petersburgh. 

6-12—American Press institute, Feature and Lifestyle Editors, Reston, Va. 

13-16—The Poynter Institute for Media Studies, Computer Page Design, St. 
Petersburg. 

13-18—American Press Institute, Executive Development Program (under 
75,000 circulation). 
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Retailers j jump on ADSPACE bandwagon. 


The nation’s retailers, large 
and small, are embracing the 
friendly littie floppy disk called 
ADSPACE in growing numbers. 
And so are newspapers — from 
country weeklies to metro dailies. 

ADSPACE officially became a 
commercially-operated space 
reservation system January 1 
after months of testing and then 
actual daily use by A & S, a Fed- 
erated Department Store. Eight 
metro New York dailies parti- 
cipated in the initial test and now 
receive space reservations from 
A & S and Herman's Sporting 
Goods in a live environment. 

By mid-February the following 
advertisers, besides A & S and 
Herman's, had indicated their 
intent to use ADSPACE to place 
ROP and preprint reservations 


AD/SAT 
Reception 


Index 
(4Q 1987=100) 


| 520 | 


| 305 | 
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| 
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4Q 1989 























with all newspapers they use: 
Circuit City, Eckerd Drugs, Sun- 
flower Group, Newspaper Coop 
Network, Wal-Mart, Sterling 
Jewelers, Elder Beerman and 
Toys R Us. 

Why are retailers so enthusi- 
astic? Listen to Bob Cole, oper- 
ating Vice President and Media 
Director for A & S: “We made 
reservations for 17 pages, as 
heavy as were ever going to get 
in six newspapers, in 40 minutes. 
It reduced a three to four hour 
job to 40 minutes.” Using AD- 
SPACE, the six newspapers 
confirmed the reservations for 
all 17 pages the same day! 


Newspaper ad 
receptions start decade 
on upswing. 


While newspaper ad linage 
has been reportedly depressed 
throughout the country for some 
time, Network papers kicked off 
1990 with continued increases in 


ads received via AD/SAT. 

For the first two months, 
Network newspapers received 
37.6% more ads than during the 
same period in 1989. This comes 
on top of a 79.3% increase for 
the full year 1989 over 1988. 


Network transmissions 
also begin 90’s with 
leap upward. 


The number of ads transmit- 
ted on the AD/SAT Network 
also continued to grow during 
January and February, with a 
38.0% increase over the same 
period in 1989. Last year the 
number of transmissions in- 
creased 78.2% over 1988. 





Free demo disk 
available! 

If you'd like a free copy of the new 
| ADSPACE demo disk for IBM- 
| compatible computers, call 1-800/695- 
| 6565. (If you want information about 
| joining the AD/SAT Network, just 
| contact us at the address below.) 














ADISAT, INC. * 527 WEST 34TH STREET, NEW YORK, NY 10001 * TELEPHONE ee * FAX 212/330-0660 


TRANSMISSION CENTERS IN NEW YORK AND LOS ANGEL! 











IN BRIEF 








Photog helps nab 
suspect, gets pix 


A photographer for the Clarion- 
Ledger, Jackson, Miss., helped 
police bag a suspect in three armed 
robberies — and got pictures in the 
bargain — after watching a man, who 
matched the description she had 
heard on a police scanner, bolt from 
a convenience store. 

Photographer Michele Stapleton 
heard the report of two convenience 
store hoidups as she drove to work 
March 12. She spotted a car matching 
the description of the getaway vehi- 
cle, followed it and called police when 
it stopped at another store, which was 
also robbed. 

James Dean Coker, 29, was 
arrested on three counts of armed 
robbery. 

“When the policemen came, he 
was getting in his car, as if to leave,” 
Stapleton said. “The police just 
pulled up behind him and he took off 
running.” 

Officers apprehended him about a 
block away, as Stapleton snapped 
photographs for the newspaper. 


Pittsburgh Press 
settles with union 


The Pittsburgh (Pa.) Press Co. and 
its largest union resolved their dispute 
over terms of a new contract March 
14, averting a possible disruption in 
delivery of the city’s two major daily 
newspapers. 

An agreement between manage- 
ment and Teamsters Local 211 was 
reached after a nine-hour negotiating 
session at the offices of the National 
Labor Relations Board, said Gerald 
Kobell, NLRB district director. 

The agreement will result in the 
reduction by attrition and retirement 
of about 60 jobs, as the company had 
sought, Kobell said. Nearly all of the 
reductions will be in the transporta- 
tion and circulation departments. No 
layoffs will occur. 

The agreement also permits union 
members to apply to the company’s 
major medical insurer for reimburse- 
ment for out-of-pocket expenses for 
prescription drugs, as the union had 
asked, Kobell said. 

The labor dispute had threatened 
the delivery of both the afternoon 
Press and the morning Pittsburgh 
Post-Gazette. 

The Pittsburgh Press Co. publishes 





A piece of the Berlin Wall has taken its place in Tribune Tower alongside a 
chunk from the Great Wall of China and more than 120 other historic stones 
embedded in the Chicago Tribune’s headquarters. Tribune Berlin bureau 
chief Ray Moseley obtained the stone — but not without problems. 

“They wanted a piece six inches thick because they needed to put a pin 
through it [to hold it into the tower], Moseley said, “but there are steel rods 
running through the Berlin Wall, two inches from the side. | found a lot of 
pieces, but none of them more than two inches thick. | was begining to despair, 
but then | ran into a man who had a sledgehammer.” 














the afternoon paper and handles pro- 
duction and distribution of the sepa- 
rately owned Post-Gazette. 

— AP 


Coverting to a.m. 


The Southeast Missourian of Cape 
Girardeau, which has been an after- 
noon paper since its founding in 1904, 
plans to convert to morning circula- 
tion beginning June 4. 

The paper publishes Monday 
through Friday (circulation 17,000) 
and Sunday morning (circulation 
21,700). 


Leave of absence 
taken by Pakenham 


Michael Pakenham is taking a leave 
of absence from the day-to-day 
responsibilities as editorial page edi- 
tor of the New York Daily News. 

For the next several months he will 
be working as executive editor of the 
Sunday Correspondent, a British 
newspaper partially owned by the 
News’ parent corporation, the Tri- 
bune Company of Chicago. Through 
periodic visits he will remain in over- 
all charge at the News. 


The day-to-day operations of the 





News editorial page will be overseen 
by chief editorial writer Robert W. 
Laird for the duration. 


N.Y. Post campaign 


The New York Post has launched a 
new advertising campaign designed in 
part to change perceptions about its 
readership. 

The campaign features commonly 
heard fibs — such as “Your table will 
be ready in five minutes” and “I 
always clean up after my dog” — and 
end with the tag line, “I never read 
the New York Post.” Each of print 
and broadcast ad will feature two 
lies — which will relate to topics such 
as politics, sports, business, job 
hunting and dating — and end with 
the New York Post tag. 

The ads were created by Kirshen- 
baum & Bond. 


Polish journalist 
goes to WorldPaper 


Daniel Passent, deputy editor of 
Polityka, a Polish weekly, plans to 
move to Boston, Mass., to assume the 
title of managing editor of World- 
Paper. 
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To Control Your Page Flow, 
Tap The Power Of PageSiream: 


New PageStream”™ from SII helps put you in command 
«a of the torrent of text, graphics and data flooding through 
a new dimension of page flow control. YOU Newspaper. 
More than simply a “pagination system,” PageStream 
gives you newspaper-wide page management with the proven security 
and reliability of Tandem® fault tolerance and SII database integration. 
When the real issue is managing your page flow, the solid answer is SII’s PageStream 
Distributed Page Management System. To receive your copy of our white paper on page 
production and page flow management, call SII today: (800) 445-4744. 


IS} System Integrators, Inc. 


P.O. Box 13626, Sacramento, CA 95853 


Real Issues. Solid Answers. 


Tandem is a registered trademark of Tandem Computers, Inc. 
The SII logo and System Integrators, Inc. are registered trademarks and PageStream, “Real Issues. Solid Answers.”, and SII are trademarks of System Integrators, Inc. 
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The biased-unbiased common carrier 


That’s an oxymoron and it means that the United States Postal 
Service, which is supposed to treat everyone alike, is actually taking 
sides supporting and promoting customers who are likely to produce 
the best result on the bottom line. 

Only a month ago E&P (March 10, Page 4) reported the assistant 
postmaster general for marketing and communications was en- 
couraging businesses from coast to coast “to shift advertising dollars 
from newspapers, spot television and local radio to direct mail.” He 
wrote in the January Postal Leader: “We're going to show them how 
a well-targeted mail campaign costs less than the competition and can 
produce more measurable results.” 

This was a blatant promotion of one medium over other media by 

‘the Postal Service which is supposed to be a common carrier impar- 
tial to all. Postal executives apologized for the language of the gentle- 
man, who suddenly left the Postal Service, but announced that it was 
proceeding with its direct mail campaign anyway. 

Print media are now being exposed to more of this bias in the 
proposed schedule of rates for 1991. 

Under the new schedule, the Postal Service proposes that news- 
papers again be placed at a disadvantage. The Third Class Mail 
Regular Bulk Rate for non-letters is the class used for advertising 
inserts, joint mail, newspaper TMC programs and free-distribution 
shoppers. 

Mailers that enter their mail at the delivery station level (sub- 
stations), and who also saturate the households on a carrier route (at 
least 75% of the deliveries on a route) would have their rate reduced 
by 9.8%. If a mailer does not saturate a postal carrier route it will 
mean an increase in cost of between 10.9% and 15.8%, depending on 
whether they enter their mail at a central postal office or deliver it to 
the substations. This is the rate structure that is applicable to news- 
papers TMC programs. 

The proposed rate structure places the typical newspaper TMC 
program at a postage cost disadvantage of between 10% and 29% 
when compared with a saturation mailer. 

Whatever happened to our Postal Service that was supposed to be 
available to all at the same rates for the same service? 


A switch in roles 


College professors are usually the ones who stand up for free 
speech, free press, the Bill of Rights, etc. Generals and admirals are 
usually expected to want reporters to be restricted and limited in 
their coverage of military affairs. 

Right? Wrong. 

At a conference on the military and the media at the Naval War 
College (E&P, March 31, Page 13) a professor proclaimed that Con- 
gress should restrict the press on what it can say about the military. 
On the other hand, a retired Marine Co1jps general and a rear admiral 
said the military has a clear responsibility to inform the American 
people through the media. 

We need more of the latter. 





Charter Member 
The Audit Bureau 
Audit of Circulations ABP 
Bureau Member 
American Newspaper ANPA 


Publishers Association 
6 mo. avg. circulation Dec., 1988—27,785 





The Oldest Publishers and Advertisers 
Newspaper in America 
With which have been merged: The Journalist established 
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Corrupting the meaning of the First Amendment 


What is more sacred to every per- 
son in media than the First Amend- 
ment? 

Despite the lip service we all give 
that first of the 10 amendments of the 
Bill of Rights, however, our profes- 
sion has probably been the worst 
offender in corrupting its true mean- 
ing to most of the people of this 
nation. 

We have done this, mostly, 
because we have too easily slipped 
into the shortcuts of lazy ver- 
nacular — told readers and listeners 
about it in the way we thought they 
would most easily understand. 
Excusing ourselves will not wipe 
away the fact that the First Amend- 
ment today means to most people, 
including far too many supposedly 
“learned” ones, exactly opposite 
what it is intended to mean. 

We approach the 200th Anniver- 
sary of the Bill of Rights. 


Let us all hope that the media, 
instead of using this upcoming 
anniversary to further feed the pres- 
ent monstrous distortion of the 
meaning of the First Amendment, will 
use the occasion to tell the nation the 
true meaning and reason for this very 
first of our Bill of Rights. 


Unlike what the average American 
has been mistakenly lead to believe, 
the First did not “give,” “create,” 
“name,” or “originate” our five most 
precious freedoms. Nor does this 
nation have the freedoms of religion, 
speech, press, petition and assem- 
blage “because of” or “due to” the 
First Amendment. Nor does the First 
“protect” our five great freedoms 
from anything or anybody except 
from being interpreted or structured 
by central government. 


The Peter Zenger case brought 
freedom of the press to the colonies, 
50 years before the Constitutional 
Convention. All five of our great free- 
doms were, in fact, already a real part 
of both English and Colonial life and 
law long before 1787. Even 10 years 
before that, in the Declaration of 
Independence, the “right” of petition 
was listed as one of the “accepted” 
foundations of a just government. 


Who is absurd enough to believe 
those five great freedoms listed in the 
First were Johnny-come-lately after- 
thoughts that had to be added as 
amendments because for five months, 
in convention assembled, the wisest 
men in the new nation forgot to put 
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them into their new charter? 

This time around let the media tell 
the nation that the First and the other 
nine amendments of the Bill of Rights 
were meant to restrict the power of 
central government to interpret and 
structure these precious freedoms. 

Knowing about those five free- 
doms, and yearning for them, has not 
been the problem since the beginning 
of man. What makes these five free- 
doms so hard to obtain has always 
been the problem of who will interpret 
them, who will structure them. 

The First Amendment says, “Con- 
gress shall make no law... .” 
and that means “Congress.” That 
must never be interpreted to mean 
“government,” because “congress” 
is centralized government and there 
are other governments by states and 
governments even closer to the peo- 
ple which are clearly given the power 
to interpret and structure these free- 
doms by the Tenth Amendment. 

No one knew better than our Found- 
ing Fathers that true freedom must be 
provincial freedom, that there is no 
freedom when 250 million people 
have to act like, think like, dress like, 
be like all the other good gray globs in 
the nation. 

In media today we cheerfully say, 
“Communism is dead.” Yet, only the 
name is dead. The yeast of 





communism — which is too much 
power in central government — lives 
on no matter how many Gorbachevs, 
Ortegas, Noriegas, Ceausescus fall 
along the way. The irony of all time is 
that at the very time it is being proved 
too much centralized government in 
the form of communism cannot work 
in Eastern Europe, centralized gov- 
ernment grows at an ever-faster rate 
in our own democracy. 

The media have much to gain if they 
do — much to lose if they do not — 
take advantage of their new opportunity 
to make the nation understand that 
the real meaning and purpose of the 
First, and the rest of the Bill of Rights, 
is to limit the power of central govern- 
ment to interfere with these most pre- 
cious of our freedoms. Make us 
understand that only from this limita- 
tion of the power of central govern- 
ment is it possible for so many differ- 
ent nationalities, cultures, histories, 
religions and concepts to live in one 
nation, yet all of them be free. 

Or has centralism — deadly cancer 
of communism — already grown to 
the terminal stage in our nation? 


LELAND SMITH 
(Smith has had a long career in many 


departments of newspaper work. He is 
now retired.) 
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A call for activism 


Outgoing ASNE president urges editors to reprogram themselves and 
take a more activist role at in their communities and at their papers 


By George Garneau 


Outgoing American Society of 
Newspaper Editors president Loren 
Ghiglione, in a dramatic call to arms, 
urged editors to reprogram them- 
selves, discard neutrality and become 
activists — in their communities and 
their own offices. 


Ghiglione, editor and publisher of 
The News in Southbridge, Mass., 
said, “The nineties need editors who 
will go beyond producing reader- 
friendly newspapers, beyond achiev- 
ing higher ratings in ‘favorability’ 
polls, beyond increasing market pen- 
etration and — plug your ears, 
publishers — even beyond maintain- 
ing profits. The nineties need editors 
of action.” 


The “passivity and neutrality” that 
characterized the 1980s, Ghiglione 





change it,” Ghiglione suggested. 

A major theme of his leadership — 
that newspapers must reflect the 
diversity of their audiences — was 
underscored by the rainbow of speak- 
ers assembled behind him. 

They included four African-Ameri- 
cans (a female ASNE staffer, two edi- 
tors and a prison journalist), an 
openly gay editor and a disabled radio 
reporter — all of whom urged, as a 
translator signed for the hearing 
impaired, that the overwhelmingly 
white male audience open their news- 
papers to minority voices. 

The convention opened with the 
release of ASNE’s annual accounting 
of minority employment. It increased 
by 300 jobs last year, or 0.3%, to 7.8% 
of the nation’s 56,900 daily newspa- 
per journalists. 

The gain probably amounts to a 





“The nineties need editors who will go beyond 
producing reader-friendly newspapers, beyond 
achieving higher ratings in ‘favorability’ polls... ” 





told the opening of ASNE’s 67th 
annual convention April 4 in 
Washington, D.C., “need to be 
replaced . . . by a passionate, persis- 
tent commitment to action.” 

Examples included subsidizing stu- 
dent newspapers, defending the stu- 
dent press, covering themselves more 
aggressively, stepping in so minority 
journalism organizations do not have 
to seek funding from cigarette mak- 
ers. 

“Each of us could do worse than 
adopt an institution that makes us 
uncomfortable — a prison, a mental 
institution, a noisy overcrowded, big- 
city school, an AIDS hospital ward — 
and try to work in that world or at 
least understand it from the inside. If 
we can know it, maybe we can explain 
it better to our readers and even help 





loss, since minorities are growing 
faster than whites as a share of the 
U.S. population, said Ghiglione, who 
is white and of Italian heritage. The 
survey showed 54% of all dailies, 
mostly small, employ no minorities in 
their newsrooms. 

“Here as elsewhere frontline fight- 
ers committed to change can make a 
difference,” Ghiglione declared. 

However, editors have to stop 
talking and start acting on programs 
to recruit and train minorities, he 
said. Editors must devote more 
“time, money and effort to newsroom 
diversity, freedom of the press for 
students, and other goals.” 

Part of the problem is state of mind. 

“We need to reprogram our 
brains,” he said. Instead of allowing 
minorities into the white media, “We 





must show leadership in creating a 
multicultural world. That world asks 
whites, as well as nonwhites, to 
change. That world requires dedica- 
tion to a diverse community inviting 
to all people, whatever their color or 
age ... disabilities . . . sex or sex- 
ual orientation... level of 
literacy . . . economic or social sta- 
tus.” 

Newspapers need to guard against 
complacency — “looking at the 
world increasingly through the eyes 
of the comfortable” — as reporters’ 
salaries raise them into the middle 
classes, he maintained. 

Gloria Steinem, the feminist 
author, thanked ASNE publicly for, 
borrowing a rhyme from retired Gan- 
nett Co. chairman Allan Neuharth, 
“making the leadership/look a little 
more like the readership.” 


Mediator enters 
contract talks 
at N.Y. Daily News 


As E&P went to press this week, 
management of the New York Daily 
News and officials of the deliverers 
union agreed to invite a federal media- 
tor to assist in the current labor 
negotiations. 

The News is negotiating new con- 
tracts with 10 unions whose contracts 
expired the end of last month. 
Although several of the unions 
authorized their leadership to strike 
should an impasse arise, negotiations 
have continued. 

The Federal Mediation and Concili- 
ation Service has assigned Kenneth 
Kowalski to mediate. His recommen- 
dations would be non-binding. 

The News has advertised for 
replacements should the unions go on 
strike. 

The News has given the Guild until 
April 9 to respond to its new contract 
offer. 
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By George Garneau 


Homosexual journalists at Ameri- 
can newspapers are largely comfort- 
able on the job, despite facing 
discrimination — from wisecracks to 
the rare firing — according to a 
survey by the American Society of 
Newspaper Editors. 

The survey, the first of its kind, 
documents “a palpable undercurrent 
of bias” in what gay and lesbian jour- 
nalists otherwise consider newspa- 
pers’ good working environment. 

The survey was among several that 
ASNE released this week during its 
annual convention held in Washing- 
ton, D.C. 

There are an estimated 5,000 gay 
and lesbian journalists at U.S. news- 
papers, based on the Kinsey report’s 
rule of thumb that one in 10 Ameri- 
cans is homosexual. 

The survey, completed by 205 les- 
bian and gay journalists, gives news- 
papers weak grades on covering gay 
isssues. 

“Plenty of anti-gay discrimination 
infects today’s newsrooms,” con- 
cludes Loren Ghiglione, ASNE presi- 
dent and editor of The News in South- 
bridge, Mass. The good news, he 
said, is that some newspapers have 
taken steps to counteract homopho- 
bia, and 13% of respondents felt 
secure enough to identify themselves 
publicly as gay or lesbian. 

“If this report begins to raise 
awareness of editors, and motivates 
them to reassess how they conduct 
the business of relating to gay issues 
and gay employees — the long-invisi- 
ble minority — | for one will consider 
the effort a success,” said Leroy F. 
Aarons, senior vice president for 
news at The Tribune in Oakland, 
Calif. 

In hundreds of conversations with 
fellow homosexual journalists, he 
said all appreciated that ASNE did 
the survey at all. 

The survey got off to a rocky start 
last year when syndicated columnist 
Cal Thomas faulted the effort. In its 
concern for minorities, he wrote, the 
newspaper industry ignored concerns 
of conservative churchgoers who are 
usually labeled “fundamentalists” — 
along with hijackers and bombers 








(E&P, Nov. 18, P. 12 and 46). 

The 85-page report, called “Alter- 
natives: Gays and Lesbians ir the 
Newsroom,” includes a dozen illumi- 
nating articles, personal and institu- 
tional, about newspapers and 
homosexuality. 

In signed and anonymous 
responses, homosexual journalists 
often described their discomfort with 
subtle anti-gay bias among editors 
and reporters, who usually stand up 
for equality and tolerance. 

Some survey findings: 

@ A majority agreed their papers 
were good places for gays to work. 
One-fifth disagreed. One-fourth took 
no stand. 

@ Nearly 60% admitted their sex- 
uality in the newsroom, but most 
believed the bulk of gay and lesbian 
journalists were “in the closet.” 

@ About 40% of respondents were 
reporters, 23% copy editors, 2.5% 
supervisors, the rest photographers 
or others. About half work in metro or 
lifestyles sections. 

@ Two-thirds rated their papers’ 
coverage of gay issues fair to poor. 
Over 80% said too little space was 
devoted to covering those issues. 

@ About one-quarter of the respon- 
dents agreed that their papers were 
committed to preventing anti-gay dis- 
crimination. 

@ One-third were comfortable 
speaking out about gay issues. 

@ Overwhelmingly, “gay and les- 
bian” is preferred over “homo- 
sexual.” 

@ Many gay and lesbian journalists 
know little about official workplace 
policies affecting them. 

“The newsroom is one of the last 
bastions of anti-gay stigmatization 
and intolerance,” said a spokesman 
for the National Gay and Lesbian 
Task Force, Robert Bray. “Why 
shouldn’t we end discrimination in an 
industry that prides itself in uncover- 
ing unfairness and injustice in our 
society?” 

He said most gay and lesbian 
reporters he knows remain “in the 
closet,” afraid to disclose their sex- 
uality for fear of pervasive discrimi- 
nation or professional retribution. 

“The reality is that for gays and 
lesbians, it is a climate of silence,” 


Groundbreaking survey 


American Society of Newspaper Editors issues 
the first report on gay and leshian journalists 


Bray said. 

He expected the survey would 
“shed some light on the prevalence of 
gay and lesbian reporters in ail levels 
of American media, from publisher to 
copy editor .. . It calls attention to 
the fact that, yes, we are every- 
where,” Bray said. 

In stepped-up efforts to reach the 
media, gay and lesbian groups met 
twice with Washington Post manag- 
ing editor Len Downie and plan to put 
gay and lesbian leaders in a room with 
Post reporters and editors in April for 
a two-hour background session Bray 
calls Gay 101. 

The task force advocates official 
anti-discrimination policies to protect 
gays and lesbians as part of equal 
employment opportunity provisions. 

Though a handful of papers have 
established “gay beats” to cover 
issues of domestic partners, AIDS 
and property rights, Bray said, “I 
always hear the story of the gay 
reporter pitching a story that is 
rejected as ‘too gay.’ ” 

The bottom line: Gays and lesbians 
are considered to be a wealthy and 
well-educated minority about 24 mil- 
lion strong, and their story involves 
classic elements: controversy, human 
interest and civil rights. 








Poindexter jurors 
called by reporters 


Jurors in the trial of former national 
security adviser John M. Poindexter 
have been sequestered to a nearby 
hotel by the judge after two jurors 
reported receiving telephone calls 
from reporters. 


U.S. District Judge Harold H. 
Greene blasted the press, calling the 
reporters “guilty of irresponsible 
behavior” and commenting that he 
would think about suggestions that 
their actions could be considered 
obstruction of justice. 


One of the reporters was Nora 
Boustany from the Washington Post, 
who contacted juror Leroy Wither- 
spoon to set a time for an interview 

(Continued on page 33) 
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By Mark Fitzgerald 


Kansas City will have an afternoon 
newspaper again beginning May 14, 
according to Stephen F. Rose, presi- 
dent and co-publisher of Sun Publica- 
tions Inc. 


“I had been thinking of filling the 
void since the demise of the afternoon 
paper published by the Kansas City 
Star, realizing that there are still a lot 
of people out there who are kind of 
like Iam, news junkies . . . who want 
to read today’s news today,” Rose 
said in a telephone interview. 

In early March, Capital Cities/ABC 
shut down its afternoon newspaper, 
the Kansas City Star, but retained its 
name for the morning paper, which 
had been known as the Kansas City 
Times. 

The Evening News will be a 24- to 
28-page Monday-through-Friday 
tabloid, selling only on a single-copy 
basis for 50¢, that will focus on 
national, international and business 
news, plus sports — but is to include 
little local news. 

“We don’t intend to be a mass- 
appeal newspaper with a lot of local 
news, fluff, or light features,” Rose 
said. “This will be a targeted, hard- 
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Prototype of the proposed 
Kansas City Evening News 


and part-time employees, mostly in 
circulation, will be required for the 
new newspaper, Rose said. 


“We have 25 reporters on various 
publications already. We are hiring 
some sportswriters and editors in 
addition,” he said. 





picture. 


The paper’s front page will be a classic street-sale 
tabloid: one big story, one big headline, one big 





news newspaper.” 

Rose said he envisions a circulation 
of 25,000. 

“We can make money, frankly, 
with less,” he said. “At 50 cents, with 
modest advertising, we can make a 
very profitable newspaper.” 

Rose family-owned Sun Publica- 
tions, based in Overland Park, Kan., 
publishes 18 twice-weekly newspa- 
pers in Johnson County, Kan.; Col- 
lege Boulevard News, a weekly news- 
paper delivered to offices in the Kan- 
sas City suburb of Overland Park; and 
the Kansas City Jewish Chronicle, a 
weekly. 

The Evening News will be edited 
and produced at the existing Sun 
Publication offices. 

Only an additional 30 to 35 full-time 








Sports will be virtually the only 
department creating its own editorial 
as Rose describes the paper. He said 
there will be a heavy emphasis on 
local sports. 

National and international news 
will come from the Associated Press, 
with syndicated columns comprising 
the editorial section. For now, at 
least, the Evening News will not pro- 
duce its own editorial, Rose said. 

The paper’s front page will be a 
classic street-sale tabloid: one big 
story, one big headline, one big pic- 
ture. 

Its flag will be a bright red block 
with the Evening News reversed in 
white. That spot color will be the only 
color in the paper, Rose said. 

The Evening News will come off 





Filling the p.m. void 


Afternoon Kansas City daily to make its debut May 14 


press at 1:30 in the afternoon and be 
available at 1,000 newsstands, conve- 
nience stores and honor boxes in and 
around the Interstate 435 loop that 
girds the Kansas City metropolitan 
area. 

Ed Egan, single-copy sales man- 
ager for USA Today in the Kansas 
City region, was named circulation 
manager of the new venture. 

Senior editor of the Evening News 
will be Jack Lovelace, who is cur- 
rently editor of the Sun Newspapers. 


Latest phone ruling 
both pro and con 
for newspapers 


A federal appeals court ruled this 
week that a more lenient standard 
should be used in determining 
whether the seven regional Bell oper- 
ating companies are allowed to create 
electronic information services. 

The technically worded ruling 
came in a lawsuit filed by the tele- 
phone companies which opposed re- 
strictions placed upon them by Judge 
Harold Greene. Judge Greene, in 
1984, oversaw the breakup of AT&T 
into the regional operating compa- 
nies. 

The 1984 settlement that broke up 
AT&T included restrictions on the 
RBOCs’ entry into the electronic 
information services field. Those 
restrictions were to be reviewed by 
the courts every three years. 

In 1987, Judge Greene ruled that 
the RBOCs could transmit informa- 
tion electronically, but could not gen- 
erate or own the content of such infor- 
mation. 

Judge Greene ruled that an RBOC 
must show that there is “no substan- 
tial possibility that it could use its 
monopoly power to impede competi- 
tion” in a market in which it wants to 
begin offering electronic information. 

This week’s decision by the U.S. 
Court of Appeals for the District of 
Columbia Circuit upheld Judge 
Greene’s restrictions, but said he 
should apply a different legal test. 

The appeals court said Judge 
Greene should not ask whether the 
RBOCs’ entry into information ser- 

(Continued on page 33) 
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By Mark Fitzgerald 


Winning political candidates some- 
times joke upon taking office that 
they were surprised to discover 
things were as bad as they said they 
were. 

But after just a day-and-a-half as 
the new head of the Detroit newspa- 
per joint operation, Joseph M. 
Ungaro said he was surprised how 
well things are going in what is 
often described as a stumbling 
JOA. 

“T had been reading what everyone 
else has read. I got here, and I’ve 
really been digging into this thing and, 
frankly, considering what they had to 
do here, things are going very 
smoothly,” Ungaro said in a tele- 
phone interview. 

Ungaro, a veteran Gannett execu- 
tive, took over as chairman of the 
Detroit Newspaper Agency March 29 
after the abrupt resignation of William 
J. Keating, who was named chairman 
and publisher of Gannett’s Cincinnati 
Enquirer. 

Gannett officials say Keating’s 
transfer to Cincinnati was at his 
request. Keating served as president 
and publisher of the Enquirer from 
1979 until 1984 and retained the title of 
chairman even after assuming the 
DNA post in 1986. 

Other changes 

At the same time Keating stepped 
down, there was another top execu- 
tive change involving the business 
and production merger of Gannett’s 
Detroit News and Knight-Ridder’s 
Detroit Free Press. 

Free Press publisher and chairman 
Robert J. Hall, 45, who also served as 
DNA executive vice president, was 
named chairman and publisher of 
Knight-Ridder’s Philadelphia News- 
papers Inc., which publishes the Phil- 
adelphia Inquirer and Philadelphia 
Daily News. 

By filling the publisher spot — 
which had been vacant since Sam 
McKeel left late last year to become 
president and chief executive officer 
of the Sun-Times Co. in Chicago — 
Hail will be the lone top executive at 
the Philadelphia newspapers. 

Previously, general manager 
Eugene L. Falk, who is joining the 
Los Angeles Times; Inquirer execu- 








Joseph Ungaro 


tive editor Gene keberts, and Daily 
News editor Zachary Stalberg com- 
prised a three-man management 
team. 

At the Detroit Free Press, Hall was 
replaced by Neal Shine, a longtime 
Free Press columnist and editor who 
retired last June as senior managing 
editor. Shine is regarded as especially 
popular in the newsroom, where 
morale suffered as the JOA applica- 
tion bounced through the courts while 
circulation declined, several name 
journalists defected to the Detroit 
News, and Knight-Ridder publicly 
threatened to shutter the daily if the 
merger were rejected. 

Hall’s position as DNA executive 
vice president will not be filled. 

New agency head Ungaro, 54, said 
all six of the senior DNA vice presi- 
dents now will report directly to 
him. 

In the past, some of those execu- 
tives reported to Hall, some to Keat- 
ing and one to Richard J. McClen- 
nen, senior vice president of market- 
ing. 

Ungaro joins a JOA that is by far 
the biggest ever approved,: but one 
that seemingly has squandered much 
of its marketing advantage. 

The first weeks of the JOA — 
approved last Nov. 14 by a tie vote of 
the U.S. Supreme Court — were a 
distribution and production disaster. 

Advertisers were outraged by what 





Ungaro takes over as Detroit JOA chief 


Replaces Keating who is transferred to top post at Gannett’s 
Cincinnati Enquirer; Knight-Ridder also announces key exec changes 


they said were steep increases in ad 
rates, and competing suburban 
papers and broadcasters snapped 
up many of those disgruntled ac- 
counts. 

In addition, many readers of both 
papers were infuriated by what had 
happened to their favorite paper. 
Some News subscribers disliked the 
late-morning home delivery, for 
example. 

Other readers were repelled by the 
changes in the look of the papers as 
the News and Free Press, which bor- 
rowed so many design changes from 
each other that they seemed almost to 
switch identities. 

Ungaro said that settling down the 
design of the jointly produced 
weekend papers is a priority. 

“We need to work on making the 
newspaper more reader-friendly,” he 
said. 

He contends that advertisers are 
finding their way back to the papers. 

“Everybody looked at the rate 
card, but nobody’s ever paid much 
attention to the rate cards here,” 
Ungaro said. “We’ve been reach- 
ing accommodations with advertis- 
ers.” 

Ungaro conceded that distribution 
problems remain, though he said that 
was a natural result of the wholesale 
changes in distribution routes and 
personnel. 

“Just imagine what would happen 
in a newsroom, 300 people, if every- 
body changed beats. Think of the con- 
fusion you’d have,” Ungaro said. 

“I think [the JOA] has got a rosy 
future,” he declared. “Between these 
two papers, you’ve got 70% penetra- 
tion in the retail trade zone. There 
aren’t many newspapers that can say 
that. This JOA is not going away.” 

Ungaro, 59, started his journalism 
career as acopyboy at the Providence 
(R.I.) Evening Journal and rose to 
become its managing editor. 

He joined Gannett in 1974 as man- 
aging editor of the Westchester 
Rockland (N.Y.) Newspapers, 
becoming president and publisher of 
the group in 1986. 

In 1987, he was named vice presi- 
dent of the Metro Newspaper division 
with the additional responsibility of 
overseeing USA Weekend, the 
chain’s Sunday magazine. 





14 


EDITOR & PUBLISHER for April 7, 1990 











By Mark Fitzgerald 


Congress may finally be ready to 
take another look at newspaper joint 
operating agreements, says a group 
that was formed to stop the Detroit 
JOA. 

Following a recent trip to Capitol 
Hill, leaders of Michigan Citizens for 
an Independent Press say some action 
on JOAs could come even this ses- 
sion. 

Fueling this anti-JOA optimism is a 
sense that with newspaper publishers 
already deeply involved in efforts to 
keep regional Bell telephone operat- 
ing companies under strict regulation, 
congressmen may be impatient with 
arguments that newspapers must 
retain the JOA antitrust exemptions. 

“What is Congress going to think 
when publishers say, ‘Hey, we want 
monopoly rights in print, as well as 
telecommunications’ ?” queried Ed 
Wendover, chairman of the Michigan 
group and publisher of the weekly 
Plymouth-Canton (Mich.) Commu- 
nity Crier. 

Wendover said he believed some 
congressmen were particularly upset 
that the JOA between the York (Pa.) 
Daily Record and York Dispatch was 
approved just 364 days after its first 
application, and without hearings. 

“At the very least there must be 
hearings if there is an amendment to 
the [1970 Newspaper Preservation 
Act],” Wendover said. ““That’s got to 
stop.” 

There is even sufficient outrage at 
the York approval, Wendover said, 
that he believes the JOA could be 
reversed. 

“Newspapers will say that’s 
awful,” he said, “but newspapers 
didn’t think it was so awful that the oil 
business had to be broken up. News- 
papers campaigned for that . . . But I 
guess it’s different when newspapers 
have to be broken apart.” 

Wendover made his comments in 
the wake of the Michigan Citizen’s 
latest setback in the case of Detroit’s 
JOA, which went into effect last Nov. 
27 between the Detroit News and the 
Detroit Free Press. 

In a Feb. 9 letter to the U.S. Justice 
Department, the group complained 
that the newspapers were already 
violating the operating agreement. 
For example, it cited the fact that 








the papers had been cut back from six 
sections to four because of lagging 
advertisements. 

“Is the Justice Department watch- 
ing the Detroit papers’ maintenance 
of the newsholes .. . as provided 
[in]... the agreement?” the letter 
asked. 

The group noted, too, that the 
News and Free Press printed a com- 
bined edition last Christmas day and 
New Year’s Day, which were both 
Mondays. Detroit’s JOA envisioned a 
joint editions only on Saturdays and 
Sundays, Michigan Citizens argued. 





Michigan-based anti-JOA group vows to fight on 


Wants Congress to take action 


“[Publishers] are allowed to 
change a JOA once it is in place with- 
out the approval of anybody,” he 
said. 

“Even 220 years ago when the 
Crown used to license newspapers, 
there was at least a chance it could 
be revoked,” Wendover contin- 
ued. “There’s not even that much 
control over a JOA that lasts 100 
years.” 

The newly appointed chief execu- 
tive of the Detroit Newspaper 
Agency, Joseph M. Ungaro, said he 
could not comment because he had not 





“Even 220 years ago when the Crown used to 
license newspapers, there was at least a chance it 
could be revoked,” Wendover continued. “There’s not 
even that much control over a JOA that lasts 100 


years.” 





However, in reply, an attorney for 
the Justice Department wrote that it 
has no police power over JOAs. 

“The department . . . does not and 
cannot police or enforce the contrac- 
tual terms of JOAs,” the attorney 
wrote. 

Wendover said he was “livid” at 
that reply, though it confirmed an 
argument the group has maintained 
against JOAs from the start. 





yet had a chance to read the corre- 
spondence between Michigan Citi- 
zens and the Justice Department. 

The Michigan group — which 
Wendover says now has board mem- 
bers from eight states — will con- 
centrate its effort now on Con- 
gress. 

“This issue is not going away,” 
Wendover said. “We’re saying, let’s 
talk about all this.” 


Former Justice Department 
lawyer joins King & Ballow 


David M. Bullock, former unit 
director and senior counsel for the 
Environmental Crimes Section, Land 
and Natural Resources Division of 
the U.S. Department of Justice, has 
joined the Nashville law firm of King 
& Ballow, where he will head up the 
firm’s environmental law depart- 
ment. 

Bullock was one of the Justice 
Department’s first attorneys special- 
izing in prosecuting environmental 
crimes when he was hired in 1982, and 
as senior counsel and unit director he 
was responsible for environmental 
prosecution in 14 states. He also par- 
ticipated in framing government reg- 
ulations and policies on the environ- 





ment. 

King & Ballow represents an 
assortment of newspaper companies 
in their contract negotiations with the 
various unions. 


Weekly expands 


The Baltimore (Md.) Sun Inc. is 
expanding publication of its Carroll 
County edition from weekly to twice- 
weekly. 

The Carroll County Sun began 
publication in 1984 with 16 to 20 pages 
each Sunday and a news staff of four. 
It has grown to 36 to 48 pages and a 
news staff of eight. 
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By Debra Gersh 


Members and guests of the National Press Club recently 
marked Freedom of Information Day at the club’s facili- 
iies in Washington, D.C., with a series of discussions 
about various Fol issues. 

The NPC began its FoI Day program about five years 
ago, when it expanded a lunch hosted by the Society of 
Professional Journalists into a two-day event, explained 
Anita Sama, a member of the NPC’s freedom of the press 
committee and editor/special projects at USA Today. 

“We'd like to see this become more than a Washington 
event each year,” she noted. 

Among the topics grappled with during the meeting 
were libel, whistle-blowers, free press, conditions for 
reporters overseas, the Bush administration’s relations 
with the press and Fol Act strategies and developments. 

Although libel, in the strict sense of the term, has always 
plagued journalists, invasion-of-privacy suits also are 
becoming a problem, according to Jane Kirtley, executive 
director of the Reporters Committee for Freedom of the 
Press. 

While the courts have been pretty good to the media 
over the last two years, Kirtley said invasion-of-privacy 
suits have overtaken the number of libel suits filed. 





When asked, all four panelists agreed 
that the quickest and easiest way to 
get documents relating to a case is 
through the whistle-blower . . . rather 
than waiting for an FolA request to be 
processed. 





She speculated that this could be a result of the issue not 
being addressed by the courts as much and because inva- 
sion-of-privacy standards are not as clear-cut as those for 
libel. 

Neutral reportage as a libel defense is developing, she 
continued, explaining that when an organization or indi- 
vidual of stature makes a statement about the public 
interest, it is in the public interest for the media to report 
what was said, even if the statement were incorrect, as 
long as it is reported accurately. 

The courts have been hesitant to address this issue, 
Kirtley said, noting that a Minnesota case dealing with 
neutral reportage has yet to be decided. 

This is similar to the accurate report privilege whereby 
if the government speaks on something, the fact that a 
statement was made in that setting is newsworthy, she 
explained. 

The media, however, must accurately summarize the 
information and attribute the material to the appropriate 
government source if the information is to be considered 
privileged and immune from a libel suit. 

A group called the National Commitee on Uniform State 
Laws has begun addressing the libel issue. Although it 





FoIA or whistle-blowers? 


Freedom of Information Day panelists discuss which is the 
best way for the press to get behind the scenes in government 


should take the organization a while to work through its 
plans, once adopted the NCUSL will likely lobby to get its 
model passed in state legislatures, Kirtley said. 

Noting that if the proposal were not killed along the 
way, Kirtley said the model libel laws may be popping up 
in state legislatures in about two years. 

Founded about 10 years ago to ferret out waste in the 
Pentagon, a lot of what the Project on Government Pro- 
curement (until recently known as the Project on Military 
Procurement) does involves whistle-blowers. 

According to the project’s Liz Galtney, part of the 
process in bringing a whistle-blower’s allegations to the 
press includes making sure all the evidence is lined up 
beforehand. Galtney said her group does considerable 
checking with the other side before going to the press to be 
sure the information will not be shot down. 

The decision whether to go to the media or to Capitol 
Hill or the Inspector General’s Office is a careful one, as 
the whistle-blower’s career and/or life may be on the line, 
Galtney added. 

The Government Accountability Project, a whistle- 
blower support organization, spends a lot of time coaching 
the person in how to deal with the press, according to Tom 
Devine. 

Among the GAP’s suggestions, Devine said, are: be the 
calmest person in the room, confident and self-assured; 
keep it snappy by being able to summarize the situation 
briefly; don’t exaggerate; speak in facts rather than adjec- 
tives; don’t expect to be taken strictly on faith; answer 
questions directly first, then explain; and keep the spot- 
light off the individual. 

Certain things about working with the press can be 
frustrating, Devine said, noting that some behavior is 
inherent and others can be corrected. 

For example, he highlighted sloppiness leading to expo- 
sure of the whistle-blower, a feat that can be accomplished 
simply by publicizing facts that are specific enough for 
identification; revealing to the other side what GAP has in 
an attempt to be objective; making an issue newsworthy to 
a reporter before the consequences are clear; the “that 
story has been done” syndrome; and when the press sides 
with the “other” side and publishes an “unfair” story. 

Coaching of whistle-blowers is a double-edged sword 
for journalists, noted Marley Klaus, a 60 Minutes pro- 
ducer. 

On one hand, whistle-blowers can be “loose cannons” 
and such organizations can be helpful in sorting through 
information. On the other, whistle-blowers can be 
coached to the point where they simply repeat the same 
lines over and over without responding to a conversation. 

While she is uncomfortable with these kinds of organi- 
zations for the same reasons as Klaus, Anne Laurent, 
associate editor of the Federal Times, said she also is 
concerned when someone comes between a reporter and a 
source. 

Both journalists credited the organizations with pro- 
tecting whistle-blowers after their stories come out and 
with helping them sift through numerous and complex 
documents. 








16 


EDITOR & PUBLISHER for April 7, 1990 








When asked, all four panelists agreed that the quickest 
and easiest way to get documents relating to a case is 
through the whistle-blower or other source rather than 
waiting for an FoIA request to be processed. 

FoIA can, however, be a useful alternative to getting 
documents so that the whistle-blower is not readily identi- 
fied as the source of the information. 

Another panel discussion, held at the Smithsonian’s 
National Museum of American History, asked partici- 
pants to discuss “Whose press is it, anyway?” 

There is a concern that a growing concentration of 
newspaper ownership is leading to bland, weak editorial 
voices, noted Beverly Kees, executive editor of the 
Fresno (Calif.) Bee. 

“This year, customer service is the cry,” she said of 
newspaper industry attempts to reverse declining house- 
hold penetration. 

But while special sections “proliferate” and newspa- 
pers get larger, Kees said newspapers serve the commu- 
nity best when they act as watchdogs. 

If there are problems in the community, then all readers 
will respond to a newspaper’s getting to the heart of the 
matter, she added, noting that ‘““We’re sometimes the best 
and only hope to make things better.” 

As the press’s role as agenda setter becomes clearer, it 
raises the question of who is setting the press agenda, 
commented Maxwell E. McCombs, chairman of the 
department of journalism and Jesse H. Jones Centennial 
Professor in Communication at the University of Texas at 
Austin. 

McCombs likened the situation to peeling an onion 
where at the core are the values of the press itself and the 
outer layers are the influence of news sources. 

Although the evidence shows the press is controlled by 
the press, McCombs wondered what it is going to do with 
this power. 

Frank Mankiewicz, vice chairman of Hill and Knowlton 
Public Affairs Worldwide, agreed with the adage that the 
press belongs to he who owns one, but argued that televi- 
sion is another matter. 

People do not own television stations, he said. They 
own property and land, but they are licensed to send a 
television signal and to operate in the public interest. 

There are some who would do away with the Fairness 
Doctrine and equal time requirements, Mankiewicz said, 
noting, however, that the courts have held that the First 
Amendment right of television belongs to the public, not 
the licensees. 

Students and censorship 


In 1989, there were 615 requests for help from students 
to the Student Press Law Center. By mid-March 1990 
there had already been 200, an indication of steadily 
increasing censorship by school officials, according to 
Mark Goodman, executive director of the Student Press 
Law Center. 

Aside from student publications being confiscated, 
Goodman said there is a dramatic increase in administra- 
tors who review student publications before they go to 
press. 

Although some students have responded by censoring 
themselves, Goodman said there still are many who are 
fighting back. 

Professional journalists, however, have not been the 
most supportive group to these students, he continued, 
noting that many students facing problems go to the local 
news media to force the school administrators to discuss 
the issues publicly. In addition, some state legislatures 
have been providing protection for student journalists. 

According to Joan B. Claybrook, president of Public 
Citizen, the role of the press is that of watchdog, and the 





strength of an independent press is essential in a democ- 
racy. 

The job of the press is to tell citizens the bad news and to 
help readers question the status quo. The press should not 
be interested in harmony and should have the courage to 
stand by its reporting no matter how unpopular, she con- 
tinued. 

Three developments, however, are pulling against this. 

The first is that the press has become more business- 
oriented. Between takeovers and cross-ownership, the 
bottom line is playing an increasingly important role. This, 
among other things, Claybrook said, has led to a prolifera- 
tion of “soft news.” 

In addition, while there are more news outlets, there is 
less choice, she continued. Although there are more cable 
channels and specialty magazines available to consumers, 
there are also more one-newspaper towns and a consolida- 
tion of ownership. 

The third development is that there is more emphasis on 
how-to news and less on the press’s watchdog function. 
The failure to detect adequately such major scandals as 
HUD and the savings-and-loan situation is not just 
because of a resource limitation but due in part to more 
official source journalism and trend-setting coverage, 
Claybrook said. 

Peter Prichard, editor of USA Today, said the govern- 
ment should be kept out of free speech issues as much as 
possible, including the Fairness Doctrine. 





In addition, while the Department of 
Justice rejects the most Freedom of 
Information requests, it also has the 
lowest number of rejections overturned 
on appeal, Runkel said. 





The challenge for newspapers is to bring readers back, 
he added, noting that otherwise the press will not be able 
to inform and educate and be a watchdog. 

Another session addressed the Bush administration’s 
relations with the press. 

Don Campbell, director of the Washington Journalism 
Center, faulted the Bush administration for putting too 
many political appointees in press offices, but Bush has, 
he added, taken some of the focus off the White House by 
not catering to television. 

The best thing that could happen wouid.be for White 
House spokesman Marlin Fitzwater to announce that 
there would be only one press briefing a week. That might 
force reporters to get out of the White House and look for 
stories in other places in Washington where decisions are 
made that affect people’s lives. 

The Department of Justice has reinstated the old rule of 
respecting the constitutional rights of people under inves- 
tigation, according to David Runkel, director of the 
department’s Office of Public Information. 

In exercising its rights, Runkel said, the press should not 
trample the rights of others. 

In addition, while the Department of Justice rejects 
the most Freedom of Information requests, it also has the 
lowest number of rejections overturned on appeal, Runkel 
said. 

President Bush does have a penchant for secrecy and 
sometimes indulges in a little deception, said USA Today 
White House reporter Johanna Neuman, whois also presi- 
dent of the White House Correspondents Association. 

As an example, Neuman noted the assertion that Bush 

(Continued on page 33) 
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Reaching the teenage reader 


Ad Bureau study cites differences between adults and the more 
selective teen group; offers ways to get more teens to read newspapers 


By Debra Gersh 


While some 81% of America’s teenagers read or look at 
at least one issue of a newspaper in an average week, their 
reading habits differ significantly from those typically 
associated with adults. 

“Teens are much more selective readers than adults 
are,” according to “Teenagers and Newspapers 1989” a 
new Newspaper Advertising Bureau study. “Only one in 
five say they usually ‘read or look at every page’ of the 
daily (20%) or Sunday (17%) newspaper. (By contrast, 
61% of adult readers say they read almost every page in the 
daily paper.)” 

The top draw is comics, read in the daily paper by 68% 
of teens and on Sunday by 76%; followed by sports, 66% 
daily, 55% Sunday; and entertainment, 52% daily, 48% 
Sunday. 

Forming a “second tier” of interest are the general news 
section, read by 47% daily, 44% on Sunday, and the tv/ 
radio listings, 46% daily, 41% Sunday. 

The more targeted classified, editorial, business/ 
finance, food and home sections form a “third tier” that 
interest one-third or fewer of the teens. 

“Like adult men, teenage boys show more focused 
interests and reading patterns,” the NAB study reported. 
“Sports and comics are boys’ top newspaper interests. 
While about equal numbers (seven in 10) read those two 
sections on Sunday, sports are clearly the number one 
attraction in the daily paper. Four in five boys — 81% — 
read sports in the daily, compared to 63% reading the 
daily’s comics.” 

The report further noted that girls “show somewhat 
more diffuse interests and reading patterns. They read 
more sections, on average, than boys... . And, in con- 
trast to boys, it’s not possible to group their reading 
preferences into tiers.” 

The top attraction for girls, as with boys, is the comics, 
read in the daily paper by 72% and by 79% on Sunday, 
followed by entertainment and general news, tv/radio 
listings and sports. Few show an interest in food sections, 
a contrast with adult women. 

In addition, older teens are more likely to read or look at 
hard news sections such as general news and business/ 
finance, and they are more likely to read the editorial or 
opinion section. 

The newspaper is the main source of advertising infor- 
mation for 41% of the teenagers studied, while only 19% 
mentioned television and 17% said magazines. Only 1% 
mentioned radio. 

Media take “a back seat to the grapevine” when it 
comes to sources of information about “things to do or 
places to go.” For this information, 13% of the teens said 
they refer to newspapers, 11% to television. However, 
39% said they get most of their information about activities 
from friends. Some 12% also named family, and 8% said 
school. 

The results of the study,, which also included general 
information about teens’ values and aspirations, led the 
NAB to outline a number of advertising and circulation/ 


editorial opportunities for newspapers. 

Newspaper advertising opportunities included: 

@ Use the newspaper to target teen consumers. While 
average figures show 41% of those aged 12-17 read or look 
at a daily newspaper, the newspaper also reaches more 
older teens from high-income households and those who 
say they will definitely attend a four-year college. Teens 
from the Northeast also were shown to be particularly 
strong readers. 

Further, two in five said the newspaper is where they 
are likely to find “the facts about what is available and 
where to buy it,” compared with less than one-fifth who 
cited tv or radio most helpful for advertising. 

‘@ Advertise on both weekdays and Sunday. The reach 
of the Sunday paper is higher, but only 9% said they read 
only the Sunday paper “in the past week.” Also, 81% said 
they read at least one paper over a seven-day period, 62% 
of whom said they read both weekday and Sunday. 





The top draw is comics, read in the 
daily paper by 68% of teens and on 
Sunday by 76%; followed by sports, 
66% daily, 55% Sunday; and 
entertainment, 52% daily, 48% Sunday. 





® Use continuity of flighting to build reach and fre- 
quency. Many teens read regularly, but they are less 
consistent than adults in their reading habits. 

®@ Position advertising where teens will find it. Since 
teens have been shown to be more selective readers than 
adults, ads placed adjacent to editorial content that inter- 
ests them or within sections that teens frequently read can 
maximize exposure. 

@ Tailor messages to teens’ real-life experiences. Being 
popular is important to them, but they also are facing many 
big issues, such as family, planning for college, jobs, and 
plans for marriage and children in the future. 

“A zany image may work well for a ‘fun’ product, but 
more serious approaches could be used successfully.” 

Noting that “it’s no longer reasonable to assume that 
teens will naturally develop a regular reading habit” as 
they become adults, the NAB offered the following sug- 
gestions for circulation and editorial opportunities based 
on the study’s findings: 

e@ Evaluate the volume and location of articles that 
interest teens. The study found that certain sections in 
addition to comics interest teenagers, such as sports, 
where both sexes said they were interested in high school 
sports; and entertainment, which does particularly well 
with girls, and in which rock music often is neglected or 
covered lightly. 

Other topics of interest to teens “are not so easily 
sectionalized, and some are rarely covered,” according to 
the Bureau, which suggested running regular series about 
careers, as well as fashion, music and local high school news. 
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@ Study the “fit” between teen reading patterns and 
newspaper layout. The finding that teens are more selec- 
tive readers than adults “strongly suggests that teens are 
not going to stumble across interesting articles as they flip 
through the pages.” 

The sections that do best — comics, sports, 
entertainment — all contain a limited but predictable 
selection of news and features and they usually contain a 
number of articles or features that attract teenagers. 

In addition, the lure of “front-page news” to the general 
news section could suggest that putting stories that attract 
teens on section fronts could lead teenagers into other 
sections. 

@ Build section readership through articles that attract 
teens. Assigning teen articles to a special stand-alone 
section could discourage general reading and insult many 
teenagers. 

®@ Build frequency by running attractive articles every 
day. Since teens are less frequent readers, tactics could 
include offering a variety of high-interest features every 
day and/or high-interest sections on different days of the 
week. Beefing up the comics section on weekdays 
(including color comics) might be effective in increasing 
their reading frequency. 

® Continue efforts to build subscriptions. The study 
found that 51% of teens whose household gets a daily 
paper delivered read on the average day, but only 32% of 


teens in non-subscribing households do so. 

“Since teens are more likely to read if their parents 
read, getting the paper into more households with young 
children builds future readers.” 

@ Promote, promote, promote. Since teens’ reading 
patterns are selective, it is “unlikely that they'll sponta- 
neously increase their newspaper reading, no matter what 
changes a paper makes. The paper must tell them exactly 
what it has to offer, where it is, and when it runs.” 

To do this, newspapers should not only run house ads 
but also run ads in competing media as well. 

@ Use NIE as a gateway. The NAB suggested that 
Newspaper in Education programs be expanded, building 
relationships between schools and newspapers and pro- 
moting general excellence in education. 

The Bureau study was commissioned by the newsprint 
information committee. The survey was based on a 1988 
STARS study (that included personal interviews with 
2,089 teens aged 12-17) conducted by Simmons Market 
Research Bureau. The commissioned research followed 
up on the STARS study and recontacted some 1,074 of the 
original interviewees in December 1988. 

The recontact study was designed by the bureau’s Leo 
Bogart, Charles Lehman and Dorothy Shea. Sampling and 
field work was handled by Andrew Yaffee of SMRB, 
and the NAB’s Shea did the data analysis and wrote the 
report. 





Guild ratifies pact in San Diego 


Agreement calls for 13% pay hike over two years, but most 
members feel the union gave up too much in other areas 


By M.L. Stein 


Two years of often bitter labor negotiations ended April 
1 when the San Diego Newspaper Guild membership 
ratified an agreement on a new contract with the Union- 
Tribune publishing Company. 

Some of the bitterness remained, however, following 
the 227-78 vote by employees of the San Diego Union and 
the San Diego Tribune. 

“There are no shouts of joy here,” said Local 95 presi- 
dent Ed Jahn, a Union reporter. “It was a slap in the face 
for the Guild that it had to give up so much.” 

The two-year contract calls for a 10% wage increase the 
first year and a 3% hike the second. 

The settlement, which was proprosed as a compromise 
solution by state mediator David Hart, eliminates union 
security. Workers may choose whether or not to join the 
union and company dues collection is abolished. 

Other provisions are: 

@ Circulation district managers must use personal vehi- 
cles instead of company vans on their routes, effective 
Jan. 1, 1991. 

@ Pay upgrades for library assistants, photo lab techni- 
cians and advertising artists. 

e@ A company right to set up and administer a pay 
incentive plan for employees. 

@ Withdrawal of a Local 95 proposal to implement a 
401-k pension plan. 

® Outside advertising sales reps would be excluded 
from overtime. 

@ Withdrawal of all union lawsuits and charges filed 
with the National Labor Relations Board except one 
involving a former circulation district manager who was a 
Local 95 bargaining committee member. 


In recent months, bargaining between the two sides 
has been punctuated by informational picket lines, a 
byline boycott, and a subscription boycott drive by the 
union, which represents about 1,100 reporters, photogra- 
phers, and employees in the circulation, business, adver- 
tising and other departments of the two dailies. 

Before the membership vote, Bob Kemp, Local 95 
administrative officer, stated: “Nobody thinks this is a 
good settlement. Basically, we consider it a victory 
because Robert Ballou [the Union-Tribune’s attorney] 
wanted to get rid of us, and he didn’t do it. They’re going to 
have to negotiate with us in two years.” 





“But management shouldn't expect 
us to walk in there whistling ‘hi ho, hi 
ho, off to work we go.’” 





Jahn, after the vote, said, ““Tactically we needed to get a 
settlement so we could organize ourselves for getting a 
better contract in two years, but management shouldn’t 
expect us to walk in there whistling ‘hi ho, hi ho, off to 
work we go.’ ” 

According to Jahn, employee morale is “terribly low.” 

In a statement issued after the vote, Herbert G. Klein, 
editor-in-chief of Copley Newspapers, denied there had 
been any attempt to break the union. 

“Rather, we wanted to give employees a choice regard- 
ing union membership,” he said. 

“All of us in management for the Union-Tribune Pub- 


(Continued on page 37) 
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By Debra Gersh 


Fifty-three journalists were killed in 1989, twice the 
number killed the year before, and 60 were expelled from 
countries where they were reporting, according to the 
Committee to Protect Journalists. 

Most of the killings, 35, took place in Latin American 
countries, with 14 in El Salvador, 11 in Colombia and five 
in Peru, CPJ reported. 

The New York-based organization, which watches over 
journalists and helps where it can, each year releases its 
survey, “Attacks on the Press,” chronicling substantiated 
abuses against both individual journalists and media orga- 
nizations. CPJ does not handle cases in the United States, 
however, leaving such work to other specialized organiza- 
tions. 

In 1989, CPJ recorded 1,164 incidents of abuse against 
the press in 100 countries. In addition, in 1989 there was 
double the number of confiscations and bannings of publi- 
cations, 325 arrests and 102 physical assaults. 

The 1989 survey highlighted 16 Cases of Concern, 
“where the tendency to abuse the messengers with the bad 
news is particularly strong.” 

Those cited for concern were China, Colombia, Cuba, 
El Salvador, Iraq, Israel and the Occupied Territories, 
Kenya, Lebanon, Liberia, Peru, Romania, Singapore, 
South Africa, the Soviet Union, Sri Lanka and Turkey. 

(For more details of the press situations in these and 
other nations, see E&P’s Feb. 10 summary of the Interna- 
tional Press Institute’s annual report, which chronicled 
similar cases in nations highlighted by CPJ.) 

In addition to its cases of concern and its coverage of 
press cases nation by nation, the CPJ survey included a list 
of journalists who were killed and who disappeared in 
1989. 

The list includes journalists killed by violent means 
while doing their jobs, for example, those killed in cross- 
fire as well as those individually targeted. Where there is 
clear evidence the killing was related to a journalist’s 
personal life, for example an unpaid loan or romantic 
conflict, the name is not included. 

CPJ noted that its list “is almost certainly incomplete” 
and urged those with information to contact the organiza- 
tion. 

Those journalists killed and disappeared in 1989, as 
listed by CPJ, included: 

BANGLADESH: Abdur Rasid, editor of the weekly 
Parbatya Barta newspaper, was shot to death in his office 
on June 4, presumably by separatist rebels who opposed 
his support of district council elections to give the area’s 
tribal people limited authority. 

BELGIUM: Stephane Steinier, a reporter for La 
Nouvelle Gazette, was kidnapped and killed on Jan. 26. 
He was reportedly shot, submerged in acid and then 
encased in cement. While some think his killers were the 
subjects of research he had done about illegal trafficking in 
laborers, others believe it was due to a personal dispute. 

BRAZIL: Maria Nilce Magalhaes, a columnist for the 
daily Jornal da Cidade, was shot to death July 5, appar- 





A year of killing 


Committee to Protect Journalists reports 53 journalists 
were killed in 1989, twice the number killed during 1988 


ently for reasons related to her work. Luis Alberto Mon- 
tenegro, a reporter and national editor at Journal da 
Cidade, was shot and killed Jan. 8, for motives that remain 
unclear. 

CHINA: Chen Laishun, a photojournalism student in his 
last year at People’s University who took a leading role in 
operating the students’ broadcasting station during the 
encampment in Tiananmen Square, was shot to death June 
4 after descending from a roof where he had gone to take 
pictures of soldiers. 

COLOMBIA: William Bendeck Olivella, a radio jour- 
nalist for La Voz de Monteria and La Voz del Sino, was 
shot to death Oct. 31, for unclear motives. Juan Caro 
Montoya, a Colombian who lived in Italy for many years 
and contributed articles on culture to the daily El Mundo, 
was shot to death while visiting Medellin on Aug. 15, for 
unknown reasons. Jose William Espejo, who also reported 





Most of the killings, 35, took place in 
Latin American countries, with 14 in El 
Salvador, 11 in Colombia and five in 
Peru, CPJ reported. 





as Jose Wencesalo Espejo, editor of the newspaper E/ 
Tabloide, was shot to death Dec. 10. Hector Giraldo, 
lawyer and journalist for El Espectador, shot to death 
March 29, while at a stoplight in Bogota, presumably for 
his legal work on the murder case of Guillermo Cano, the 
paper’s late editor. Guillermo Gomez Murillo, reporter for 
El Espectador, shot to death Sept. 16, apparently because 
of his investigations into local corruption. 

Also: Carlos Enrique Morales Hernandez from the 
biweekly Radar Colombiano, who was kidnapped from 
his home by armed men and found strangled to death May 
21, for unclear motives. Adolfo Perez Arosemena, who was 
working for the press department of the Red Cross at the 
time of his death, was found strangled and shot May 21, 
after being kidnapped from his home by armed men for 
unclear motives. Jorge Enrique Pulido, television journal- 
ist with Mundovision, shot Oct. 29, presumably by drug 
traffickers, and died Nov. 8. Roberto Sarasty, radio jour- 
nalist who also wrote and published the magazine El 
Cronista Democrata, was killed Oct. 10 as he was leaving 
the radio station. Diego Vargas Escobar, a radio journalist 
at La Voz de las Americas who had been critical of 
organized crime and other local problems, was shot to 
death Oct. 17. Luis Daniel Vera Lopez, radio journalist 
with Radio Metropolitana de Bucaramanga, shot in a 
drugstore April 22. 

ECUADOR: Franciso Jaime Arellano, also known as 
Pancho Jaime in print, who published a satirical weekly 
that poked fun at politicians and others, was shot to death 
Sept. 6. 

EL SALVADOR: David Blundy, British journalist with 

(Continued on page 37) 
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Capitalization flap 


Minnesota News Council divided in newspaper style ruling 


By Mark Fitzgerald 


Is a newspaper being “unfair” if it 
decides to refer to a particular school 
district as “Maccray” rather than 
“MACCRAY?” 

A sharply divided Minnesota News 
Council recently said yes — and pro- 
voked furious dissents that the group 
for the first time ruled on newspaper 
style rather than fairness, balance or 
accuracy. 

Indeed, in its adjudication of the 8-7 
decision, the council wrote, “In this 
situation, while it is a close call, we 
think newspaper style should yield to 
the substance of the community feel- 
ings.” 

In a vigorous dissent, Don Casey, 
executive editor of the St. Cloud 
(Minn.) Daily Times, said the major- 
ity ignored the press council’s princi- 
ples out of some misplaced sympathy 
for the rural school district. 

“In its admiration for the school 
Officials and the delicacy of their task, 
the council majority appears to have 
lost sight of an important princi- 
ple — the right of the newspaper to 
exercise its best judgment when that 
judgment does not impair fairness, 
accuracy or balance,” Casey wrote. 

At the center of this furor is a 
cooperative school district of the kind 
that are increasingly common in rural 
America. 

Last year, the school districts of 
Maynard, Clara City and Raymond in 
Minnesota decided to form a coopera- 
tive school district to consolidate 
school boards and operate under a 
single supervisor. 

Their first problem was what to call 
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this new entity. 

“Arriving at this arrangement was 
difficult and painful as it required 
each community to surrender some of 
its identity and traditions,” the Min- 
nesota News Council adjudication 
observed solicitously. 

Board members specificially 
decided they wanted a name that 
would be a pronounceable word, not 
simply a collection of letters. 

They hit upon “maccray,” using 
the first letters of each municipality. 





The Maccray board, Casey argued, 
is simply using the same tactic to pro- 
mote their image. 

“At the most basic level, ‘all-cap’ 
businesses and organizations and the 
Maccray school district all are con- 
cerned about image . . . If a newspa- 
per style rejects an all-capital name 
perceived to be motivated by a desire 
for publicity, why is it significantly 
different to reject one motivated by a 
political decision?” Casey wrote. 

In the 8-7 vote, no newspaper rep- 





“In this situation, while it is a close call, we think 
newspaper style should yield to the substance of the 


community feelings.” 





But not simply “maccray” — the 
new name was legally registered as 
“MACCRAY.” 

The idea, board members 
explained, was to emphasize the con- 
tributions of all three communities, 
something they argue would be lost if 
only the first letter were capitalized. 

At the nearby West Central Tri- 
bune, a daily located in Wilmar, both 
renderings of the word appeared in 
print at first. 

Generally, “MACCRAY” was 
used in news stories, and “Maccray” 
in the much more frequent sports sto- 
ries. 

Eventually, however, the paper 
decided to settle on the “Maccray” 
style. 

Like many newspaper editors, 
West Central Tribune managing edi- 
tor Forrest Peterson dislikes all-cap 
words for a variety of reasons. 

“There are some practical consid- 
erations, too, that people who aren’t 
in the business may not be aware of,” 
he said in a telephone interview. 

“For instance, there’s the difficulty 
of fitting seven capital letters in a 
headline and, to me anyway, it was a 
visual, typographical thing. It would 
just tend to distract readers away 
from the article.” 

As Casey noted in his dissent, 
“Newspaper styles have, for 
decades, resisted attempts by busi- 
nesses or organizations to call atten- 
tion to themselves by adopting proper 
names or trademarks using all capital 
letters.” 





resentative sided with the majority, 
although three of the four broadcast- 
ing representatives did agree with the 
Maccray board. 

Despite the decision — which is 
strictly advisory — the West Centra! 
Tribune still refers to the district as 
“Maccray.” 

“If there had been a real ground- 
swell of opposition and hundreds of 
subscriptions canceled, we might 
have made a different decision, but 
there wasn’t,” managing editor Peter- 
son said. 

In fact, aside from the school board 
itself, only one person dropped the 
paper because of the style decision, 
he said. 





WPFC offers guide 
for emerging media 


The World Press Freedom Com- 
mittee has produced the Handbook 
for Journalists of Central and Eastern 
Europe for distribution to emerging 
news media in those nations. 

Stefan Bratkowski, president of the 
Polish Journalists Association, urged 
the development of such a manual 
and, at his suggestion, it has been 
prepared in English for translation. 

Sample copies of the manual are 
available from the WPFC office at 
The Newspaper Center, P.O. Box 
17407, Washington, D.C. 20041; tele- 
phone (202) 648-1000. 
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Minn. high court 
to rule on damages 
for revealing name 


The Minnesota Supreme Court was 
asked March 13 to decide whether the 
state’s two largest newspapers are 
liable for damages for publishing the 
name of a source who was promised 
anonymity by reporters. 


Attorneys for the Saint Paul Pio- 
neer Press and the Star Tribune: 
Newspaper of the Twin Cities asked 
the justices to overturn a Hennepin 
County District Court jury’s $200,000 
damage award to Dan Cohen. 


An attorney for Cohen, meanwhile, 
asked the court to reinstate the jury’s 
$500,000 punitive damage award, 
which was overturned last September 
by the Minnesota Court of Appeals. 


The dispute began in 1982 when 
Cohen gave reporters copies of court 
documents showing that Marlene 
Johnson, who then was seeking her 
first term as lieutenant governor, had 
been convicted of shoplifting 12 years 
earlier. 

Johnson’s conviction was vacated 





One is right in the middle. 





But the really important one is the one you 
probably never notice. 


in 1971 with no sentence. She was 
elected as Gov. Rudy Perpich’s run- 
ning mate in 1982, re-elected in 1986, 
and is running with Perpich again this 
year. 

Cohen was working for rival guber- 
natorial candidate Wheelock Whitney 
when he provided the information 
about Johnson on the condition that 
he not be identified. 

Reporters gave him that assurance, 
but newspaper editors decided to 
name Cohen as the source of the 
documents. Editors testified that they 
named Cohen because they believed 
the public had a right to know the 
information came from an Indepen- 
dent-Republican activist. 

Cohen’s lawsuit said he lost his 
advertising agency job because of the 
resulting publicity. 

The Court of Appeals threw out the 
lower court’s punitive damage award 
but held that the First Amendment 
does not bar a breach of contract 
claim in such circumstances. 

Attorney John Borger, represent- 
ing the Minneapolis newspaper, told 
the Supreme Court that First Amend- 
ment free press considerations, not 
contract law, should govern the case. 
He said the newspapers had to iden- 


So as you can see, our trademark is a very valuable 


one. 


To us. And to you, too. 





tify Cohen. 

“What the public had to under- 
stand was how close to the Whitney 
campaign the source of the informa- 
tion was,” Borger said. 

The Supreme Court took the case 
under advisement and is expected to 
rule in a few months. AP 


MCI fights Sun sign 


MCI Telecommunications Corp. 
has filed suit to stop the St. Louis Sun 
from placing a sign on the roof of a 
building the two companies share in 
downtown St. Louis. 

MCI, the building’s principal ten- 
ant, said the sign would violate MCI’s 
lease, which gives the company 
exclusive rights to name the building 
and put signs on it. 


Papers to merge 


The morning Waterbury (Conn.) 
Republican and afternoon Waterbury 
American will be merged into a single 
morning newspaper to be called the 
Waterbury Republican-American. 
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Former politician 
sues Mass. papers 


Former Massachusetts state legis- 
lator Martin T. Reilly has filed suit 
in Hampden County Superior Court 
against the Newhouse Springfield 
Newspapers, charging that a 1987 
series of articles on his real estate 
holdings damaged his personal and 
professional life. 

The former state senator, 33, is 
seeking unspecified damages. Defen- 
dants include the Republican Co., the 
Sunday Republican, Morning Union, 
Daily News, publisher David Starr, 
editor Arnold Friedman and reporters 
Brad Smith and Nancy Piccin. 

Reilly, who contends the articles 
ruined his chance for successful re- 
election to the state Legislature and a 
possible congressional campaign, 
charges the articles were published 
“with malicious intent and reckless 
disregard for the truth in an effort to 
eliminate me from Springfield-area 
politics.” 

In a response to the suit published 
in the now-combined Union-News, 
Friedman said newspaper officials 
“stand behind the stories . . . They 
were totally accurate, and not a single 
fact in them has ever been challenged 
by Reilly. The stories were not defam- 
atory, they were truthful.” 


Suit seeks to block 
publishing name 
in R.I. divorce case 


A woman has sued the Newport 
(R.I.) Daily News trying to block it 
from publishing her name once her 
divorce is final. 

A lawyer for the woman, identified 
only as “Jane Doe,” said she is not a 
public figure and a divorce notice 
would violate her right to privacy. 

“Unfortunately, divorce carries 
with it — albeit for personal or reli- 
gious reasons — a social stigma,” 
said Thomas W. Kelly. “She fears 
that the mere publication of her name 
intrudes on her life, her husband’s life 
and her future.” 

The suit is designed to force 
the news media “to scrutinize 
the information and to prevent them 
from publishing information about 
marital breakdowns unless there is a 
reasonable element of newsworthi- 
ness,” he said. 

Editor David B. Offer said the 
paper would fight the suit. 








Publishing information about 
divorces, “which are on the public 
record for all to see, is a normal and 
important practice for newspapers all 
over the country,” he said in a pre- 
pared statement. 

“For very good reasons, the right 
to provide this information to readers 
is protected by the First Amend- 
ment,” he said. 

The U.S. Supreme Court has ruled 
that newspapers cannot be barred 
from publishing truthful information 
from open court records. But Kelly 
said the Court signaled its willingness 
to allow exceptions with a ruling last 
June that said “case-by-case analysis 
of press-privacy conflicts by the Court 
is appropriate.” 

— AP 


Journalist charged 
with trying to 
steal information 


A free-lance journalist, who 
attempted to sell the Los Angeles 
Times a purported “inside” story on 
tabloid television shows, has been 
charged with trying to steal sensitive 
information from the Fox Television 
network. 


Stuart Goldman, 44, recently was 
arraigned in Los Angeles federal 
court after police searched his Studio 
City apartment and confiscated his 
personal computer and floppy disks. 
He was charged under federal law 
with illegal computer hacking by 
authorities in New York and faces 
similar charges in Los Angeles. 


Goldman, who worked briefly for 
the tv tabloid show “A Current 
Affair,” made several attempts — 
at least one of them successful — 
to enter “sensitive data files 
regarding . . . news stories worked 
upon by the company’s journalists,” 
according to an affidavit filed by U.S. 
prosecutors in New York. 

“A Current Affair,” which serves 
up a mix of gossip and sensational 
news stories, is produced by Fox. 

John Lindsay, editor of the Los 
Angeles Times’ “Sunday Calendar,” 
said Goldman had been trying for sev- 
eral months to interest him in a piece 
about tv tabloid programs. In past 
years, Goldman had written various 
articles for Calendar, including pop 
music criticism, but not during Lind- 
say’s editorship, Lindsay said. 

“T had never met him,” Lindsay 
added. “He kept calling and calling 





but his pitch didn’t feel right to me and 
I turned it down. I found him to be a 
little weird. At first he identified him- 
self by a different name.” 

Fox spokesman Dennis Petroskey 
told the Times that Goldman worked 
as a free-lance writer for “A Current 
Affair” in Los Angeles for a week or 
two in February but his story was 
never aired. 

Petroskey declined to reveal what 
Goldman allegedly was seeking in 
Fox files, saying, “That’s confiden- 
tial information.” 


According to the New York affida- 
vit, Fox employees in February dis- 
covered that someone had tried to 
gain access to company computers. 
Channel 11, the Fox station in Los 
Angeles, made a similar complaint to 
local police. 

In both instances, the hacker had 
used the same computer password. 
The phone calls made to gain entry to 
the Los Angeles computer were 
traced to Goldman’s apartment, 
police said. 


Papers fight ouster 
from proceedings 


The Mississippi Supreme Court on 
March 14 ordered a trial court to hear 
complaints from two newspapers that 
they were improperly barred from 
pretrial proceedings in a murder case. 


The Clarion-Ledger of Jackson and 
the Commercial Appeal of Memphis, 
Tenn., sought to open court records 
and transcripts of a closed pretrial 
hearing that was held March 9-10. 


The records were ordered sealed by 
a local judge before the case was 
assigned for trial. 


The Supreme Court referred the 
dispute over the sealing of records in 
the case to the trial court after lawyers 
for the papers asked that the trial be 
halted until they could fight the se- 
crecy order. 


The court ordered Circuit Court 
Judge Elzy Smith of Marks to conduct | 
a hearing “as expeditiously as possi- 
ble.” 

Anthony Carr, 24, of Clarksdale 
and Robert Simon Jr., 26, of Memphis 
have pleaded innocent to charges 
they killed Carl Webster Parker, his 
wife, and two children on Feb. 2. 
Authorities said the family apparently 
walked in on a burglary and the fami- 
ly’s home was set afire to cover up the 
killings. 

— AP 
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Book reviews 





When the quote 
is doublespeak 


Doublespeak. William Lutz. (New 
York: Harper & Row, 290 pages.) 


George Orwell’s 1984 has come and 
gone but the speech and thought con- 
trol that Orwell feared is very much 
here in the forms of “doublespeak.” 

Doublespeak is more than a slip of 
the tongue, author William Lutz says; 
it is “a very conscious use of language 
as a weapon or tool by those in power 
to achieve their ends at our 
expense ... . Much of it is frighten- 
ing.” 

Lutz, a Rutgers English professor 
who edits the Quarterly Review of 
Doublespeak, identifies four kinds of 
doublespeak. 

@ Euphemism is a non-threatening 
word or phrase seeking to avoid a 
harsh reality — instead of “Your 
father is dead,” it is “Your father 
passed away.” When a euphemism 
is meant to deceive, it becomes dou- 
blespeak. A neutron bomb in an 
appropriations bill is a “radiation 
enhancement device.” 

@ Jargon is “specialized lan- 
guage” of a trade or profession, such 
as those used by doctors and educa- 
tors. To use the language when 
another might not understand is dou- 
blespeak, according to Lutz — an 
airline calling a crash “The involun- 
tary conversion of a 727.” 

® Gobbledygook, or bureaucrat- 
ese, piles on words to impress and 
confuse. Lutz quotes a long nonsensi- 
cal 1988 campaign statement by Dan 
Quayle explaining the need for 
strategic defense initiative. 

@ Inflated language makes 
“everyday things seem impressive,” 
adding extra importance to the ordin- 
ary. Car mechanics become “auto- 
motive internists,” for instance. 

His seemingly endless examples 
range from utterings of Julius Caesar 
to recent leaders. “One of the most 
chilling and terrifying uses of double- 
speak,” he feels came about in 1981 
when then Secretary of State Alexan- 
der Haig was questioned by a con- 
gressional committee about the mur- 
der of three American nuns and a lay 
Catholic worker in El Salvador. The 
women had been raped and shot. 
Haig’s circuitous, imprecise com- 
ment, suggesting the possibility of an 
exchange of gunfire and running a 
blockade, seemed to say that the 
women had in some way been at fault, 





Lutz believes. Lutz cuts through to 
the meaning: “The result of this 
[Haig’s] testimony,” comments Lutz 
of the general’s employment of dou- 
blespeak, “is that the secretary of 
state has become an apologist for rape 
and murder.” 

Despite frightening overtones, 
each chapter offers a barrel of fun as 
Lutz presents an ample supply of dou- 
blespeak encountered from doctors’ 
offices to grocery stores. There is 
even a chapter of choice doublespeak 
from around the world. 


* * * 


Typographic Communications 
Today. Edward M. Gottschall. (Cam- 





bridge, Mass.: MIT Press, 249 pages.) 

Computers and laser technology, 
combined with the efforts of interna- 
tional artists and designers, have 
made type and graphic design a very 
imaginative field. 

This book by the vice chairman of 
International Typeface Corp. reviews 
the history of type and type design 
and calls attention to the state of the 
art. The oversized book, with 900 
illustrations, 500 in color, discusses 
grid and design systems. In a final 
chapter, leading type designers offer 
ways to use type more effectively. 


— Hiley Ward 
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NEWSPEOPLE IN THE NEWS 








CARLO A. MASTRICOLO, assistant 
director of photography for the Boston 
Globe since October 1987, is the newly 
appointed photography director. 

He will manage the department and 
direct all photography operations. 

Prior to the Globe, Mastricolo was 
assistant picture editor at the New York 
Times for six years. 

He also has been a picture editor in 
the Washington bureau of the Asso- 
ciated Press and worked for several 
newspapers in the Philadelphia area, 
including the Bulletin. 








BRUCE J. SPOTLESON, a former 
president and publisher of Cape Cod 
Newspapers, South Yarmouth, 
Mass., who joined Newspaper 
Agency Corporation, Salt Lake City, 
in February as assistant advertising 
director, has succeeded ROBERT E. 
CUTLER, who announced his retire- 
ment as advertising director on March 
23. 

Cutler had been on the Salt Lake 
Tribune and Deseret News staffs until 
moving to NAC as promotion man- 
ager in 1952. He holds an honorary 
membership in the International 
Newspaper Advertising and Market- 
ing Executives Association, primarily 
for efforts in establising a foundation 
to help provide educational programs 
for advertising personnel. 


* * * 


GLENN E. HANNA has been named 
vice president/circulation director of 
The Journal Newspapers, Spring- 
field, Va. 


Expertise and reliability 
for owners selling 


newspapers. 
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He joined The Journals as Mary- 
land advertising manager in 1988 from 
the Washington Times, where he was 
circulation director. 

Previously, Hanna managed vari- 
ous circulation and sales departments 
for the Minneapolis Star & Tribune, 
and also worked for the New York 
Times in sales and marketing of edu- 
cational and syndicated news ser- 
vices. 

* * * 

Don KuBiT has accepted a three- 
year lectureship as journalism writing 
coach in the Department of Commu- 
nication at the University of Michi- 
gan, Ann Arbor. He has been an 
adjunct lecturer in the department for 
various writing courses. 

Kubit holds a master’s degree in 
journalism and a bachelor’s degree in 
English (creative writing), from the 
universtiy. He has been with Monthly 
Detroit magazine, Metropolitan 
Detroit magazine, and the Oakland 
Press. 
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ROBERT J. HALL, publisher and 
chairman of the Detroit Free Press, 
assumed his new position as chairman 
of Knight-Ridder’s Philadelphia 
Newspapers Inc., and publisher of 
the Philadelphia Inquirer and Phila- 
delphia Daily News on April 2. 

That date was exactly 17 years after 
he originally joined PNI in the finan- 
cial department. He served in execu- 
tive positions until his senior vice 
president appointment in 1980 and in 
five years left to join the Free Press as 
executive vice president and general 
manager. 

He was promoted to publisher of 
the Free Press last July after having 
served as president of the paper since 
May 1989. 


* * * 

The Portland Newspapers of Maine 
have established a Washington, D.C., 
news bureau staffed by reporter 
STEVE CAMPBELL. His assignment is 
to cover state stories, including 
activities of the congressional delega- 
tions. 

Campbell, 27, has worked for all 
three of the Portland Newspapers — 
the Evening Express, Portland Press 
Herald and Maine Sunday Telegram. 
He is a graduate of Plymouth (N.H.) 
State College. 

Also, RICK WAKELY, with the 
Portland papers since 1988, has been 
named graphics editor at the Press 
Herald and the Sunday Telegram. 

He began his news career as a 
reporter at the Carlisle (Pa.) Sentinel 
and then was with the Pittsburgh 
Press nearly seven years as a copy 
editor on the news, regional and fea- 
tures desks. 





* * 


JACK BROWARD is the newly 
appointed editor and general manager 
of the biweekly Borrego (Calif.) Sun, 
succeeding HELENA L’HOMMEDIEU, 
who retired. 

L’ Hommedieu has served as editor 
since August 1981 and as editor and 
general manager since 1985. She is 
moving to Santa Fe and plans to do 
free-lance writing. 

Broward has lived and worked in 
the San Diego area 34 years, with 
assignments as editor of newspapers, 
magazines and public relations 
responsibilities. 

A Tampa native, he began his 
career at the Tampa Morning Tri- 
bune. His varied career includes 20 
years as a Navy journalist and editor, 
and a news bureau chief and public 
affairs manager with Teledyne Ryan 
Aeronautical. 
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GERALD NACHMAN is the newly 
appointed theater critic for the San 
Francisco Chronicle. 

With the newspaper since 1979, he 
has worked as a theater, film and 
cabaret critic, as well as writing a 
weekly entertainment column and a 
syndicated column on the single life. 

In the early ‘60s, Nachman was a 
critic, columnist and feature writer for 
the San Jose Mercury News, and then 
the New York Post; and in 1966-72, a 
theater critic for the Oakland Tribune. 
He moved east to the New York Daily 
News as a critic and columnist prior to 
the Chronicle. 

Last year Nachman won an ASCAP- 
Deems Taylor Award for general 


excellence in critical writing. 








GILBERT C. MAURER, 61, executive 
vice president of The Hearst Corpora- 
tion and president of Hearst Maga- 
zines Division, is the newly named 
chief operating officer of the parent 
corporation and retains his title as the 
corporation’s executive vice presi- 
dent but relinquishes responsibilities 
with Hearst magazines. He began his 
career with Hearst in 1973 and previ- 
ously spent 19 years with Cowles 
Communications Inc. 

Maurer is chairman of the Board of 
Visitors of the Medill School of Jour- 
nalism at Northwestern University. 
He is a graduate of St. Lawrence Uni- 
versity and the Harvard Business 
School. 

D. CLAEYS BAHRENBURG, 42, for- 
merly an executive vice president and 
group publishing director at the maga- 
zine division, replaces Maurer as 
president of the 103-year-old media 
company’s largest division. A gradu- 
ate of Ithaca (N.Y.) College, he joined 
Hearst Magazines in 1981! and prior to 
that was associate publisher of Roll- 
ing Stone and asales representative at 
the Saturday Review and the New 
York Times. 


* * * 


MARTIN DICKSON became New 
York bureau chief of the Financial 
Times effective April 2, moving from 
news editor in London where he was 
responsible for launching the com- 
panies & markets section. 

In New York, he succeeds ANA- 
TOLE KALETSKY as bureau chief. 
Kaletsky returns to editorial head- 
quarters in London. 

With more than a dozen years of 
senior editorial positions at F.T., 
Dickson specialized in diplomatic 
affairs, the energy industry, coverage 
of Africa and most recently, British 
corporate news. 





MARGARET R. SIMONSON, director 
of employee relations for the Chicago 
Tribune, has been elected vice presi- 
dent. 

She had been with the Tribune 
Company subsidiaries in various 
capacities since 1979. 

From 1987 until she joined the Chi- 
cago Tribune, Simonson served as 
human resources director of the New- 
port News Daily Press and the Times- 
Herald. 


* * 


DONALD R. BEALL has been elected 
a director of The Times Mirror Com- 
pany and nominated for election to a 
three-year term at the annual meeting 
on May 3. 

Beall is chairman of the board and 
chief executive officer of Rockwell 
International Corporation, headquar- 
tered in El Segundo, Calif. Prior to 
joining Rockwell, he held managerial 
posts with Ford Motor Company. Beall 
has a bachelor of science degree from 
San Jose State University and a mas- 
ter’s of business administration from 
the University of Pittsburgh. 


— NEWSPEOPLE EDITOR 
LENORA WILLIAMSON 


WILLIAM S. Morris IV, has joined 
the Athens (Ga.) Daily News and Ban- 
ner-Herald as assistant to general 
manager, A. MARK SMITH. 

Morris, 30, is the second third-gen- 
eration family member to join the 
company in the last 14 months. His 
younger brother, Tyler, is assistant to 
publisher FRANK T. ANDERSON at the 
Lubbock (Texas) Avalanche-Journal, 
another MCC paper. 

A native of Augusta, Ga., Morris 
holds an associate in arts degree from 
Oxford College of Emory University 
and a bachelor of arts in business 
administration in economics from 
Emory University. 

He has worked for Gannett Out- 
door Group and was national sales 
manager when he resigned recently. 

* > ; * 

AVICE MEEHAN is taking a leave of 
absence as Connecticut state Capitol 
reporter for the Stamford Advocate 
and Greenwich Time to serve as direc- 
tor of press operations for former 
U.S. Senator Lowell P. Weicker, a 
recently announced candidate for gov- 
ernor. 

Meehan, who became Statehouse 
reporter for the two newspapers in 
1987, assumed her new post on April 
ps 

» £ 2 

LARRY GREEN, Midwest bureau 
chief for the Los Angeles Times and 
earlier with the late Chicago Daily 
News for 10 years, has moved to 
deputy managing editor/projects for 
the Chicago Sun-Times. 

At the Daily News, he covered a 
variety of assignments, including 
local government and wars in the 
Middle East and Vietnam and became 
the paper’s Saigon bureau chief in 
1971. 
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ELIOT FRANKEL, 67, a reporter for 
the Newark Evening News who 
joined NBC in 1950 as a writer and 
became director of documentaries, 
and then director of the network’s 
European newsgathering for three 
years, died of stomach cancer Feb. 4 
at St. Peter’s Medical Center, New 
Brunswick, N.J. 

He was executive producer of 
documentary and news programs and 
winner of three Emmy Awards and 
then left NBC in 1980 to teach jour- 
nalism at New York University. In 
1983-88, he was associate vice 
chancellor for news and public affairs 
at Vanderbilt University, Nashville, 
and last year began teaching journal- 
ism at Rutgers University, New Bruns- 


wick. 
* * * 


STEPHEN LAIRD, 74, a foreign corre- 
spondent and editor, died Feb. 15 of 
Alzheimer’s disease in Chartres, 
France. 

He began his career reporting for 
the Chester (Pa.) Times and then 
moved to Fortune magazine and later 
to Time and Life, working in 
Washington and abroad. In 1946, 
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Laird joined CBS as a correspondent 
in Paris and Berlin and later worked in 
print, broadcast and public relations 
media. 

* * * 

ROBERT E. MCGILL, 64, most 
recently editor of the news bureau at 
Youngstown (Ohio) State University, 
died Feb. 3 of cancer after a lengthy 
illness. 

He began his career as a correspon- 
dent for the Erie (Pa.) Daily Times 
while attending Allegheny College in 
his hometown of Meadville. He 
joined the New Kensington (Pa.) Dis- 
patch after receiving his bachelor’s 
degree in English and worked for the 
Meadville Tribune. 

McGill was a reporter and state 
editor at the Youngstown Vindicator, 
and then an assignment editor at the 
Sharon Herald and left there in 1979 
to join the news bureau as editor. 

He served with the 25th Infantry 
Division in the South Pacific during 
World War II. 


* * * 


Dick Moore, 67, sportswriter for 
the Fort Worth Star-Telegram for 39 
years, died Feb. 5 of cancer. 

He joined the Star-Telegram in 
1949 and was an authority on track 
events and a past president of the 
Track and Field Writers of America. 

* * * 

EUGENE A. “JACK” NEWCOMBE, 
66, a journalist and author, died Feb. 
14 at Bellevue Hospital, New York 
City. He failed to regain conscious- 
ness after a fall Feb. 12 at his Manhat- 
tan apartment. 

Newcombe began his career at the 
Providence Journal and moved to 
Sport magazine where he became 
London bureau chief and then 
Washington bureau chief in 1970. He 
was a writer who served as executive 
editor of the Book-of-the-Month Club 
in 1974-79. 


HERB PATE, 32, publisher of the 
Madill (Okla.) Record, died in a plane 
crash Jan. 31. 


Pate and three other victims were 
not found until Feb. 4 because fog and 
rain hampered searchers. The four 
were flying to Ardmore after helping 
state Rep. Bill Brewster launch his 
campaign for Congress. 


Pate had worked for the Cleveland 
County (Okla.) Reporter and the 
Marlin (Texas) Weekly Democrat 
before returning to the family’s 
weekly in Madill. 


* * 


Louis A. RENZULLI, 59, news editor 
of Newsday’s Viewpoints section the 
past 10 years, died Feb. 7 after a mas- 
sive heart attack. He was stricken 
while going to the wake of Aurelio 
Renzulli, 94, his father who had died 
Feb. 6 after a long illness. 


Renzulli, a graduate of Stevens 
Academy, Hoboken, spent a year at 
the University of Arizona, Tucson, 
before going to work as a reporter for 
the Arizona Daily Star in that city. He 
later studied photography at the Mas- 
sachusetts Institute of Technology 
and then held a series of jobs with the 
Hudson Dispatch and the Jersey 
Journal and the now-defunct Newark 
Evening News. 


* * 


GEORGE SAMEREJIAN, 42, veteran 
Lebanese news photographer, died 
Feb. 3 from a head wound sustained 
during a battle between rival Chris- 
tian factions. 


He worked for An-Nahar, an inde- 
pendent daily in Beirut, and had been 
elected chairman of Lebanon’s News 
Photographers Syndicate in Decem- 
ber. He had covered the civil war 
since it began and was the 12th jour- 
nalist killed in the conflict. 
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ADVERTISING 








By M.L. Stein 


Debi Hagen, owner of Elegance 
Fine Jewelry in Richmond, Calif., 
saw nothing wrong with her ads in the 
West County Times until she attended 
an advertising seminar sponsored by 
Lesher Communications Inc. (LCI). 

“Then I definitely saw the things 
we were doing wrong,” she recalled 
recently. “Most of our ads contained 
only words. We didn’t have photos of 
our merchandise in them and some- 
times we didn’t even have a real 
headline, much less one that would 
attract a reader.” 

A week after the seminar, Hagen 
was putting her lessons to work by 
preparing more effective ads for her 
store, said LCI president George 
Hoyt. 

LCI, which publishes the West 
County Times and some 30 other dai- 
lies and weeklies in Northern Califor- 
nia, has been running the seminar, 
“How to Produce Effective Ads” for 
a year. 

Hagen is one of more than 300 
advertisers who have participated in 
the monthly sessions at the group’s 
various newspapers. 

Hoyt said that by sharing time- 
tested guidelines for creating effec- 
tive ads with its customers, LCI is 
enabling the advertisers to work as a 
team with the newspapers’ salesper- 
sons and artists for best results. 

“Training our advertisers to recog- 
nize good advertising is our goal,” 
Hoyt continued. “The trend today is 








to shout the loudest for the custom- 
er’s attention. It has reached the point 
where most advertising is not as effec- 
tive as it could be, and it has lost sight 
of its mission: to move consumers to 
action.” 

“How to Produce Effective Ads” 
uses principles contained in Hoyt’s 
booklet, Salesmanship in Print, a 
compilation of market-tested adver- 
tising methods from such sources as 
Ogilvy Advertising, Gallup Robinson 
Research and the Newspaper Adver- 
tising Bureau. The research areas 
include use of headlines, copy, typo- 
graphy, layout and design, reaching 
target audiences and the use of ad 
campaigns in print advertising. 

The booklet was originally 
intended to train sales, creative and 
composing staffs. 

At each seminar, advertisers bring 
in tearsheets of their own newspaper 
ads. Throughout the session, they are 
encouraged to ask questions about 
what they may be doing wrong or 
right, or why certain ads are not get- 
ting results. 

Participants receive the personal 
attention of the instructor, Terry 
Donahoe, creative services director 
for LCI’s flagship newspaper, the 
Contra Costa Times. At the end of the 
half-day session, the sales manager of 
the host newspaper comes in to meet 
each advertiser personally. 

The $50 seminar charge goes 
toward each participant’s next ad. 

According to Hoyt, at the conclu- 
sion of each seminar, the advertiser 





Helping the smaller advertiser design more effective ads 


will know how to: 

@ Select dominant illustrations or 
photos for product or service. 

@ Write headlines that promise a 
benefit to the reader. 

@ Select words that sell. 

® Use clear typography. 

@ Recognize the importance of a 
logotype. 

@ Design readable layouts. 

@ Find and focus on the target audi- 
ence. 

@ Establish consistency with 
advertising campaigns. 

Commented Donahoe, “It’s impor- 
tant that the salesperson, the artist 
and the customer all learn to work as a 
team to produce a good ad.” 


NAB report is out 


The Newspaper Advertising 
Bureau has released its annual report 
on the size and composition of daily 
and Sunday newspaper readers. 

The study, 1989 Daily and Sunday 
Newspaper Audience: Major Demo- 
graphic Segments, charts demo- 
graphics for papers nationally and for 
the top 50 and top 100 metros and 
ADIs (areas of dominant influence). 

Single copies are available to mem- 
bers for no charge, and extra copies 
can be purchased for $3. Non-mem- 
bers should call the Bureau for a price 
quote. To request the study, write to 
the Order Department, The Newspa- 
per Advertising Bureau, 1180 Avenue 
of the Americas, New York, N.Y. 
10036. 


CATCH BASEBALL FEVER. 
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Papermakers, 
millworkers 
seek increases 


Following Abitibi-Price Inc.’s 
announcement that it will raise its 
newsprint price to $685 per ton as of 
June 1 (E&P, Mar. 24, P. 45), four 
other Canadian suppliers have 
announced comparable price hikes. 

Fletcher Challenge Canada Ltd. 
and MacMillan Bloedel Ltd. said 
prices would rise by more than 5% in 
Western North America. Soon after, 
Stone Consolidated Inc. and Cana- 
dian Pacific Forest Products Ltd. in 
the East gave notice of intended 
price hikes to $685 per ton in June. 

North America’s newsprint supply 
has been in surplus for two years, 
occasioning heavy discounting for big 
buyers. According to an Associated 
Press report, one pulp and paper 
analyst said he doubted any such 
increases would stick. Dean Witter 
Reynolds’ Toronto-based Tom Fit- 
kowski said all or most big producers 
would have to join Abitibi for the 
prices to hold. 

Meanwhile, Eastern Canada’s mill- 
workers’ contracts expire at the end 
of this month. Their contracts cover 
80% of the country’s newsprint pro- 
duction, according to the last issue of 
Newsprint Reporter. The quarterly 
newsletter said newsprint oversupply 
and depressed earnings are expected 
to make negotiaticns difficult, with 
companies likely to offer less than 
half the 8% wage hike and cost of 
living adjustments sought by unions 
for two-year contracts. 


SCS reorganizes 


Nazareth, Pa.-based Software 
Consulting Services announced three 
recent appointments as part of a reor- 
ganization. 

Vice president and general man- 
ager Daniel D. Zito has assumed 
responsibility for managing the cus- 
tomer services, training and program- 
ming departments. Before joining 
SCS in 1987, Zito was a Rodale Press 
circulation manager and had earlier 
been assistant to the president at Eas- 
ton Publishing Co. and general man- 
ager at State Publishing Co. 

Ed Slattery, formerly with Press 
Computer Systems Inc., joined SCS 
as its sales and marketing director. 
His 20-year experience in publishing 
systems also includes positions with 
Atex Inc., Harris Corp., System Inte- 








grators Inc., Compugraphic Corp. 
and Hendrix Electronics. 

Cullen Patton, formerly Compu- 
graphic Corp., national account man- 
ager to group newspapers, has been 
named SCS business development 
manager. 


Sun-Times converts 
to NAPP plates 


NAPP Systems Inc. announced 
that the Chicago Sun-Times con- 
verted its letterpress plate system to 
the NAPP photopolymer plate sys- 
tem. 

NAPP called it the largest of 12 
North American letterpress conver- 
sions begun last year. 

Sun-Times assistant production 
manager Randy Ridge said print 
quality improvement was such that 
some larger advertisers requested 
that their ads be run on the new plate 
system. He said the paper’s new final 
market edition is now run entirely on 
NAPP plates. 

The completed installation com- 
prises four Titan plate systems linked 
to two K&F Manufacturing automat- 
ic benders, and is capable of produc- 
ing 480 press-ready plates per hour. 


Four dailies join 
DataTimes network 


The DataTimes Corp. subsidiary of 
The Oklahoma Publishing Co. 
announced that the San Francisco 
Examiner, Indianapolis Star, India- 
napolis News and Las Vegas Review- 
Journal will market their electronic 
archives over the DataTimes on-line 
service. 

In addition to the Examiner, Data- 
Times carries six other dailies and 
three business publications from Cali- 
fornia. The recent additions join more 
than 600 other publications available 
on the international network, which 
also offers a gateway to the services 
of Dow Jones News/Retrieval. 

The Review-Journal also will auto- 
mate its newspaper archiving using 
DataTimes’ Flash library, accessible 
from the paper’s Atex front-end, 
Apple Macintosh terminals and lap- 
top computers. 

The National has also ordered 
Flash, which will be a service bureau 
library. Information will be sent elec- 
tronically from New York to Okla- 
homa City, where it will be stored and 
accessible to all bureaus. 





Sentinel runs 
soy-oil inks 


The Orlando (Fla.) Sentinel 
reported that since November all 
products from its downtown plant 
were printed with soybean oil-based 
inks. 

Quality assurance manager Robert 
Crandall said the inks’ “higher per- 
formance level” allowed “cleaner 
and brighter” printing without higher 
price. 

Evaluation was still under way at 
year’s end, when the paper was test- 
ing for possible lower ink rub-off. 
Conversion to soybean inks was a 
result of dissatisfaction with the black 
and yellow inks the paper had been 
running, according to the Sentinel, 
which said it and supplier Flint Ink 
Corp. had tested new formulas before 
the switch was made. 


R.|. Legislature 
gets two 
recycling bills 


Bills now before the Rhode Island 
Legislature or in committee would 
separately affect in-state and out-of- 
state newspapers, according to a 
recent report by the New England 
Newspaper Association. 

In-state newspapers and other 
publications printed on newsprint 
would have to make use of at least 
10% recycled material beginning next 
year, with the rate rising by 10 percen- 
tage points annually until a 50% 
recycled-content level is reached. 
Per-day violations would each carry a 
$20,000 fine. The second bill 
requires out-of-state newspapers cir- 
culating an average of more than 
40,000 copies daily in Rhode Island to 
use newsprint with a recycled content 
amounting to at least 20% of their 
total consumption in 1992, gradually 
rising to 90% after 1996. According to 
the NENA, none of the largest-circu- 
lating out-of-state newspapers — 
USA Today, the New York Times, 
the Wall Street Journal — “is 
believed . . . [to] have a circulation 
of 40,000 in Rhode Island.” 


Electra relocates 


Electra Products Inc. has moved 
into new, expanded offices at Reser- 
voir Place, 1601 Trapelo Rd., 
Waltham, Mass. 02154 (phone: 617/ 
890-1288; fax: 617/890-1296). 
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Audiotex debuts 
in Delaware 


Dover-based Independent News- 
papers Inc. announced that its Dela- 
ware State News has introduced 
round-the-clock interactive audiotex 
service. 

Known as NewsPhone, it gives 
residents of central and southern 
Delaware using touch-tone phones 
access to current information on such 
topics as world news, stocks, sports 
scores, weather throughout the coun- 
try, horoscopes, soap operas and 
health. 

State News publisher Judith Roales 
noted that the service is free, easy to 
use and allows the paper “to increase 
the scope of what we offer while still 
maintaining the intensely local flavor 
of our newspaper.” 

NewsPhone is an affiliate of the 
national Cityline satellite network. 
The State News publishes daily 
instructions on the use of NewsPhone 
and an index of the categories of avail- 
able information. 


Bee builds addition 


The Fresno (Calif.) Bee has begun 
construction of the 130,000-square- 
foot addition to its building to house 
production facilities — part of a $60- 
million modernization of plant and 
equipment. 

The new building will house com- 
posing, platemaking, printing and 
postpress operations, as well as a 
newsprint storage area. Completion is 
expected within a year, at which time 
the Bee will have a plant of almost 
300,000 square feet. 

Production director and building 
project manager Bill Turner said that 
the 18 units of MAN Roland flexo 
presses will probably use NAPP 
plates with NuGraphics (magnetic) 
lockups. Newsprint rolls will be 
transported by Lamb-Grays Harbor 
Co. automated guided vehicles. 

Fresno’s press is the first of the 
“new generation” Flexoman presses 
(E&P, June 10, 1989, P. 16). Accord- 
ing to MAN Roland Inc. marketing 
vice president Andy Schipke, the 
“design enables us to incorporate 
new engineering as it develops right 
up to the time the presses leave our 
plant.” 

One of Fresno’s five-color towers 
is to begin print testing next month at 
MAN’s Middlesex, N.J., facility; 
another will be shown the following 
month in Las Vegas at ANPA/TEC. 

The Bee’s Turner said his paper’s 
Harris Graphics NP 1472 inserter will 
be upgraded and two more 1472s with 








The Desert Sun in Palm Springs, Calif., held a recent grand opening for its 
new, 75,000-square-foot facililty. Some 475 business, civic and community 
leaders attended the black-tie event hosted by publisher Edward E. Manassah 
and John E. Curley and Peter B. Clark, chief executive officer and director, 
respectively, of the newspaper’s parent company, Gannett. 

The new building, which cost $21 million, contains Goss Headliner presses 


and other state-of-the-art equipment. 


The Sun, whose circulation is 38,216 daily and 44,285 on weekends, also 
publishes the Daily News in Indio and the Desert Advertiser and Coachella 


Valley Sun weeklies. 


grippers will be added, and new con- 
veyors and stackers will come from 
Hall Processing Systems, which will 
also supply a Buschman bundle distri- 
bution system. Decisions have yet to 
be made for scanners and tying 
machines, he said. 


Houston Post gets 
iil Pagesetters 


Two 3810 Laser pagesetters have 
been purchased from Culver City, 
Calif.-based Information Interna- 
tional Inc. by the Houston Post, with 
delivery scheduled for spring. 

The imagesetters, which offer pro- 
grammable resolution from 800 to 
1200 lpi, are capable of page-per-min- 
ute raster-image processing, accord- 
ing to triple-I, and can image broad- 
sheet pages with text, line art, half- 
tones and layered graphics and sup- 
port spot and process color screening 
to exact registration. 

Triple-I also reported the Post’s 
option to buy its advanced display ad 
makeup system for installation in the 
production department, replacing 15- 
year-old Raycomp equipment and 
computerizing the entire ad makeup 
process. 

“We expect to use the system for 
special ads and supplements and to 
improve our deadline capability 
and .. . handle higher volume,” said 
Post production manager Brawley 





Marze. 

Triple-I has also sold a seventh 
TECS/2 by Morris front-end system 
in Europe. Courier Printing and Pub- 
lishing Co., a unit of Northcliffe 
Newspapers Group Ltd., installed the 
system for production of its group of 
West Kent and East Sussex weeklies. 

Fifteen of 33 editorial PC terminals 
will serve six bureaus and two other 
PCs will drive Monotype typesetters. 
The sale included Composition Pre- 
view, which shows body copy and 
headlines as they appear when 
typeset, using the same setwidths as 
the typesetter to display proportion- 
ally spaced text. Form and content 
can be reviewed using several zoom 
modes. 
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Mycro-Tek’s ACE 
at Florida group 


Mycro-Tek announced its Adver- 
tising and Classified Enhancements 
(ACE) software is now in use at the 
Miami Jewish Tribune, where it man- 
ages production, statistics and billing 
of display and classified ads, which 
can be booked, input, output and 
accurately charged from the same 
system. 

According to Mycro-Tek, remote 
terminals at the two other Jewish 
Media Group Inc. weeklies (Palm 
Beach Jewish World, Broward Jewish 
World) speed transfer of copy 
between the papers (combined cir- 
culation 80,000). 

Other Mycro-Comp components at 
the Tribune include editorial soft- 
ware, MasterPlanner page dummying 
software and AdWriter display ad 
makeup software. 


Four papers 
win flexo awards 


The Flexographic Technical Asso- 
ciation has announced the winners of 
its Annual Awards Competition for 
1990. Four newspapers were among 


tions and categories chosen from a 
total of 664 entries. Judging was held 
in mid-January. 

First-place winners were the Den- 
ton (Texas) Record-Chronicle for 
process color and the Wichita (Kan.) 
Eagle for black-and-white. 

The Record-Chronicle prints on 
NAPP plates with Goodyear cushions 
on Publishers Equipment Corp. flexo- 
graphic equipment. Its Pamarco and 
Armotek ceramic anilox rollers have 
a 360 cell count and cell volume of 3.5, 
and are wiped by stainless steel doc- 
tor blades. Halftones use a 72-line 
screen; color separations use a 100- 
line screen. 

Knight-Ridder Inc.’s Eagle uses 
Hercules plates and Goodyear plate 
cushions on its MAN Roland Flexo- 
man press. Its Pamarco ceramic ani- 
loxes have a 360 cell count, 3.5 cell 
volume. It has used both steel and 
plastic doctor blades. Halftones use a 
72-line screen, according to awards 
coverage in the March edition of 
Flexo. 

A Knight-Ridder paper also took 
second place. The Long Beach, Calif. 
Press-Telegram has run NAPP plates 
with Grace and Sun Graphics cush- 
ions on its Motterflex press. Its Union 





the 118 winners in various classifica- « 





Carbide ceramic aniloxes have a 440 
cell count and 4.2 cell depth. Accord- 
ing to MAN Roland’s 1989 Flexo 
Technology Data Base, the paper was 
using both steel and plastic doctor 
blades last year. For halftones it used 
85-line screens and for separations it 
used 80-line screens, according to the 
same database. 

Yet another KRI property, the 
afternoon News-Sentinel, jointly 
published with the morning Gazette- 
Journal by Fort Wayne (Ind.) News- 
papers Inc., took third place. The 
flexo equipment from MAN Roland 
uses Pamarco ceramic anilox rollers 
(360 cell count, 3.5 cell volume) and 
plastic doctor blades, and prints on 
Hercules Merigraph plates with Good- 
year cushions. Its halftones are 
screened at 80 lines and separations 
are screened at 85 lines. 


Crosfield makes 
sales appointments 


Twelve persons have been named 
to various sales positions at Crosfield 
Electronics Ltd. 

Mark Charlesworth, with a back- 
ground in engineering and product 
support, was named major accounts 
manager. 

Andrew Tusa, marketing and sales 
support manager in the Communica- 
tions Div., is now that division’s 
senior account executive for the 
Southeast. 

Stewart Gallagher, former director 
of News Publishing Sales, was pro- 
moted to Northeast Region opera- 
tions director. 

Also promoted were Carolyn Kay- 
Miller, who moved from demonstra- 
tion supervisor to regional sales sup- 
port supervisor; Joseph Cincotta, 
from commercial major accounts 
manager to national major accounts 
manager; Charles Culley, now Design 
To Print national sales manager; 
Bradley Ross, from demonstration 
supervisor to senior sales support 
specialist; Andrew Borg, from prod- 
uct applications specialist to Studio 
Systems product marketing manager. 
Mark Ricci was hired as dealer mar- 
keting executive. 


Promoted in the Color Graphics 
Systems division were Lee New- 
some, from sales representative to 
North Central Region district sales 
manager; Michael Wardle, from sys- 
tems sales executive to Western 
Region district sales manager; John 
Watson, from training and demon- 
stration to Northeast Region sales. 





Autologic ships 
1,000th PIP 


With delivery of two APS-6 laser 
imaging systems to Indianapolis 
Newspapers Inc., publisher of the 
morning Indianapolis Star and eve- 
ning Indianapolis News, Autologic 
Inc., of Thousand Oaks, Calif., 
shipped its thousandth Page Image 
Processor (PIP). 

Each system included an APS- 
800SX PIP and APS-6/108S laser 
imager. The APS-6 systems were part 
of a purchase that included a six-ter- 
minal DISCovery display ad makeup 
system from Westchester, IIl.-based 
Dewar Information Systems Corp. 
The DISC system and APS-6s (which 
replace APS-5s) will allow production 
of ads with full graphics in position. 


The PIP accepts and combines 
composed text and graphics for out- 
put on laser printer or imagesetter. 
Multiplexing allows one PIP to drive 
as many as eight laser recorders, 
which all share the same fonts and 
software, regardless of resolution. 
The laser imaging systems assemble 
full broadsheet pages in 96 MB of 
memory and image the pages at a 
constant rate of 24” per minute, 
according to Autologic. 


Autologic also announced that Two 
APS-800S PIPs are driving two APS-6 
laser imagers at Lancaster (Pa.) 
Newspapers Inc., where text and 
images from a DEC TMS-11/84 front- 
end system, a Harris 8300 display ad 
system, an Autokon 1000 and a Xerox 
7650 scanner are brought together at 
the Autologic systems. 


Linotype 
introduces 
LinoSetting 


Linotype Co. now offers LinoSet- 
ting, a hardware-software system 
enabling users of CRTronic typeset- 
ters to move into PostScript integra- 
tion of text and graphics using exist- 
ing equipment. 

The system accepts CRTronic 
coding for input and allows users to 
import PostScript graphics, creating 
complete pages that can then be out- 
put to any PostScript printer. 

According to LinoSetting product 
manager Jack Bruger, most of the 
more than 10,000 CRTronic typeset- 
ters installed since the 1970s are still 
in use. 
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had no agenda going into the Malta 
summit but, as soon as he got there, 
presented a nine-point proposal to 
Mikhail Gorbachev. 

Bush has, however, convinced 
Neuman of one thing: it’s not the 
press’s job to do the president’s job; 
it’s the press’s job to do its own job. 

When Dick Thornburgh took over 
as U.S. attorney general, many 
reporters thought relations with his 
office would improve, but just the 
opposite happened, according to 


Beverley Lumpkin, ABC’s Justice 
Department reporter. 


Lumpkin charged that Thorn- 
burgh’s “mania” for stopping leaks 
has made it difficult for reporters to 
get even basic information easily, a 
situation compounded by his firing of 
many experienced public affairs peo- 
ple who were replaced by younger 
staffers with less knowledge. 


Although Thornburgh and Runkel 
might argue the press is angry 
because there are no leaks and the 
department fired its friends, Lumpkin 
said the truth is that one of the best 
public affairs offices has become one 
of the worst. 


The panel, moderated by KRTN’s 
Lauren Stanley, all agreed, at least in 
part, that portions of the Reporters 
Committee for Freedom of the Press 
latest report on press freedoms in the 
U.S. lists instances that are not 
abuses but rather honest mistakes or 
simply a result of the way government 
works. 

Runkel, in later comments, noted 
that he thinks the press is winning and 
finding people who will give it infor- 
mation. No matter how much anyone 
would like to control information 
coming out of the Justice Department 
or throughout Washington, more 
information is coming out than would 
ever be expected. 








Retailer 
(Continued from page 36) 





page of the business section, while 
Perry’s choice was Page 2, according 
to Perry. 

Perry, however, said the dispute 
merely precipitated a dismissal that 
was going to happen anyway. 


He explained that Ryan, who was 
hired last September, recently had 
had his six-month evaluation and “‘it 
was decided that he was not going to 
continue with us.” 


Ryan could not be reached, but he 
told the Times that Perry informed 
him he was fired because he was 
insubordinate, which Ryan denied. 


Perry said that Nordstrom, to his 


knowledge, has not removed any 
advertising from the Journal Ameri- 
can. 


Bill Zemina, retail sales manager 
for the nearby Everett Herald told the 
Times he had heard nothing about a 
Nordstrom ad cutback at his paper. 


A similar statement was made by 
Michael Jensen, retail ad manager for 
the Tacoma Morning News Tribune. 








Shop talk 


(Continued from page 38) 





not. For instance, the Detroit Free 
Press and Philadelphia Inquirer both 
now recognize the merits of Theory 
Z’s quality circles and have been 
using them in their newsrooms for 
some time. 

3. In addition, more editors are 
being trained as people managers at 
seminars conducted by such groups 
as ANPA, ASNE, API and Poynter. 

4. Marketing has become a central 
function at many newspapers. The 
Total Newspaper Concept is a reality 
at many newspapers. 

5. Minority hiring. More newspa- 


pers are paying serious attention to 
hiring and promoting minorities and 
women staff members to management 
positions. 

6. The newspaper is becoming a 
more creative and innovative busi- 
ness. It is no longer wise — if it ever 
were — to do things solely out of 
habit and tradition. Now is the age of 
experimentation. Now is the shake- 
out period for those papers which can 
provide the best fit between their 
newspaper and the changing markets 
they represent. 

7. Finally, newspapers offer you a 
chance to have fun and yet still make a 
difference in the world. Maybe news- 
papers will never reclaim the influ- 
ence they had on the public before 
television. 


As a publisher, maybe you will 
have to settle for being well-known 
and respected by a few thousand peo- 
ple instead of having your face on the 
cover of Fortune. Maybe you’ll have 
to wind up content with a $40,000- 
$50,000 salary instead of negotiating 
for six figures in the major markets. 
Maybe not. 


But wouldn’t it be nice to know that 
you’ re spending your time providing a 
vital service for your community, and 
still making a nice living to boot? 


I tell my students at Ball State there 
is a good future out there in newspa- 
pers, and the best papers are aban- 
doning the “As If” game of newspa- 
per management to welcome them 
and provide them a home. 
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vices would “best serve society,” but 
should ask whether the RBOCs’ entry 
into the field would fall “within the 
reaches of public interest.” 


Meeting the latter standard would 
be much easier. 

The RBOCs were pleased with the 
latest ruling, but were dismayed that 
the appeals court did not overturn the 
restrictions on manufacturing and 








long distance. 

The American Newspaper 
Publishers Association, which has 
opposed the RBOCs’ entry into the 
electronic information services field, 
said the latest ruling “does not under- 
mine the policy basis for the current 
restriction.” 

“We continue to believe that a pro- 
hibition on entry [by the RBOCs] into 
electronic publishing over their own 
lines is good public policy,” ANPA 
said. “It is the best assurance of the 
development of a maximum number 
of diverse electronic information ser- 
vices for the American consumer.” 








Jurors 


(Continued from page 12) 





after the trial. The Post apologized for 
Boustany’s action, saying the foreign 
correspondent had just come to the 
United States and was unfamiliar with 
American court procedures. 


The other juror contacted, William 
Harris, said he did not know who 
called, as he hung up as soon as he 
realized it was a reporter on the 
phone. 
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By George T. Wilson 


Pulitzer Prize-winning Paul 
Greenberg — like William Allen 
White in an earlier era — turns out 
his editorial commentary from small- 
town America, and sees his opinions 
reach far beyond the circulation range 
of the newspaper he is identified with. 

Greenberg’s reputation was under- 
scored earlier this year when a 
Washingtonian magazine survey of 
opinion page editors from the 200 big- 
gest papers ranked him among the 10 
best columnists in the nation. 

In the category of “the most inter- 
esting mind,” the respondents placed 
Greenberg behind George Will of the 
Washington Post Writers Group and 
William Safire of New York Times 
News Service. Greenberg said he 
learned from the poll that he is 
regarded as an ““‘ideologically unreli- 
able conservative,’ which I think is a 
very accurate description.” 

Greenberg — the Pine Bluff (Ark.) 
Commercial’s editorial page editor 
for 28 years, except for a brief stint as 
a Chicago Daily News editorial writer 
— is syndicated by the Los Angeles 
Times Syndicate. 

On the day I interviewed Green- 
berg, he had just received word from 
LATS that his thrice-weekly column 
was being picked up by the Chicago 
Tribune. Already in the stable were 
such newspapers as the Philadelphia 


Paul Greenberg 


Inquirer, San Francisco Examiner, 
and Seattle Post-Intelligencer. 


While Greenberg credits the 


Washingtonian survey with neither 
the Chicago Tribune sale nor inquiries 
from other dailies, the recognition did 
bring him an offer from an unexpected 
quarter. “The people with National 
Public Radio called and now I’ve 
started to do commentaries for Sun- 
day Weekend Edition with Liane 
Hansen,” he said. “I was on last Sun- 
day for the first time. I think four 
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‘Nancy’ anniversary 


The Nancy comic character turned 
50 on April 1. 

Ernie Bushmiller created the 
“Nancy” strip. It is now done in an 
updated way by Jerry Scott of United 
Feature Syndicate, which distributes 
the comic to about 300 newspapers. 

Nancy’s anniversary year has been 
marked by the creation of a 55-foot- 
high parade balloon, a February 28 
costume appearance to help kick off 
Radio City Music Hall’s Easter show, 
and a March 28 Arizona Republic 
party that included a “chalk talk” by 
the Phoenix-based Scott. 

Also, Nancy has been chosen as a 
1990 spokescharacter for the National 
Camp Fire Boys and Girls and the 
Arizona Department of Education. 
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Pulitzer-winning pundit from Pine Bluff 


Paul Greenberg, longtime editorial page editor for a small Arkansas 
daily, discusses his Los Angeles Times Syndicate column 


journalists are used on the program. 
One is Clarence Page, columnist for 
the Chicago Tribune... .” Page, 
who is with Tribune Media Services, 
won a Pulitzer last year. 

Greenberg won his Pulitzer in 1969 
for editorial writing. He was also a 
Pulitzer finalist in 1978 and 1986. 

The Shreveport, La., native’s 
Pulitzer resulted mostly from his 
writings on race-related issues, 
including the Wallace campaign and 
“a number of racial contretemps in 
Pine Bluff.” 

The Pine Bluff Commercial was 
always opposed to Orval Faubus, 
who was governor when President 
Eisenhower sent troops to Little 
Rock to enforce integration orders. 
“Faubus was our nemesis for years,” 
Greenberg said. “Sometimes a day 
would not go by without a criticism of 
Faubus in the editorial columns. He 
was great copy. I often miss those 
days. Everything was so clear then.” 

Asked how editors regard his politi- 
cal philosophy, Greenberg answered, 
“We really haven’t talked about that. 
I know some people think of me as a 
liberal and some as a conservative. | 
see myself as basically a conserva- 
tive, and many others do. I am very 
liberal on the race issue and that has 
carried over in people’s impres- 
sions.” 

Currently, Greenberg said he was 








Jerry Scott 
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writing “about the president’s veto 
on the Chinese students’ visas. I was 
for those who voted to override it. 
The president’s position sends all the 
wrong messages to a totalitarian 
regime. I haven’t finished the column 
so 1 don’t know what I think yet. Very 
often I don’t know what I think until I 
write about it.” 

While the 52-year-old Greenberg 
routinely passes up the Republican 
and Democratic national conven- 
tions, he tries not to miss meetings of 
the National Conference of Editorial 
Writers (for which the columnist has 
just served a two-year board term). At 
the last NCEW convention, Green- 
berg interviewed Boris Yeltsin, who 
attacked the old-liners in the Soviet 
Central Committee, fell into disfavor, 
but was then elected to the Supreme 
Soviet. 

Other recent columns have been on 
the Little Rock newspaper war, the 
death of Robert Penn Warren, the 
banning of books in an Arkansas 
school, and the proposal for a cut in 
the tax on capital gains. 

Greenberg began getting his col- 
umn out to a handful of newspapers in 
1971. “Among the earliest were the 
Philadelphia Inquirer and Newsday,” 
he said. “In the beginning I was writ- 
ing on a weekly basis. I handled [the 
self-syndication] for a year or two — 
Xeroxing three or four copies — and 
then I hooked up with Universal Press 
Syndicate. They got me a few custom- 
ers. That relationship went on for a 
couple of years, when I decided they 
weren’t selling enough columns. 

“T told [my wife] Carolyn that I was 
going to get out of Universal and try to 
sell iton my own. | asked if she would 
do the clerical work, typing and so on, 
for that brief time until I could find 
another syndicate. That time turned 
out to [many] years, and she did a 
whale of a job.” 

When Carolyn turned over the syn- 
dication chores to LATS, Greenberg 
was writing for almost 40 papers. 
Now that number is over 50. 

One longtime subscriber that 
dropped by the wayside, however, 
was the Paris (Tenn.) Post-Intel- 
ligencer. Publisher-editor Bill Wil- 
liams said Greenberg’s price got too 
high for his paper after the column 
went to LATS. 

“He was a favorite of mine,” Wil- 
liams noted. “When he is good, he is 
very good indeed. He has the soul ofa 
poet. His annual Thanksgiving piece, 
about the little things he is thankful 
for, is masterful, as is his midsummer 
essay on ways of staying cool. I also 
love his Findley Peter Dunn imita- 
tions with Mr. Dooley.” 

Greenberg mentioned Mr. Dooley 
when commenting on an Arkansas 








Gazette survey a few years back on 
what Pine Bluff residents regarded as 
“services needing improvement.” 

The respondents listed the newspa- 
per second “behind the police depart- 
ment and just ahead of the sewage 
system.” Paradoxically, they consid- 
ered the Pine Bluff Commercial the 
fifth-best service provided, following 
fire protection, water, the public 
library, and parks and recreation. 

Greenberg was generally credited 
with this divergent opinion about the 
newspaper. “I think,” he chortled, 
“the report is a great confirmation of 
Mr. Dooley’s idea of what a newspa- 
per should do: comfort the afflicted 
and afflict the comfortable.” 

Although the Paris Post-Intel- 
ligencer was a casualty of Green- 
berg’s departure from self-syndica- 
tion, other newspapers with much 
larger circulations have rallied to 
the Greenberg flag. 

Dallas Morning News columnist 
Jim Wright stated, “Paul Greenberg 
brings grace and vitality to his obser- 
vations of the human condition. His 
masterfully lyrical style probes and 
resonates the deeper rhythms of life, 
touching the concerns at the same 
time that he elevates the spirit. He has 
precious few equals.” 

Washington Times commentary 
editor Mary Lou Forbes said the col- 
umnist is “a remarkably original 
thinker who draws upon a vast per- 
sonal reservoir of moral conviction, 
historic appreciation, and literary 
grace to offer forceful insight into the 
major issues of our times. Unclut- 
tered by Washington inside mental- 
ity, Paul Greenberg challenges you to 
think along with him. Even if you 
disagree with his conclusions, you 
will enjoy the journey.” 

Memphis Commercial Appeal edi- 
torial page editor David Vincent 
noted, “Paul is a terrific columnist. 
The Commercial Appeal began to run 
him six years ago to get Southern 
perspective on the op-ed page. We 
quickly found out he had much more 
to offer. He turns ideas into high 
drama and makes the voice of reason 
sound like an old and dear friend. He 
sings lyrically about the season one 
day and cracks a devastating whip the 
Next .....° 

And San Diego Tribune editorial 
page editor Joe Holley commented, 
“Pine Bluff’s resident sage is pithy, 
unpredictable, and invariably worth 
reading. He sees the world clearly 
from his own little postage stamp of 
soil.” 

Greenberg thinks living in the 
“postage stamp” of Pine Bluff “cer- 
tainly provides a different 
perspective ... . When I go to con- 
ventions, people say, ‘What are you 








doing in Pine Bluff?’ To me it’s a great 
advantage.” 

Another unusual aspect of Green- 
berg’s journalism career was becom- 
ing an editorial commentator without 
working as a reporter first. He came 
to the Pine Bluff Commercial as edito- 
rial page editor after earning a bache- 
lor’s degree in journalism and a mas- 
ter’s degree in history from the Uni- 
versity of Missouri. 

“I started out to be a college profes- 
sor,” Greenberg recalled. “! went to 
Columbia University and flunked my 
oral examinations not once but twice. 
I managed after that to get a job [with 
the Commercial] which I thought 
would be temporary before I went 
back to graduate school.” 

E.W. Freeman III, the Commercial 
publisher who hired Greenberg, said, 
“He had potential then, but he has 
improved over the years.” Before the 
Commercial was sold to Donrey 
Newspapers, Greenberg’s editorials 
were read and edited for many years 
by Freeman, who remains a good 
friend. 

Besides the Pulitzer, Greenberg’s 
many other honors include the 1988 
William Allen White Award. 





George T. Wilson is a Memphis- 
based writer. 
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ENTERTAIN 
THE IDEA OF 


Copley has the whole show wrapped 
up for entertainment editors. Includ- 
ing Pop Talk interviews with musi- 
cians; Film Close-Up chats with film 
stars, complete with caricatures 
(color optional); and TV Close-Up 
conversations with stars and trend 
features. : 

Add to that Kid’s Home Library, 
children’s book reviews; Hollywood 
Reporter George Christy and New 
York Post's Suzy gossip columns; 
and arts, books, architecture, 
games, and short music reviews. 

Get the show rolling with our 
ENTERTAINMENT package. 

Call toll-free 800-445-4555. Alaska, 
California, Hawaii and Canada, call 
collect (619) 293-1818. 
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By M.L. Stein 


Nordstrom Inc., a major account, 
has pulled most of its advertising from 
the Seattle Times and Seattle Post- 
Intelligencer in what may be an angry 
reaction to their coverage of the com- 
pany’s labor problems. 

Jim Nordstrom, co-chairman of the 
big retailer, told Times reporter Robin 
Updike the ad reduction was based on 
the company’s re-evaluation of its 
advertising and not to coverage of its 
labor dispute. 

However, Nordstrom added, “We 
think your coverage is horrible, the 
worst in the nation, worse than the 
Wall Street Journal because that girl 
didn’t know us. She just regurgitated 
what the union said.” 

This was a reference to a February 
front-page story by Journal reporter 
Susan C. Faludi concerning com- 
plaints by past and current Nord- 
strom employees. 

The Times and P-I have been run- 
ning almost continuous news stories 
about Nordstrom since Feb. 15 when 
the Washington State Department of 
Labor Industries found the firm in 
violation of state wage and hour laws. 





However, Nordstrom 
added, “We think your 
coverage is horrible, the 
worst in the nation.” 





The department charged the firm 
with a pattern of failing to pay 
employees for work performed “off 
the clock” or on their own time. 

The investigation followed a com- 
plaint by the United Food & Commer- 
cial Workers Union, which repre- 
sents 1,800 Nordstrom workers in 
Washington’s King and Pierce coun- 
ties. 

Nordstrom and the union have 
been in a contract battle since last 
summer. 

The National Labor Relations 
Board staff in Seattle has accused 
Nordstrom of violating federal labor 
law in four separate cases in connec- 
tion with its union dispute. 

A Nordstrom spokeswoman, 








Megan McKenzie, said the Times and 
P-I were notified of the ad cutbacks 
on March 23. She informed them that 
from then on the retailer would adver- 
tise in the two papers on a “case-by- 
case, limited basis,” such as to pro- 
mote the appearance of a fashion 
designer at a local store. 

“This isn’t a forever decision,” she 
told Updike. She declined to say how 
long the policy would last and would 
not comment on whether it was con- 
nected with the papers’ coverage of 
the company’s labor problems. 

Jim Nordstrom was quoted in a 
March 27 Times story as saying, “If 
we do cut our advertising anywhere, 
it’s because we’re not getting a good 
value for our dollars and, frankly, 
with the rising costs of your two 
papers, we need to do some re-eval- 
uating.” 

Other newspapers in the Puget 
Sound area have not reported any loss 
of Nordstrom advertising. 

Times president and chief execu- 
tive officer Mason Sizemore 
acknowledged that Nordstrom has 
dropped a major portion of its adver- 
tising. 

Asked about Jim Nordstrom’s 
statements regarding re-evaluation of 
the company’s advertising, Sizemore 
replied, “Well, that’s what they’re 
saying publicly.” 

He told E&P that he and other 
Times officials have had private dis- 
cussions with Nordstrom over the 
issue, but he declined to reveal their 
content. 

“I am sorry Nordstrom felt the 
need to remove ads,” Sizemore said. 
“They are an important advertiser.” 

On March 22, Nordstrom ran six 
ads in the Times, including three full- 
page displays. A week later, the 
Times contained only a single full- 
page ad by the department store 
chain. 

Times advertising director Marji 
Ruiz was quoted in Updike’s March 
27 story as saying Nordstrom is one of 
the paper’s 10 biggest advertisers. 

“Obviously we’re concerned,” she 
commented. “Depending on the 
results of their re-evaluation, there 
could be a substantial impact on the 
Seattle Times.” 

Updike reported that an advertising 





Retailer reacts 


Nordstrom pulls most of its advertising from the two Seattle papers in 
what is seen as a reaction to the papers’ coverage of its labor problems 


executive on another area newspaper 
estimated that Nordstrom spends $1 
million a year with the Times and P-I. 
Nordstrom, which has 60 stores and 
30,000 employees in six states, had 
sales last year of $2.7 billion. Accord- 
ing to its annual report, it spent $41.6 
million for advertising in the 1989 fis- 
cal year. 





“We're a neutral 
reporting voice. That’s 
our role.” 





Under a joint operating agreement, 
the Times handles advertising, circu- 
lation and production for both news- 
papers. 

Jack Williams, Times vice presi- 
dent for sales and marketing, declined 
to discuss details of the paper’s busi- 
ness dealings with Nordstrom, adding 
that its relationship to all its advertis- 
ers are confidential. 

However, he challenged Jim 
Nordstrom’s statement about the 
papers’ ad rates. 

“Our rates are competitive with 
those of any metropolitan paper in the 
country,” he said. “We give good 
value for the dollar.” 

Times executive editor Michael R. 
Fancher said in an interview that the 
news department has not been sub- 
jected to any management pressure 
regarding coverage of Nordstrom. He 
added, “I think it’s important for 
readers to understand that when 
advertisers purchase an ad, they are 
buying exposure to our readers — 
nothing more, nothing less. We’re a 
neutral reporting voice. That’s our 
role.” 

Fancher added that “Our coverage 
will continue to be evenhanded, even 
though there will probably be a con- 
tinuing negative image campaign by 
Nordstrom employees.” 

In a separate but related incident, 
Andy Ryan, 40, business editor of the 
suburban Bellevue (Wash.) Journal 
American was fired after a dispute 
with editor John Perry over place- 
ment of the Nordstrom ad story. 

Ryan wanted to put it on the front 

(Continued on page 33) 
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(Continued from page 20) 





the Sunday Correspondent, was shot and killed by a sniper 
Nov. 17; it was unclear if Blundy was targeted or who 
fired the bullet. Ignacio Ellacuria, a Jesuit priest who was 
also editor in chief of the monthly Estudios Centroameri- 
canos and a contributor to the weekly Proceso, and Igna- 
cio Martin-Baro and Segundo Montest, Jesuit priests who 
served on the editorial board of the monthly, were among 
three other priests, their cook and her daughter who were 
killed Nov. 16 by men believed to be members of the 
military. Eloy Guevara, a Salvadorian Agence France- 
Presse photographer, who was shot and killed Dec. | after 
entering Soyapango with other journalists and the Red 
Cross; it was unclear if he was targeted. Cornel Lagrouw, 
a cameraman for Dutch Interchurch Broadcasting 
(IKON), was wounded in crossfire between government 
forces and guerrillas March 19, but died before receiving 
medical treatment when the clearly marked press car in 
which colleagues tried to take him to the hospital was 
repeatedly strafed by military aircraft, forcing its occup- 
ants to seek cover. Roberto Navas, photographer working 
with Reuters, was shot and killed March 18 after passing 
an air force checkpoint outside an air base. Francisco 
Peccorini, an editorialist who contributed to El Diario de 
Hoy, although he was better known for his non-media 
work, was shot March 15 while in his car, presumably by 
FMLN guerrillas. Mauricio Pineda, Channel 12 television 
soundman, was shot and killed March 19 when a soldier 
opened fire on a clearly marked press van; a soldier has 
been arrested in the case. 


Also: Jose Ceballos, Anibal Dubon, Oscar Herrera, 
Alfredo Melgar and Elibardo Quijada, journalists with the 
government’s Centro De Informacion Nacional, which 
was organized to disseminate information during the 
FMLN guerrilla offensive, disappeared Nov. 29. They 
were last seen in a building under assault by guerrillas. 


ETHIOPIA: Mehari Missegina, head of the Tigrinya-lan- 
guage program on Radio Ethiopia’s station in Asmara, was 
killed March 3, with the Eritrean People’s Liberation 
Front claiming responsibility. 


GUATEMALA: Danilo Barillas, who had recently 
become a major shareholder in Por Que, for which he also 
wrote, was gunned down Aug. | on a city street. 


PANAMA: Juan Antonio Rodriguez, a photographer for 
the Madrid-based E/ Pais, was shot and killed, apparently 
by crossfire, by U.S. troops Dec. 21. 


PERU: Barbara d’Achille, a journalist specializing in 
ecology for the daily E] Comercio, who was investigating a 
development project, was beaten to death May 31, 
presumably by members of the armed group Sendero 
Luminoso. Juvenal Farfan, a part-time radio and print 
journalist, was killed along with his wife and two children 
for unknown reasons when gunmen broke into his home 
Jan. 30. Luis Piccone, a radio journalist who was killed Jan. 
26; press reports said Sendero Luminoso was responsible 
for the attack, although a witness blamed a government- 
linked assassin. Guillermo Lopez Salazar, who worked for 
Radio Tingo Maria until shortly before he was murdered 
for unknown reasons April 19, also had written for other 
media and acted as a guide to journalists in the region. 
Todd Smith, a Tampa (Fla.) Tribune reporter, who was 
found strangled to death Nov. 21, had been captured four 
days earlier, apparently by members of Sendero Lumi- 
noso, who have been pointed to along with drug traffickers 





as the possible murderers. 

PHILIPPINES: Severino Arcones, a reporter for Radyo 
Bombo DYFM, was killed outside his home Oct. 17; some 
blame the Communist New People’s Army, others a kid- 


napping ring blamed for the adbuction of the radio sta- 
tion’s owner. 


ROMANIA: Jean-Louis Calderon, reporter for the 
French television station La Cing, was crushed to death 
by a tank in Bucharest during the night of Dec. 22-23. 
Danny Huwe, a Belgian journalist from television station 
VTM, was shot and killed Dec. 22 by snipers believed 
loyal to the executed former president, Nicolae Ceau- 
sescu. 


SOMALIA: Mohamed Muse Mohamed, a journalist of 
unknown affiliation, was reportedly one of 47 men of Isaaq 
origin killed on July 16 by suspected government troops 
following Muslim demonstrations against arrests of reli- 
gious leaders. 


SOVIET UNION: Vladimir Glotov, a Moscow-based 
journalist who wrote for several publications, was found 
dead July 19 not far from his home; the killing was possibly 
related to his reporting on organized crime. M.F. Levites, 
editor at Sovetsky Ekran (Soviet Screen), was reportedly 
killed July 18 for unclear reasons. Nikolai Nikiforov, 
reporter for Oktiabr Jalave (October Banner), whose body 
was found several months after his disappearance in late 
1988 or early 1989, was said to have received threats 
because of his investigations into corruption. 


SRI LANKA: Kulasiri Amaratunge, news editor for 
Rupavahini Television, was killed Aug. 13, one of three 
journalists working with state-run media — along with 
Premakeerthi De Alwis, a presenter for Rupavahini Televi- 
sion who was killed in late July or early August, and Thevis 
Guruge, director of the Sri Lankan Broadcasting Corpora- 
tion and a chief government censor, killed July 23 — 
believed killed by people associated with a militant Sin- 
galese organization. V. Mahalingham, a part-time corre- 
spondent for the Jsland, was abducted and killed in May, 
presumably for his alleged ties to the Indian Peacekeeping 
Force. 


TURKEY: Seracettin Muftuoglu, a correspondent for 
the Turkish Radio and Television organization, was killed 
by gunmen in his home June 28, presumably because of his 
pro-government reporting. Sami Basaran, a reporter for 
the Gazete newspaper, was shot to death Nov. 7 by a 
well-known Istanbul personality in apparent revenge for 
an article on the man’s personal life. 


ZAMBIA: Mkwapatira Mhango, an exiled Malawian 
journalist and outspoken government critic who also 
wrote for various publications such as the London-based 
New African magazine, died Oct. 16 from injuries sus- 
tained three days earlier in a firebomb attack on his home. 





San Diego 


(Continued from page 19) 





lishing Co. are pleased that members of the Newspaper 
Guild have ratified this contract,” Klein continued. 

“The company has negotiated in good faith with all six 
labor unions which represent employees. With the com- 
promises made on both sides, this is a fair, workable 
agreement. As a company, we are anxious to put aside the 
strife of the immediate past and move ahead, continuing to 
build professional pride in the newspaper we deliver to our 
readers each day. 
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Shop talk 


(Continued from page 50) 





and non-advertisers. (It is even larger 
when you consider infrequent readers 
and infrequent advertisers.) 

Philip Meyer, in The Newspaper 
Survival Book, says newspapers must 
put more time into going after this 
infrequent reader than the non- 
reader, who may well be a lost cause, 
depending on his or her age. 

6. The number of news-ed majors 
has declined sharply over the past 
decade or so. Therefore, the pool of 
good reporting and editing talent has 
shrunk. So, if you are a newspaper 
publisher, and you believe in the law 
of supply and demand and don’t just 
care about staffing your paper with 
warm bodies, then you must believe 
that you are going to have to pay more 
to get good people. 

7. There are some helpful manage- 
ment styles, and some damaging 
styles. The helpful styles are those 
that treat journalists as professionals, 
encourage and use their ideas and 
input. 

8. There is a real need for a diver- 
sified reporting and editing corps in 
the newsroom. If your newspaper 
serves a market that is 30% minority, 
then you should not be fielding a news 
staff that is 3% minority. 

9. You cannot sustain long-term 
profit by viewing the newsroom as a 
non-revenue-producing center and 
slashing costs there to make your 
newspaper’s bottom line look better. 
At many newspapers, the reverse 
should occur because of the sizable 
profits large dailies are already mak- 
ing. 

Since almost every daily newspa- 
per is a monopoly today, they are 
extremely valuable businesses. For- 
tune magazine noted that, in 1981, 
dailies were selling at an average price 
of less than 10 times their operating 
cash flow. That is pretty good but, in 
1986, they were selling for 16-18 times 
their operating cash flow. A few years 
ago, as we know, Gannett paid $200 
million for just one daily, the Des 
Moines Register. 

How about weeklies? Do you know 
how hard it is to buy a good weekly at 
a feasible price today? Do you know 
that, even if you find one, you will 
probably be competing to buy it with 
some large media group that has 
pockets much deeper than yours? 

Yes, but some publishers say we 
must circle the wagons and live on 
light rations because we are being 
beset with so much other competition 
such as shoppers and direct mail, not 





to mention television. Many newspa- 
per analysts believe these competi- 
tors could not have become so strong 
if managers had been doing a better 
job with their newspapers. For 
instance, newspaper analyst John 
Morton notes: 

“These competitive forces would 
not have arisen if newspapers had 
maintained a strong grip on their 
markets. The grip was weak because 
of too much devotion to profitability. 
The newspaper divisions of the major 
publicly owned companies on aver- 
age keep in operating profits about 
20¢ from every dollar taken in. That is 
two to three times higher than what 
other businesses keep.” 

Somewhere along the bottom line 
we must see the difference between a 
healthy profit and greed. When a 
newspaper is leveraged up to its teeth 
because of the high price paid for it, of 
course the publisher is going to be 
doing what he can to slash expenses 
and produce the kind of profit the 
owner bought the paper for, but, in 
looking to payroll to slash those 





advertising. Moreover, as a predom- 
inantly local advertising medium, 
newspapers are well positioned to 
benefit from the overall shift to local 
advertising. 

@ As a result, dollar retail adver- 
tising in newspapers will grow at 9.6% 
compounded annually through 1992, 
compared with 7.9% between 1982 
and 1987. 

@ Inthe long term, newspapers will 
benefit from the trend toward region- 
alized marketing. National marketers 
are focusing on specific geographic 
areas that offer the highest sales 
potential in place of national adver- 
tising. Newspapers, as the primary 
local medium, should pick up some of 
these advertising dollars. 

@ Classified advertising has been 
the growth leader in newspaper 
advertising for the past five years. 
However, it rises and falls with eco- 
nomic upturns and downturns. 
Nevertheless, from 1982 to 1987, 
when real economic growth averaged 
3.8% annually, classified advanced 
17.1% per year. 





We must realize what this auction-block mentality is 
doing to the newspaper industry and restore some 
sanity to the bottom line and selling prices of 
newspaper properties. 








expenses, he is going to produce the 
exact opposite effect from the one 
desired. Because service and editorial 
quality will drop, so will the number 
of subscribers and advertisers. 

We must realize what this auction- 
block mentality is doing to the news- 
paper industry and restore some san- 
ity to the bottom line and selling 
prices of newspaper properties. 

OK, so there are some problems 
with the industry. What else is new? 
What about some of its good aspects 
for people like you who are moving 
into the publishing ranks? Well, con- 
sider this: 

Newspapers are still a strong and 
vital force in America today, from the 
smallest town to the largest city. Eco- 
nomically, the future looks good. As 
Veronis, Suhler and Associates state 
in their Five-Year Communications 
Industry Forecast, for instance: 

@ Most newspaper readers are 
over the age of 40, and this population 
segment will increase up through 
1992. 

@ These improved demographics 
should result in higher circulation and 
should produce a 2% real circulation 
growth annually through 1992. 

@ Higher readership and circula- 
tion levels will stimulate newspaper 





@ Total newspaper advertising will 
grow at an annual rate of 10.9%, while 
aggregate newspaper revenues, 
including circulation, should increase 
at 10% annually through 1992. 

It is also good to know how strong 
community papers are in competition 
with behemoth metro dailies. As you 
may be aware, one of the two St. 
Louis dailies, the now-defunct Globe- 
Democrat, had its revenue base hurt 
by a group of suburban weeklies. 

Finally, it is good to know you new 
publishers can make a difference and 
can correct some mistakes made by 
past publishers. The data show this is 
happening, by the way. For instance: 

1. Salaries. Although the industry is 
still low, on average, things are 
improving. At the low end, whereas 
15 years ago a journalism graduate 
would have been looking at a $110 
salary to start at a small paper, today 
that average salary is up to $270 and 
beyond. At the higher end, however, 
you are up against many larger dailies 
that are paying well in excess of $500 
weekly. 

2. Working conditions. Twelve 
years ago the idea of democracy in the 
newsroom was a joke in almost every 
newspaper in the country. Today it is 

(Continued on page 33) 
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Classified Advertisint 


BENEFIT FROM OUR VAST 
NEWSPAPER AUDIENCE 





FEATURES 
AVAILABLE 


ANNOUNCEMENTS 





ALBUM REVIEWS 


Pop/Rock/MOR/Country/Modern... 
cover all new releases. Sent by rivet Coe 
mail or fax. Samples, rates: Steve 
White, 154 Woodland Drive, Hanover, 
MA 02339. (617) 982-9567. 


AUTOMOTIVE 
AUTOMOTIVE 


Weekly feature: HIS & HERS perspec- 
tives on cars and driving in the real 
world. Editors say, “fast-paced, inter- 
esting, informative, entertaining, 
authoritative, easy-to- -understand, live- 
ly, practical, readabie” weekly column 
on driving impressions, humorous anec- 
dotes, safety, insurance, maintenance. 
The Car Couple Report, Box 777, New 
York, NY 10021. (212) 861-3300. 


COMIC STRIPS 


WEEKLY CARTOON PACKAGE has 2 
features. One, a strip called THE 
GOLDEN DAZE about a retired couple 
making humorous social comments on 
today’s America. Other, a panel MUMS 
THE WORD features a different gag 
cartoon for each week of the year. You'll 
get 60 strips and 60 panels in this 
package. To inspect one call (906) 
482-6234. Dan Rosandich, GREAT 
LAKES FEATURES, Box 410, Chassell, 
MI_49916. 














HUMOR 





TIMELESS wit & inspiration, uncom- 
mon & new: Witbits, Humorisms, Crea- 
tive Insights for Daily Living, The 
Wealth of Inspiration. G. Lloyd Christ- 
ensen, Literary Service, PO Box 1542, 
DeRidder, LA 70634. 





IN A NUTSHELL. Give your readers a 
oe laugh and keep them coming back 
or more. Award-winning, 700 word 
weekly column has fans coast to coast. 
Free samples. Barbara Naness, 119 
Washington Ave., Staten Island, NY 
10314, (718) 698-6979. 





MOVIE REVIEWS 





MINI REVIEWS (Cartoon illustrated). 
Great for weekend section or entertain- 
ment pages. Camera ready. Star photos. 
Our 15th year. Cineman Syndicate, 7 
Charles Court, Middletown, NY 10940; 
(914) 692-4572. 





PUZZLES 





PUZZLE FEATURES SYNDICATE 
Daily and Sunday Crossword — 
24515 California Ave. +12, Hem 
CA 92343 Phone (714) 926- 4843. 





SENIOR HEALTH 


“Senior Clinic.” AMERICA’S ONLY 
doctor written column on Senior Health. 
“Excellent reader response” Rochester 
(NY) Democrat & Chronicle. Now in 8th 
year. Weekly, 600 words. Samples, 
rates-- Frank MacInnis, M.D., HFM 
Literary Enterprises, PO Box 307, 
EDMONTON, Alberta, Canada T5J 2J7. 
(403) 472-5555. 








TRAVEL 





MONTHLY 800 — WORD travel feature 
by globetrotting pro. Exclusive your 
region. Pictures included. Reasonable 
fee. Inquiries: International Reports 
Syndicate, Box 19039, Denver, CO 
80219. 











BUSINESS OPPORTUNITIES 


Distributors Wanted -- Leading edge 
company with unique distribution plan 
has the right products at precisely the 
right time -- Top 1% income attainable 
-- (404) 925-9645 recorded message. 


NEWSPAPER BROKERS 


Buyers or sellers. Call Dick Briggs. 
(803) 457-3846. No obligation. 
Sales @ toory ® Consultin 

RICHARD BRIGGS & ASSOCIATES 
Box 579, Landrum, SC 29356 





FINANCE 


Need help? Veteran newspaper man 
seeks investment/partnership opportun- 
ity on small daily. Not affiliated with 
group. Box 4606, Editor & Publisher. 








MISCELLANEOUS 
re DAILY REUNION 
MAY 4,5,6 


The Student Newspaper at the Twin 
Cities Campus of the University of 
Minnesota is having a reunion. If you 
worked for The Daily we want you to 
attend. For more information please 
contact Kevin Fox at (612) 627-4080 
or write Minnesota Daily, 720 Washing- 
ton Ave. SE Suite 201, Minneapolis M 
55414. 








NEWSPAPER APPRAISERS 


COMPREHENSIVE APPRAISALS 
rendered in confidence with care for 
accuracy and detail. Established 
reasonable prices. James W. Hall, Jr., 

Jim Hall Media Services 
PO Box 1088, Troy, AL 36081 
(205) 566-7198 
FAX (205) 566-0170 


NEWSPAPER APPRAISALS for estate 
planning, tax, partnership, loan, depre- 
ciation, insurance, corporate and 
personal worth. Sensible fees. 
Brochure. Bolitho-Sterling Newspaper 
Service, Robert N. Bolitho, (816) 
932-5310, or James C. Sterling, (816) 
932-5345, 4500 Main, Suite 900, 
Kansas City, MO 64111. 


NEWSPAPER BROKERS 


Above Average 
PERFORMANCE 
SYD S. GOULD & COMPANY 
2111 Thomas Drive 
Panama City, FL 32407 
(904) 234-1117 


BARRY FRENCH, Ashliawn Road, 
Assonet, MA 02702. (508) 644-5772 
Appraisals-Consulting-Brokerage 


BILL MATTHEW COMPANY conducts 
professional, confidential negotiations 
for sale and purchase of highest quality 
daily and weekly newspapers in the 
country. Before you consider sale or 
purchase of a property, you should call 
(813) 733-8053 daytime; 
(813) 446-0871 nights: 
or write Box 3364, Clearwater Beach, 
FL 34630. No obligation of course. 


BOLITHO-STERLING 
Brokers-Appraisers-Consultants 
Over 600 Newspaper Sales 
ROBERT N. BOLITHO 
(816) 932-5310 
JAMES C. STERLING 
(816) 932-5345 
4500 Main, Suite 900 
Kansas City, MO 64111 


BRUCE WRIGHT, Media Consultant 
er re Sales - cate 
8937 Laguna Place 
Elk Grove, CA 95758 (16)684. 3987 
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C. BERKY & ASSOCIATES, INC. 
Consultants @ Appraisals @ Sales 
Vast Network of Contacts 
900 N. Federal Hwy. - Suite 160 
Boca Raton, FL 33432 
(407) 368-4352 


C. PETER JORGENSEN 
Media Consultants & Associates 
Representing newspapers in New 
England and the Northeast. Brokers, 
Appraisers, Consultants. Call for 
brochure. (617) 643-1863, 4 Water 
St., Arlington, MA 02174. 


DEAN WAITE 
Riverside Management Group 
newspapers-shoppers-electronic media 
4050 Columns Drive, Marietta, GA 
(404) 953-0199 


Fournier Media Service Inc. 
AppraisaleBrokerageeConsulting 
John L. Fournier Jr. 

PO Box 5789, Bend, OR 97708 
Office (509) 786-4470 


FREE NEWSPAPER @ SHOPPER 
Brokerage - Appraisal 
John T. Cribb (406) 266-4223 
CRIBB MEDIA SERVICE 
Box 1220, Townsend, MT 59644 
Quality of life is why we live 
in a small Montana town. 
We lead the nation 
in free paper sales. 


JAMES MARTIN & ASSOCIATES 
Suite 1000, 65 E. State Street 
Columbus, OH 43215 (614) 889-9747 


JAMES W. HALL, JR. 
Newspaper 
Sales, Appraisals, Consultations 
Jim Hall Media Services 
410 Elm St. Troy, AL 36081 
(205) 566-7198 
FAX (205) 566-0170 
JIM WEBSTER & ASSOCIATES 
newspaper sales & acquisitions 
11325 E. Pagasus, Suite E 150 


Dallas, Texas 75238 
(214) 340-2266 (214) 669-1469 























NEWSPAPER BROKERS 


PHILLIPS MEDIA SERVICES 
Newspaper Brokers—Consultants 
215 poe <. Suite 101 


esti 3254 
RUPERT PHILLIPS (904) 837-4040 





R.C. CRISLER & CO., INC. 

38 years in communications sales 
Confidential and professional service. 
Brokerage @ Consultation @ Appraisal 

Debt & Equity Placement 
GLORIA BUSHELMAN 
600 Vine Street, Suite 2710 
Cincinnati, Ohio 45202 
(513) 381-7775 





RICKENBACHER MEDIA SERVICE 
Many years solid experience selling 
daily and weekly newspapers. Contact 
Rickenbacher Media at PO Box 
792001, Dallas, TX 75379. Or phone 
(214) 380-9578. 


Whitesmith Publication Services 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver, WA 98662 


NEWSPAPER CONSULTANTS 


ETC.. JAMES J. BROWN 
Professional help with - Administration 
@ Acquisitions @ Operations @ Personnel 
@ Plant @ Equipment. 

35 years experience at your service. 
(214) 424-1597 


_NEWSPAPERS FOR SALE _ 


1.2 million gross. Specialty publica- 
tion. 400,000 plus cash flow. 4,000 
paid circulation. Unlimited potential. 
Price 2.5 million. 

Webster & Associates (214) 340-2266. 


A Kansas county seat weekly, 3,400 
paid. $200,000 — $50,000 cash 
flow. $225,000 

Webster & feasnithas (214) 340-2266. 


ALL IN ONE MARKET 
UNBELIEVABLE. Three paid weeklies, 
two free weeklies, four specialty maga- 
zines and well equipped plant, all in 
one deep South metropolitan market. 
Too good to pass up. Asking 
$2, B50, 000. Call today for details. Jim 
Hall Media Services, PO Box 1088, 
Troy, Ala. 36081-1088. (205) 
566-7198. 




















KARL WRAY, Newspaper Broker 
2420 South Ola Vista 
San Clemente, CA 92672 
(714) 492-5241 


MEL HODELL, Newspaper Broker, 
PO Box 2277, Montclair, CA 91763 
(714) 626-6440 





Arkansas weekly, gross — 000, 
tourist area. Price $100,0 
Webster & Associates (2 sa) 340- 2266. 


A Tennessee weekly - 600,000 gross, 
excellent oo market. $800,000, 
some term 

Webster & Revecioten (214) 340-2266. 








MEDIAAMERICA BROKERS 
Straight talk. Hard work. Results. 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326 
(404) 364-6554 
FAX (404) 233-2318 
TWX 9102402390 


Media Consultants, Inc. 
Brokering the Southwest 
for over 30 years - over 150 sales 
Michael D. Lindsey, PO Box 1797 
Cheyenne, WY 82003 (307) 638-2130 
Robert Houk, PO Box 1584 
Tubac, AZ 85646 (602) 398-9112 








A Texas Cash Cow! Shopper doing 
$1,000,000 gross. Excellent opera- 
tion. Excellent future. 1.1 million 
includes real estate. 

Webster & Associates 
(214) 340-2266. 


A Texas sized shopper. $2,000,000 
gross. Needs strong op 00. 25 years 
old, same owner. $3, 

Webster & Associates (214) 340-2266. 


A Texas weekly, $160,000 Gross sales 
pom excellent cash flow, Recreational 


Webster & Associates (214) 340-2266. 
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ANNOUNCEMENTS 
NEWSPAPERS FOR SALE 


CALIFORNIA WEEKLIES: North state, 
isolated, non-comp, growing market, 
$450,000 gross, includes good real 
estate - $750,000 cash. Central Cali- 
fornia, super paper in a great market, 
$682,000 gross, price - $650,000. 
Coast, 7 times/year specialty publica- 
tions, $200,000 gross, quite profit- 
able, lots of free time - $225,000 
Bruce Wright, Media Consultant 

(916) 684-3987 


Florida (West Coast) monthly news 
magazine. Only community news 
medium in unincorporated community 
of 60,000 plus with 1,600 plus 
businesses. Ideal for couple. $10,000. 
(813) 942-3513. 


For sale: Oregon weekly near Portland. 
$50,000 down. Call Frank Crow (503) 
769-6338 or 769-4464. 


TEXAS LIST available. $10,000 to 
$300,000 down, most publisher 
financed. Bill Berger, ATN, 1801 
Exposition, Austin, TX 78703. (512) 
476-3950. 


KENTUCKY: Four weeklies in close 
proximity offer unique sales, circula- 
tion, and management opportunities. 
Four-unit press included. $516,000 
gross. Price $625,000. Attractive 
terms. 


MEDIAAMERICA BROKERS 
Lenox Towers, Suite 1000 
3390 Peachtree Rd. NE 
Atlanta, GA 30326, (404) 364-6554 
Lon W. Williams 


NORTH CENTRAL IDAHO 
Great fishing, outdoors area. Good 
opportunity for couple. $40K down. 

WESTERN OREGON 
Worth looking into, 3 community news 
monthlies. 30 hour work week, $137K 
gross with $40K down. 

SOUTHWEST IDAHO 
Non-competitive weekly with Mac 
equipment. $20K cash & assume debt. 

Whitesmith Publication Services 
Rod Whitesmith, (206) 892-7196 
Box 4487, Vancouver, WA 98662 


POPULAR SC coastal resort area. Well 
established profitable shopper. Owner 
retiring. Seeking $485,000 with 29% 
down and terms. Very nice operation. 
Box 4610, Editor & Publisher. 


Shoppers: East coast; 80,000 circula- 
tion, $2 million. West coast; 90 circula- 
tion, $1.8 million. James Martin (614) 
889-9747. 


Two weeklies plus shopper Zone 5. Over 

OGS paid circulation (newspapers), 
all carrier delivery. No competition. 
$1,200,000 gross. 1989 cash flow 
28%. 1990 figures running 10% over 
budget. Management team intact. 
Ready to go daily. Direct all inquiries to 
Box 4590, Editor & Publisher. 



































NEWSPAPERS WANTED 


Considering selling your newspaper and 
have a circulation of over 4,000? Write 
Box 3755, Editor & Publisher. We are a 
smail community newspaper group that 
believes in local autonomy. 








PROMOTIONS 





Profitable SAY NO TO DRUGS coloring 
book. Brings in $4,800 to $12,000. 
Great for competitive area. Exclusivity. 
Marketing Research Service, 3125 S. 
Mendenhall, Ste 329, Memphis, TN 
38115. (901) 795-6428. 





When people are bored, 
it is primarily with their 
own selves that they 

are bored. 

Eric Hoffer 
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INDUSTRY 
SERVICES 


CIRCULATION SERVICES 


A Circulation Specialist 
Helderle & Associates 
telemarketing - Crews - Store Sales 


1-(800) 662-7397 
F.J. Helderle - President 


Acclaimed Automated Affordable 
CIRCULATION DEVELOPMENT INC. 
The Telemarketing Leader. 

For brochure and information 
call 1-(800) 247-2338. 








~ EQUIPMENT & SUPPLIES _ 


~ EQUIPMENT & SUPPLIES _ 





PRINTING 


MAILROOM 





a _— 


Special elie 
We print directories and magazines for 
newspapers. You compose, we will print 
all black, spot or process. Minimum 
quantities 5M. Also, stitch & trim. For 
sizes and prices call Ruth Ann at Eagle 
Print (419) 695-0015. 











LEVIS NATIONAL, INC 
#1 


in 
TELEMARKETING 
SINCE 1968 


Cail Dick Levis at (201) 263-1500 and 
find out why more newspapers use us 
than any other company! 


LEVIS SALES SELLS! 














J. BLENKARN HOLDINGS 
Canada’s foremost authority in 
circulation telemarketing 
is now available in the U.S.A. 
Jeff Blenkarn (514) 227-6478. 
KEVIN S. PAPPERT 
(313) 673-9533 


VER-A-FAST CORPORATION 
1-800-327-8463 


eels 
PHONE 
ROOM INC. 


At Competitive Rates 
“GOLD BOND STARTS” 


2140 








1-800-836 





QUARTER 
FOLD 
BOOKLETS 


We're specialists 
in superior quality 
PRINTING 
of quarter-fold booklets 
on newsprint. 
TV style books 
trimmed with glued spine. 


Our deadlines 
meet your deadline, 
to save 
on your bottom line. 


Call today for samples of our 
quarter-fold products. 


717-784-2121 
800-228-3483 
800-422-1164/pa 
Fax your quotation request 
717-784-9226 
Please ask for Charles Trettel. 
PRESS-ENTERPRISE 
COMMERCIAL PRINTERS 
Bloomsburg, PA 17815 














CONSULTANTS 


EQUIPMENT 
& SUPPLIES 








ADD $30,000 TO $50,000 NEW 
REVENUE. Strategies for growth, fight- 
ing competition, increasing sales. 
PAUL LEWIS (901) 795-6428. 


CAMERA & DARKROOM 








INKS 


BEST INK JET INKS 

AT LOWEST COSTS 
lris-Compatible Inks, — Inks 
Cromalin Inks and Pape 
American Ink Jet Corp 508) 667-0600 








Take a GIANT step... 
Place a Positions Wanted ad 
in E&P. Write: 

E&P Classified Advertising 
11 West 19th St. 

New York, NY 10011 





PRESSROOM SERVICES 


DO YOU NEED EXPERT ADVICE ON 
YOUR ELECTRICAL DRIVE SYSTEM? 
Masthead can help. Masthead also 
provides dampening systems, parallel 
drives, horsepower upgrades and 
modernization. 

MASTHEAD INTERNATIONAL 
1(800) 545-6908 1(505) 842-1357 

24-Hour Line PO Box 1952 





Albuquerque, NM 87103 


SQUeeze Lenses. 
Process camera-lens specialists. 
Optimize, align, focus, calibrate. 
H. Carlbom CKOptical 213/372-0372. 


COMPUTER SOFTWARE 


DISPLAY/390 - Ad scheduling, account 
and contract management, sales 
analysis, billing and accounts receiv- 
able - all in one software package. IBM 
and Macintosh. Nancy Jacobsen (415) 
488-9279. 











MAILROOM 








1-(315) 336-3100 is the number to 
call for spare parts for your Nolan and 
Cutler-Hammer mailroom equipment. 
NOLAN PRODUCTS, Rome, NY (315) 
336-3100, FAX (315) 336-3177. 


@ 24-P, 48-P, and 72-P HARRIS STUF- 
FERS Reconditioned-Guaranteed 
production-Training co provided. 
JIMMY R. FOX, MAIL ROOM CONSUL- 
TANT (713) 468-5827. 


FOR SALE: Kansa model 320 inserter, 
6 stations (5 into 1) $35,000. Kansa 
model PS140 labeling machine 
$7,000. Purchased new 1985,located 
in Nebraska. Contact Dale Sickler (308) 
237-2152. 











FOR SALE — MAILROOM 
EQUIPMENT NEWSPAPER 
Four Ideal plastic wrap machines, like 
_ i at $9750 each. (708) 


GOOD RECONDITIONED Cheshire and 
Kirk-Rudy labeling machines with 
single and multiwide label heads and 
quarter folders. Call Scott or Jim at 
(800) 527-1668 or (214) 869-2844. 


RECONDITIONED or remanufactured 
48-P and 72-P Harris Graphics insert- 
ing machines. Immediate availability. 
Contact Harris Graphics (513) 
278-2651 and ask for Roger Miller. 








NEWSPRINT FOR SALE 


28-30 LB NEWSPRINT ROLLS all sizes 


BEHRENS International 
485 E. 17th St., Suite 400 
Costa Mesa, CA 92627-3265 
Telephone: (714) 646-5565 


— FIRST LINE QUALITY — 
Newsprint, High-brite uncoated ground- 
wood, Coated groundwood, and much more. 

Manufactured to your specifications. 
Contact: George Pappas, VP National Sales 


Lewmar Paper Co. 
386 Park Ave. South, Suite 210 
New York, NY 10016 
Tel. (212) 889-0600 
FAX (212) 889-0889 
PHOTOTYPESETTING 
2 Compugraphic DAWN workstations, 
40 Mb. drives. CG 308 laser printer. CG 
scanner. All equipment good condition 
2 yrs. old. Must sell! Call Mike Bennett 
(913) 381-1010. 























Two Autologic APS-5U’s; 5 inch CRT’s; 
70 picas; 5MB disk drive; six/eight level 
paper tape readers; DCOS and APS-SET 
5 operating systems. Xitron 101 inter- 
face boxed. Available late summer. Well 
maintained and running now. Also 
spare parts. Call John McDermott (208) 
522-1800. 





TYPESETTING 
8400 Quadex Typesetter 
Front End - 3 Years Old 
System Consists Of: 
Compugraphic - one previewer, one 
controller preview 
Zebra 2500 - one developer 
Quadex 5000 - two monitors, one 
mainframe, two hard disc 117 
areas, two keyboards +Alter- 
tex disc converter 
BEST OFFER. Contact Larry Finkelstein 
(201) 972-1170 





Monotype 
and 
One Systems 


BOB WEBER, INC. 
Tel. (216) 831-0480 
Fax (216) 831-1628 | 


PLATEMAKING 




















Chemco Newsplater 2000 - Good work- 
ing condition, spare parts, $5,000 or 
best offer. Call Mike Smith, (209) 
722-1511. 
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PRESSES 


PRESSES 


PRESSES 


PRESSES 





Complete 8-unit Urbanite press 
substructure, Y-columns, pedestals, 
box frames, digital reel, tensions and 
pasters. 


Double width goss R.T.P.’s. May be 
engineered and machined to fit your 
presses. 
Alleman & Associates Inc. 
(505) 294-0450 





CURRENT LISTINGS 
21” cutoff: 
Harris NCH400, 12 units, 2 JF40, 
1984 


21-1/2” cutoff: 
D.E.V. Horizon 1400 upper units (4) 


22” cutoff 
Goss Colorliner, 31 print couples (8 
footprints), double 160 page folder, 
50” RTP’s, 1990 

Goss Metro, 10 units, 1 deck 

Goss Metro, 5 units, 3 decks 

Goss SSC folder, balloon 


22-3/4" cutoff: 
Goss Metro, 8 units, 2 decks 
Goss Urbanite, 4 units, 3-color, 
1976 


Goss Urbanite, 8 units, 3-color, 
1966-73 

Goss Urbanite, 8 units, 1965-67 
Goss Urbanite add-on units 

Goss Urbanite ‘1000’ series folder 
Goss SC, 8 units, 1973-83 

Goss Community, 4 units, 1975 
Goss Community U.O.P. 3-color unit 
Goss SC folder 

Harris RBC2 folder, 1976 

M.A.N. UniMan 2/2, 4 units, 2 decks 


Miscellaneous: 
Custom-Bilt trimmers, TK300 (2) 
Upper formers for Community, SC, 
SSC, and Urbanite folders 


ONE Corporation/Atlanta 
(404) 458-9351 FAX (404) 458-5836 





DOUBLE-WIDTH COMPONENTS 
4 M.A.N. 1983-84 160 page double 
3:2 folders 
2 Double 3:2 Goss Imperial folders 
with upper formers/angle bars. (S/N 
4017 & 4030) 
INLAND corona —_—!* 


RPORATIO 
(913) 492-9050 fax (913) 492-6217 





GOSS 
7-Unit Community, SC folder, small 
daily - pristine condition 
3-Unit Community, 1967 oil, wkly. 
available now 
1-Unit Community, oil lub, weekly - 
excellent condition 
Add-on SSC Community 1978 
6-Unit 600 series Urbanite 
4-Unit 500 series Urbanite 
Add-on Urbanite units and folders 
5-Unit 1100 series Suburban 
2-Unit Signature with folder, 22-3/4” 
2-Unit Signature with folder, 23-9/16” 
HARRIS/COTTRELL 
5-Unit Harris V-15A 1974/86 JF7 
3-Unit V-15 A 1967 w/JF7, good condi- 
tion and available now 
JF7 folders and add-on units 
KING 


4-Unit News King, available now 
2-Unit News King, available now 
Add-on units, folders and upper formers 
MISCELLANEOUS 
Enkel splicer, ribbon deck, press drives, 
ink pumps, gluers and more. 


ARE YOU CONSIDERING 
SELLING YOUR PRESS? 
CALL THE LEADER FOR CASH! 


INLAND NEWSPAPER MACHINERY 
CORPORATION 
Lenexa, Kansas 
(913) 492-9050 fax (913) 492-6217 





DON’T SELL YOUR PRESS 
Until You Contact 
Newman international Press Sales 


“Professional Marketing Worldwide 
of Newspaper & Commercial Web 
Presses and Large Sheetfed Presses” 


Telephone (913) 362-8888 
Fax 9133629406 Telex 804294 





GOSS COMMUNITY 
REBUILT 
Units-Folders-Parts 
GUARANTEED 


Press-Components 
Complete Presses 


Offset Web Sales, Inc. 
73 N. Sunset Dr. 
Camano Island, WA 98292 
1-(800) 343-0097 
FAX (206) 387-9090 


FOR SALE 
Consolidated 225 Stitcher 3 pockets 
with cover feeder. 
4th and 5th knife. 


4 unit Goss Community w/SC Folder 
and accessories. 


8 unit Goss Community w/2, SC Folders 
and accessories 


8 unit ATF-22.750"x 35” w/ 
accessories including incinerator for 
pollution control. 


Gowe Printing Co. 
620 E. Smith Rd. 
Medina, OH 44256 
Contact: Don Schneider 
(216) 725-4161 








D.E.V. Horizon 1400 upper units, 21 
1/2, Interchangeable with Community 
units. Four available. $19,000 each. 
ONE, Atlanta. (404) 458-9351. 





GOSS 
Goss Urbanite 4 units 
Goss Urbanite folders, roll stands « 
Goss Suburban 1500 series unit 
Goss Community units, folders 
Harris V-25, 1978 
Harris folders, roll stands, balloon 

formers 
Goss S/C folder 
MISCELLANEOUS 

3 Cary Fiying Pasters 
1 Guilmont 1/4 folder and trimmer 
1 ATF imprinter 
1 Butler flying paster 


IPEC INCORPORATED 
97 Marquardt DriveWheeling, I|L 60090 
(312)459-9700 Fax 459-9707 





1974 Goss Community 3 unit press 
running in small weekly, circulation 
4,000, asking $95,000. Call John 
Newman (913) 362-8888. 





19 - Mono Units 


5 - Balloon formers, 


required. 


requirements. 


Please contact: 


U.S.A. 
(216) 441-1740 


Or Write To: 





Cut-off 23 9/16” (60 CMS) 
The present inking systems are to be replaced with the very latest in inking technology. 


FAX (216) 883-8724 


GOSS METRO PLANT 
YEARS OF MANUFACTURE 71-72-85 


18 - Three Color Units (Re-conditioned as new.) 


5 - 3/2. Regular imperial folders. 
Folders completely rebuilt providing 160 page capacity, new single position skip slitters, 
pneumatic registers, pneumatic trolley’s and nipping arrangement, lap and pin adjustment on- 
the-run, driven lead-in roller assemblies, formers, air cushioned, all moving parts chromed to a 
high quality finish, (re-conditioned as new). 
Turner bars and upper press arrangement. 


Rebuilt, providing double width pneumatic registers; comfortable access thru-out the upper 
press arrangement; turner bar assemblies with alternate web spacings, 1/4 splits available as 


REELSTANDS. BRAND NEW 45” GOSS AUTO-PASTERS. 


Reel room height to press room level. Is presently 140” inches. This can be increased with a 
supplementary intersection bedrail. 


The 45” reelstands can be arranged as single entry or double entry with clear access 
providing safe access for conveying reels with automated guided vehicles (A.G.V’s.) 


Complete sets of engineered drawings are available. The press lines can be configurated to your exact 


Also available immediately: new 45” Goss auto-pasters. 


PRINTING PRESS SERVICES INC. 


ENGLAND 
0772-797050 
FAX 0772-717611 


Joseph McManamon 


Printing Press Services, Inc. 


Seller St. Factory 


Preston, England PR2 5EU 


AUSTRALIA 
08 356 7883 
FAX 08 353 5493 
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PRESSES 


PRESSES 


ACADEMIC 


ADMINISTRATIVE 





GOSS COMMUNITY add-on compo- 
nents 1976 3 rebuilt units, SC folder 
with 1/2, 1/4 and double parrallel. 60 
HP Fincor motor and controller avail- 
able March Ist. 

BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 


HARRIS V-15 1979 22-3/4 x 36 3 
units with JF 7 folder, 3 rollstands, 
brush dampening, gluer, hoist. Excel- 
lent condition. 

DAMCO EQUIPMENT CORPORATION 
(212) 265-2211 FAX (212) 265-5202 


NEWSPAPER PRESS 


REF: N114 - Harris V-15A, 5 units, 
JF-7 Folder 

REF: N115 - Harris V-15A, 8 units, 
Double Ender 

REF: N116 - Harris V-25, 8 units, 
JF-10 foider 

REF: N117 - Harris V-25, 9 units, 2 
JF-25 folders 

REF: N118 - Harris N-845, 4 units RH, 
RBC-2 folder w/upperformer 

REF: N119 - V-15A Add on units, 

rebuilt, ductor style 

REF: N120 - V-25 Add on units, 
rebuilt or as is 

REF: N121 - Custom built 300, 3 Knife 

trimmer 

REF: N122 - Fairchild (NewsKing) 2 
units, 1 folder 

REF: N123 - Color King, 7 units, 1 


folder 
REF: N124 - Fairchild (Color King), 
heatset, 5 units. 








These press systems and components 
are owned by EGS Americas, Inc. and 
are available “AS IS” or completely 
rebuilt. 


EGS AMERICAS Inc. 
9801 W. Higgins Rd/ Suite 320 
Rosemont, IL 60018 
Tel: (708) 823-6650 
FAX: (708) 823-5589 


PRESS 
Make your old R.T.P.’s into new 
Tension panel upgraded to 
simplified system 
Paster panel upgraded to Goss digital 





Northeast Industries, Inc. 
(213) 256-4791 FAX (213) 256-7607 





Press 22 3/4” 


GOSS 

— Community SC, 4 units, 1972 

— Community, 3 units, 1972 

— Urbanite 900 series 7 units, 1 
folder, R/s 

— Metro, 2 add on units 

— Metro, 2:1 folder 

HARRIS 

— N-845-6 units, RBC-2, 1974 

— N-850-6 units, 1983, RBC-2 

— V-25-8 units, 1980, JF-25 

— V-15D-6 units, 1976, JF-7 folder 

KING 

— ColorKing-5 units, KJ-8, 1970 

— NewsKing-6 units, KJ-6, 1976 


BELL CAMP INCORPORATED 
(201) 492-8877 FAX (201) 492-9777 


PRESS AND MAILROOM 
INSTALLATIONS 


Hartcid industries, Inc. 
5 Willow Street 
Moonachie, NJ 07074 





SERVING NEWSPAPERS & 
MANUFACTURERS NATIONWIDE 


Repair 
Rebuilding 


Sa 935-7002 
1 345-7383 
FAX (201) 933-1456 


Maintenance 
Conversion 














MAN UNIMAN 4/2 - Double wide 22” 
cutoff, 6 units with color cylinders (2 Y 
units) 2:3:2 folder. Almost new 
condition. 

Bell Camp Incorporated 

(201) 492-8877 


SAVE MONEY ON TRADE-IN PRESSES 
4-Unit Goss Comm. w/Comm. folder 
5-Unit Goss Community press (1974) 
4-Unit Goss Community press (1976) 
6-Unit 1968 Harris V15A 
6-Unit 1972 Harris V15A w/upper 
former 
4-Unit 1974 Harris V15A w/JF15 folder 
5-Unit Web Leader w/8 web folder 
5-Unit 1976 New King w/KJ6 folder 
7-Unit 1970 News King w/KJ6/upper 
former 
6-Unit 1970 News King w/KJ6 
1-1981 Web Leader Quadra-Color unit 
1-1967 Goss SC folder, 1/2 & 1/4 pg 
KJ6 News King folders with 20 or 30 hp 
JF7 folder w/20 hp press drive 
Add-on units for News King, Harris, 
Goss, Web Leader Equipment offered 
“as-is” or reconditioned, delivered and 
installed. 





WEB PRESS CORPORATION 
Midwest Office (816) 373-8892 
FAX: (816) 373-9045 
4824 Pebtie Beach 
Lee’s Summit, MO 64064 
Contact: Terry Morton 


WEB OFFSET PRESSES 

8-Unit Goss suburban 1000 Series, 
2-SC-Folder 

4 Units Harris V-25, JF-25 folder 

1 Harris V-22 units completely rebuilt 
for sale or exchange. 

2 Harris V-22 add-on units 

4 Harris V-15A units completely rebuilt 
for sale or exchange. 

Harris upper former for V series folders. 

Sheeter, Clark-Aiken from a Harris V 
series press, 22-3/4" by 36” double- 
width 

2 Count-O-Veyors model 104, rebuilt 
with Tach generators 


MIRACLE INDUSTRIES, INC. 
259 GREAT HILL RD. 
NAUGATUCK, CT 06770 
(203) 723-0928 Fax (203) 723-0394 
(800) 526-7558 


215 Coastline Road 
Sanford, FL 32771 

(407) 321-3505 Fax (407) 330-7556 
WANTED TO BUY 


Mycro-Tek 550 controller with classi- 
fied sort package and interface to Apple 
Laser Plus. Jim (303) 476-0555. 


HELP 
WANTED 


ACADEMIC 


Agricultural Communication Specialist 




















Agricultural communciations specialist 
to provide broad-based communica- 
tions support for Dean and four Associ- 
ate Deans of the University of Illinois 
College of Agriculture. Will help plan 
and implement multi-media communi- 
cations efforts for teaching, research, 
Extension, and international programs. 
B.S. in agricultural journalism or 
related field is required; M.S., 
preferred. Needs 10 years of profes- 
sional communications experience, 
including proven skills in writing, edit- 
ing communications program manage- 
ment, desirable. Send letter of interest, 
resume, and samples of work by June 
15, 1990, to: Ray Woodis, Agricultural 
Communications and Education, 67 
Mumford Hall, 1301 West Gregory 
Drive, Urbana, IL 61801. (217) 
333-4783. AA/EOE. 


Anticipated position in journalism to 
teach news editorial courses. Rank 
open. Anticipated hire date of August, 
1990. Master's degree required, 
professional experience and Ph.D. 
preferred. Salary negotiable. Applica- 
tion deadline is June 1, 1990. Send 
resume with cover letter to William E. 
Giles, Director, Manship School of Jour- 
nalism, Louisiana State University, 
Baton Rouge, Louisiana 70803. LSU is 
an Equal Opportunity, Affirmative 
Action Employer. 


UNIVERSITY OF ALABAMA 
Master’s program invites applicants 
who have demonstrated, or shown 
potential for, excellence in journalism. 
Assistantships. Write Journalism 
Department, Tuscaloosa, AL 
35487-0172 or call (205) 348-7155. 








-| This is a great opportunity for 





Physical courage, which 
despises all danger, will 
make a man brave in one 
way; and moral courage, 
which despises all opinion, 
will make a man brave in 
another. 

Caleb C. Colton 





ADMINISTRATIVE 


_ BUSINESS OFFICE MANAGER 
Daily newspaper. Hands on participa- 
tion and supervision of data processing, 
accounts receivable, payroll and 
employee benefits. IBM and SII compu- 
ter network. Managerial experience in 
newspaper industry a plus. Excellent 
salary and benefit package. Send 
resume and brief cover letter in confi- 
dence to: Publisher, The Daily Herald, 
PO Box 717, Provo, UT 84603. 





GENERAL MANAGER 


Daily newspaper in 35,000 
circulation range !ocated in 
highly desirable West Coast 
community seeks proven 
newspaper professional to 
head all non-news functions. 


Our privately owned paper 
seeks excellence in achieving 
the paper’s goals, maintain- 
ing its esteemed position in 
the community, and growing 
as a viable and profitable 
business enterprise. 


The individual we seek will be 
degreed and have thorough 
understanding of advertising, 
circulation, production, 
financial, and labor relations 
areas and will have exper- 
ienced bottom-line responsi- 
bility. 


the right person. Send 
resume and salary require- 
ments to Box 4588, Editor & 
Publisher. 














MANAGEMENT 
EXECUTIVE 
Publishing/printing firm, daily, week- 
lies, plus 24 hour 7-day commercial 
printing operation seeks experienced 
shirt-sleeve executive to join team of 
president & vice president general 
manager. Diversified capabilities 
required. Advertising and printing 
sales, finance, circulation, new techno- 
logies and employee relations. Good 
opportunity for right individual. Send 
resume, salary required to PO Box 

4436, Great Neck, NY 11023. 





ADVERTISING 





ADVERTISING PRODUCTION 
MANAGER 


Directly responsible for 50 full and part- 
time employees. Involves planning, 
assigning, reviewing, promotions and 
progressive discipline in accordance 
with the Personnel policy. 


Responsible for all department job 
functions which include ad composi- 
tion, typesetting, mark-up; paper mark- 
up; servicing accounts and sales 
representatives. 


Interview and select personnel; develop 
a formalized training program; schedule 
workforce; monitor numerous dead- 
lines. Act as a liaison between advertis- 
ers, sales departments and production 
department. 


Bachelor’s or technical school degree or 
equivalent work experience plus 5 to 7 
years newspaper experience, with 3 to 5 
years of supervisory experience. Good 
communication skills critical. 


Good salary plus benefit package and 
bonus program. 


Send resume and salary requirements 
to: 


AnnaMarie Scibilia-Brongo 
Employment Manager 
Gannett Rochester Newspapers 
55 Exchange Boulevard 
Rochester, New York 14614 


EOE/M/F 


ADVERTISING DIRECTOR 

A small but aggressive state capital 
newspaper, 11,000 Sunday through 
Friday, is looking for the right Advertis- 
ing Director to jive and work in a fine 
community. 
If you are stymied in your position, or 
the number two person with no place to 
go, and you can demonstrate that you 
can sell, motivate and manage people, 
you may be the person we are seeking. 
Duties include hands-on selling and 
servicing of accounts, leading a staff of 
three to better results, management of a 
TMC product, creation of sales tools 
and promotions. Show us your track 
record. Experience with computer- 
a advertising will help. 

alary, commission and first-rate bene- 
fit package. Present Ad Director retiring 
and available for assistance and transi- 
tion work. 
Address all replies to: Box 4611, Editor 
& Publisher. 


RETAIL ADVERTISING MANAGER 
For 45,000 daily circulation with TMC. 
Advertising management experience 
required. We are seeking an energetic, 
results oriented individual with major 
account, training, and promotion exper- 
ience. Will supervise a staff of 15. Join 
a progressive newspaper company look- 
ing for good people. Salary, commis- 
sion, auto allowance and excellent 
benefits. Respond with work history and 
salary requirements to Box 4612, 
Editor & Publisher. 
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ADVERTISING 


ADVERTISING 


ADVERTISING 


ART/GRAPHICS 





ADVERTISING MANAGER 
Seeking highly motivated, sales- 
oriented, shirtsleeve pro. Must possess 
solid track record of selling and motivat- 
ing others to sell. Excellent salary and 
benefits. Live on beautiful Guam and 
work with hungry and determined team. 
Send resume to Manager, Box 7093, 
Tamuning, Guam 96911. 


CLASSIFIED 
ADVERTISING MANAGER 
25,000 Daily plus 32,000 TMC 





This highly competitive market, located 
between the sunny beaches of Rhode 
Island and the excitement of Boston 
demands a highly motivated individual 
with strong phone room and outside 
sales experience. Good people skills 
and organizational ability extremely 
important. 


Competitive salary, incentives and 
benefits for the right person interested 
in this challenging position. 


Send resume and salary requirements 
to: 


Raymond Lacaillade, Publisher 
The Evening Times 
23 Exchange St. 
Pawtucket, Rhode Island 02862 


CO-OP MAJOR ACCOUNTS 
ACCOUNT EXECUTIVE 





We are looking for an experienced news- 
paper sales professional to help us 
implement a co-op advertising program, 
working directly with manufacturers 
and distributers, as well as with retail 
staff members. Additional responsibili- 
ties will be to call on major retailers and 
advertising agencies. Some travel 
involved. Excellent oral and written 
communication skills. Must provide 
own vehicle. Salary plus commission. 
Excellent benefits package plus 
expense account. 

Call (202) 636-3326 or 

send resume to: 

The Washington Times 

3400 New York Ave., NE 

Washington, DC 20002 

EOE 





ADVERTISING DIRECTOR 
The Lubbock Avalanche-Journal, a 
77,000 daily circulation newspaper has 
an excellent opportunity for an advertis- 
ing director. 


Must have 5 years advertising manage- 
ment experience. This job will entail 
planning, controlling, directing of the 
advertising function of the newspaper -- 
retail, classified, art, cc-op, national 
and Business and Industrial pages. 


Salary negotiable according to experi- 
ence. We are a member of the Morris 
Communications Corp. and offer an 
excellent benefits package. 


Send resume and cover letter to: 
Lubbock Avalanche-Journal 
Attn: Frank T. Anderson, Publisher 
0 Box 491 
Lubbock, TX 79408 


E.0.E. 





CLASSIFIED TELEPHONE 
SALES MANAGER 


Major metropolitan newspaper has 
opening for an experienced Classified 
Telephone Sales Manager. Minimum of 
2 years management experience 
required. Experience on Atex and exper- 
ience in a competitive market a plus. 


Excellent salary, commission and bene- 
fits package. Send cover letter, resume, 
and salary history in confidence to: 


Box 4528, Editor & Publisher. 
EOE 


RETAIL ADVERTISING MANAGER -- 
Community Communications group in 
NYC suburbs seeks R.A.M. to lead an 
experienced department. Must be an 
excellent recruiter/trainer with the 
promotional skills necessary to build on 
our record of rapid growth in a highly 
competitive market. Excellent compen- 
sation package. Send resume, salary 
history to Box 4586, Editor & 
Publisher. 








ADVERTISING DIRECTOR 


Press-Enterprise is seeking an individual for the 
Advertising Director position. The Press-Enterprise is 
a six-day morning daily, 70% plus penetration, 23,000 
paid circulation, good growth rate. Staff of 20 respon- 
sible for retail, classified, T.V. Book, T.M.C. Co-Op 
and telemarketing via strong managers. 


Ideal candidate should come from competitive market 


and be futuristic in vision. 


We offer an excellent compensation and benefits 
package including a 401-K Program. 


Send introductory letter and resume, including salary 


requirements to: 


Gloria J. Kremer 
Human Resources 
Press-Enterprise 
3185 Lackawanna Ave. 
Bloomsburg, PA 17815 
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Experienced Advertising Director 
needed immediately for 15,700 Tues- 
day - Sunday AM daily located in the 
heart of the historic North Platte Valley 
of Western Nebraska. State of art tech- 
nology throughout with responsibility 
including management of solid staff of 
23 in all phases of sales and production 
from conception to selling, to electronic 
order entry to pagination. No job for a 
beginner, but will consider candidate 
with good credentials and computer 
budgeting experience. Prefer degree in 
related field. Must be a self-starter, 
possess good leadership qualities, and 
have a record of accomplishment. 
Excellent salary and MBO, normal fring- 
es. Reports to publisher and has full 
departmental authority. Interested? 
Don’t wait! Job open May 1, 1990. Fed/ 
Ex or mail resumes to Marc W. Anthony, 
Publisher, Star-Herald Publishing Co., 


1405 Broadway, Scottsbluff, NE 
49361 





Group Advertising Director 


Kansas City suburban newspaper group 
is creating new position of Advertising 
Director. Individual will work with and 
supervise divisional display and classi- 
fied advertising managers. Current 

three Ad Managers with staff of 2 

report to publisher. The successful 
candidate will have broad sales 
management experience and a proven 
record of delivering superior sales 
results through a sales team. Excellent 
salary and benefits, including mid five 
figure salary potential and ESOP. Send 
letter with background information, 
description of your management style 
and specific examples of creative ideas/ 
sales programs yo have implemented. 
Include salary history. Debra Devault, 
Townsend Communications, 7007 NE 
— Road, Kansas City, MO 64117. 





Publisher/Advertising Director for boat- 
ing publication in Southern California. 
Shirtsleeve jot with growing national 
company. Some sense of the sea neces- 
sary. Reply to INC, 1353 Plain St., 
West Warwick, RI 02893. Attn: Ted 
Holmberg. 





RURAL weekly newspaper offers superb 
advertising salesman opportunity to be 
publisher of large-circulation county 
seat publication. Zone 5. Minimum 2 
years experience and ability to handle or 
learn to handle all phases of newspaper 
publishing. Combination first-year 
minimum salary/fringes/profit —s 
mid-20’s. Write Box 4585, Editor 
Publisher. Chance for equity and 
moving up in our group of non-metro 
newspapers. Send resume and letter. 
Please include present earnings. 


TELEMARKETING MANAGER 
Put your sales and management experi- 
ence to the test in a competitive envi- 
ronment with a paper that is number 
one in our market with one of the fastest 
rowing classified sections in northeast 
A. Success-oriented manager needed 
to direct sales efforts in our telemarket- 
ing department. Experienced with top 
references only. Send resume with 
salary history to Box 4591, Editor & 
Publisher. 


ART/GRAPHICS 


Graphic artist with balanced abilities to 
produce Macintosh maps, charts and 
graphics as well as illustrate news, 
sports, business and feature stories. 
Four-person department of 185,000 
daily, 225,000 Sunday newspaper, 
which serves Central Texas and the 
state’s capital city. Send resume, 
samples of work to Mark Freistedt, 
News Graphics Director, Austin 
American-Statesman, PO Box 670, 
Austin, TX 78767. No phone calls, 
please. 











GRAPHIC ARTIST 


The Lansing State Journal is seeking an 
artist with a strong background in 
graphic design and use of color. Chal- 
lenging job responsibilities include 
creating color illustrations for feature 
sections, informational graphics for 
news. Computer graphics experience a 
plus. The State Journal is an aggressive, 
award-winning newspaper in a vibrant 
and growing university and state-capital 
community. Send resume and clips to 
Tom Callinan, Editor, The Lansing State 
Journal, 120 East Lenawee, Lansing, 
Mi 48919. 








Newstar, a high quality monthly news 
magazine, is seeking a versatile artist 
with excellent design, layout, illustra- 
tive and production skills. Applicant 
must be able to meet monthly deadlines 
and have Macintosh and colour experi- 
ence. Knowledge of photography help- 
ful. Send resume, salary history and 
samples to: 

Managing Director 

Star Communications Ltd. 
PO Box 497G 
Grand Cayman, BWI 


Seek adventure and travel? The Euro- 
pean Stars and Stripes, in Darmstadt 
West Germany, a 120,000 circulation 
two-color daily tabloid serving American 
service members and their families 
needs a GRAPHIC ARTIST. 





Applicant must have: 

- Strong — and illustration skills for 
layout of daily features and Sunday 
Magazine 

- Two years specialized experience 
communicating information 
through use of visual materials 

- Graphic or Fine Arts Degree 

- Experience with informational 
graphics on Macintosh computer 

- Prior newspaper experience 


Starting salary $24,705 per annum 
plus tax-free livingquarters allowance, 
group insurance and a variety of 
privileges and benefits including mili- 
tary PX, commissary ect. Round-trip 
relocation expenses paid. Three year 
renewable service agreement required. 


Call (212) 620-3333 or write European 
Stars and Stripes, Room 401, 252 7th 
Ave., New York, NY 10001, for an 
application form. Return it with a letter, 
resume and non-returnable tear sheets 
and samples of your work directly to the 
Civilian Personnel Office, European 
Stars and Stripes, APO NY 
09211-4211. Applications must be 
= no later than 20 April 





CIRCULATION 
CIRCULATION DIRECTOR... 





in our very competitive suburban mark- 
et. 42,000 Daily, 47,500 SUN. An 
aggressive, upbeat newspaper in the 
fastest growing county in NJ is looking 
for a proven track record in sales and 
service, a positive attitude, a “can do” 
approach, and a burning desire to 
succeed. 


Excellent salary and benefits for the 
individual willing to accept the chal- 
lenge. Send resume to: 


Stanley M. Ellis, General Manager 
Burlington County Times 
Route 130 North 
Willingboro, NJ 08046 


CIRCULATION DIRECTOR sought for 
25,000 circulation daily owned by 
major newspaper company. Ideal candi- 
date will have strong management skills 
and results orientation. Send cover 
letter and resume to Box 4601, Editor & 
Publisher. 
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HELP WANTED 
CIRCULATION 


CIRCULATION DIRECTOR | 
Career opportunity with aggressive 
group of weeklies in Minnesota with a 
total circulation of 460,000. The ideal 
candidate will possess above average 
public relations and communications 
skills, basic working knowledge of data 
processing/computer applications, 
postal regulations, TMC delivery prog- 
rams, voluntary pay programs, building 
paid circulation and street sales, 
budget preparation, must be excellent 
motivator. Call Walter Roach (612) 
536-7505. 











CIRCULATION DIRECTOR 
The Lubbock Avalanche-Journal, a 
77,000 daily circulation newspaper is 
seeking an individual to fill the position 
of Circulation Director. 


Must have 5 years circulation manage- 
ment experience with good understand- 
ing of CIS and ABC. Salary negotiable 
according to experience. We are a 
member of the Morris Communications 
Corp. and offer an excellent benefits 
package. 


Send resume and cover letter to: 
Lubbock Avalanche-Journal 
Attn: Frank T. Anderson, Publisher 
PO Box 491 
Lubbock, TX 79408 


E.0.E. 





CIRCULATION MANAGER 


National newspaper is seeking home 
delivery manager for southeast region 
(zone 4). Responsibilities include 
directing and motivating large field 
staff, transportation and distribution of 
all home delivery through independent 
contractors. Position requires frequent 
travel and candidate must be willing to 
relocate. We are looking for an individu- 
al with a proven record in circulation 
sales, service, distribution, and staff 
development. Must have good commu- 
nication skills. Excellent saiary, incen- 
tive and benefits package. Send cover 
letter, resume, salary history and 
requirements in confidence to: Box 
4587, Editor & Publisher. 


We are an affirmative action, equal 
opportunity employer. 





CIRCULATION SALES MANAGER 


A large newspaper group is seeking 
- highly motivated individuals with a 
minimum of 5 years experience in 
Circulation Management at newspapers 
in the 10,000 -30,000 range. The ideal 
candidate should be experienced in all 
areas of Circulation including sales, 
staff development, collections, TMC 
distribution, single copy sales and 
customer service. Opportunities are 
unlimited with our company if you 
possess the skills and desire to be 
successful. College degree with compe- 
titive market experience is a real plus. 
Send your resume and salary require- 
ments to: 


Box 4600, Editor & Publisher. 





EDITORIAL 


A major metropolitan newspaper in the 
midwest, with a daily circulation of 
more than 400,000, seeks a staff writer 
for its Sunday Magazine. Candidates 
must have at least three years daily 
newspaper experience; self-starter; 
highly motivated and creative and be 
able to write about a variety of subjects. 
Magazine experience preferred. We 
offer an excellent salary (23-41K) and 
an exceptional benefits package. Send 
cover letter, resume, clips to: Box 
4571, Editor & Publisher. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 





ASSISTANT CITY EDITOR 

Our 37,000-circulation daily needs a 
person with-strong editing skilis to help 
a city editor and another assistant 
manage and lead 10 young reporters. 
Editing and management experience 
preferred, but we are ready to consider 
someone with proven reporting skills 
and a demonstrated ability to handle 
people. If you're interested in moving 
into management at a Gannett news- 
paper, please send resume and clips to 
Lee Cearnal, Editor, The News-Star, 
Box 1502, Monroe, LA 71210. 


ASSISTANT NEWS EDITOR 
We’re looking for an experienced 
deskperson with a brisk interest in 
national and world affairs, a keen eye 
for page design, and a zest for creative 
packaging of stories. We are a 
50,000-plus daily in one of California’s 
most competitive markets. 
REPORTERS - Our cityside staff needs 
reporters who are dying to write the 
kinds of stories they would want to read 
themselves. Send resumes and clips to 
Steve Chawkins, Managing Editor, 
Ventura Star-Free Press, PO Box 6711, 
Ventura, CA 93006 


ASSISTANT SPORTS EDITOR/SLOT 








If you bleed when mistakes are made or 
when stories are missed; if you have an 
eye for inviting design; if you want to 
play a major role in a growing sports 
department of a growing 85,000 daily, 
then you are the person for us. We’re 
looking for a sports slot editor to run our 
night copy desk and help turn us into 
the best sports section in the state — a 
ae opportunity in a great sports town. 

end resume, six tearsheets to: Richard 
A. Sullivan, Sports Editor, The Post- 
—” PO Box 4818, Syracuse, NY 





ATTORNEY-JOURNALIST 
Attorney with newspaper and legal 
experience wanted. Send resume, clips, 
salary requirements to: Michigan 
Lawyers Weekly, 333 S. Washington, 
Lansing, MI 48933. 


Business Editor 





The Asbury Park Press, one of the 
Northeast’s leading regional newspap- 
ers, is looking for an aggressive editor to 
head its 10-person business staff. The 
Press is growing, with a circulation of 
150,000 daily, 220,000 Sunday, in an 
area serving a million people. We're 
looking for the right person to continue 
our leadership in local, regional and 
state business coverage. Responsibili- 
ties include daily and Sunday business 
coverage, the state’s only Monday busi- 
ness tabloid section, and two real estate 
news sections. Candidates should have 
a keen eye for identifying trends, sound 
editing skills and strong managerial 
abilities. Column-writing skills a plus. 
Please call Raymond J. Tuers, Senior 
Managing Editor, at (201) 922-6000 to 
say your resume and section samples 
are in the mail. The Asbury Park Press, 
3601 Highway 66, Box 1550, 
Neptune, NJ 07754-1151. 


BUSINESS EDITOR 





The Peninsula Times Tribune, a 
50,000 circulation daily in the heart of 
the Silicon Valley, is looking for an 
energetic business editor to run our 
three-person department. Experience in 
layout is important as well as excelleht 
communication skills. Please fax 
resume to (415) 853-5389 with salary 
history to Kevin Doyle, Managing 
Editor, 245 Lytton Avenue, Palo Alto, 
CA 94301. A Tribune Company. 





Invest in Your Future. 
Subscribe to E&P Today! 
Call (212) 675-4380 





BUSINESS EDITOR 

The Anchorage Times offers a special 
opportunity for a qualified business 
editor to develop a distinguished daily 
business section. This editor will find 
local business news in Seoul, Tokyo and 
in the Soviet Union, or just down the 
block in the corporate offices of Alas- 
ka’s major oil companies. There are 
scores of stories of frontier entrepre- 
neurs, men and women, who challenge 
the Alaska Bush to strike it rich. 

The Alaska business story is about 
people, big and small. The Anchorage 
Times is an all-day newspaper commit- 
ted to be the best and needs a skilled 
business editor to join its news manage- 
ment team. Send your resume and 
appropriate examples of your work to 
Paul Jenkins, Managing Editor, The 
Anchorage Times, Box 100040, 
Anchorage, AK 99510-0040. 


BUSINESS REPORTER — Innovative, 
award-winning weekly seeks skilled 
reporter with ability to beat dailies. Two 
years experience required; background 
covering real estate, economic develop- 
ment preferred. Send resume, clips to: 
Department E, Rochester Business 
Journal, 1 Mount Hope Ave., Roches- 
ter, NY 14620. 








Business reporter wanted to cover real 
estate and other business topics for the 
Austin Business Journal. Real estate 
coverage will emphasize the people 
behind the deais: who’s making them 
and why. Two years daily experience 
preferred. Send cover letter, resume 
and clips to Tim Green, Editor, Austin 
Business Journal, 1301 Capital of 
Texas Highway, Suite C-200, Austin, 
Texas 78746. 


CALIFORNIA-BASED, employee- 
owned, business photojournalism 
service must fill a position on the east 
coast. We write magazine articles and 
offer the gamut of editorial services to 
Blue Chip corporate clients. Do you 
have excellent skills and discipline as 
both a writer and photographer? Would 
you like to work for a company that links 
earnings to productivity and offers a 
liberal benefits program? If you thrive 
under pressure, genuinely enjoy people, 
like traveling and are willing to work out 
of your home, send resume, salary 
history and recent writing and photogra- 
phy samples. Journalism degree 
required. No novices. Write to Box 
4614, Editor & Publisher. 








CITY EDITOR 


The Meridian Star, an award-winning, 
25,000 circulation Sunbelt daily has an 
iminediate opening for a city editor with 
the experience and ability to direct the 
news staff, make assignments and 
handie a heavy volume of local copy 
accurately, and quickly. Send resume, 
salary history and work samples to: 
Managing Editor, The Meridian Star, PO 
Box 1591, Meridian, MS 39301. Tele- 
phone (601) 693-1551. 


COPY DESK CHIEF 





The Express, judged one of the nation’s 
14 best small-city papers, is seeking a 
copy desk chief to lead its nine-person 
desk. Candidates must subscribe to 
quality journalism -- impeccably clean 
copy, bright heads and an ability to put 
themselves into the readers’ shoes. Our 
successful candidate will be a leader, 
mentor and appraiser. Please send a 
— of application and any supporting 
ata to: 


Bruce Frassinelli 
Managing Editor 
The Express 


Box 391 
Easton, PA 18044-0391 





COPY EDITOR - for southeast Pennsyl- 
vania newspaper, Metropolitan PM 
daily. Must be skilled in working with 
experienced reporters, spotting and 
correcting weaknesses in stories. Sharp 
headlines and layouts also expected. 
Good community, solid newspaper 
where quality counts. 

Send resume and clips to Personnel 
Manager, Lancaster Newspapers, Inc., 
8 West King Street, PO Box 1328, 
Lancaster, PA 17603. 


COPY EDITOR PLUS 





We are looking for a well rounded editor 
who can perform any editing and layout 
task. Must have at least two years daily 
experience. More would be better. 
Opportunity for advancement. Over- 
night shift for 5:15 AM press start. This 
7-day Gannett newspaper serves an 
exciting highly competitive suburban 
market, one hour from New York City. 
Send resume and tearsheets to Laura 
Harrigan, Assistant = Editor, 
The Courier News, PO Box 6600, 
Bridgewater, NJ 08807. 


COPY EDITOR 
Knight-Ridder daily in central Pennsyl- 
vania college town needs creative copy 
editor with excellent language skills 
who would like to be part of the new 
technology. Learning pagination would 
be part of the job on this 25,000 circu- 
lation daily. We welcome bright begin- 
ners who want to learn more about their 
profession. Send resume and examples 
of editing skills to Robert Ashley, 
Executive Editor, Centre Daily Times, 
PO Box 89, State College, PA 16804. 


COPY EDITOR 


For 22,000 circulation daily. Skills to 
include editing, page design headline 
writing, Mac Graphics. Send resume 
and clips to J.K. Murphy, The Republic, 
333 Second St., Columbus, IN 47201. 


COPY EDITOR 
THE JEWISH WEEK 











Seasoned newspaper professional with 
strong desk skills on copy and wires for 
nations largest circulation Jewish 
interest weekly. Excellent salary and 
benefits. Phillip Ritzenberg, The Jewish 
Week, 1457 Broadway, New York, NY 
10036. 





COPY EDITOR 


The Wisconsin State Journal, the AM 
and Sunday newspaper in Madison, WI, 
has an opening for a copy editor. The 
successful applicant should have two 
years of experience on the copy desk of 
a daily newspaper. Please submit a 
cover letter explaining your career 
goals, a resume, and no more than three 
work samples to: Pau! Faniund, News 
Editor, The Wisconsin State Journal, PO 
Box 8058, Madison, WI 53708. Affir- 
mative Action/Equal Opportunity 
Employer. 





Copy Editor - Versatile quality copy edit- 
ing, creative headline writing, and an 
eye for outstanding page design. Must 
be fast, accurate, fair and have good 
news judgment. Send letter, resume, 
and tearsheets to Jim Willis, Managin 
Editor, Birmingham Post-Herald, P 
Box 2553, Birmingham, AL 35202. 





Editor for Monday-Friday PM daily. 
Candidate must have good organization- 
al and management skills with solid 
desktop publishing experience. Super- 
vise staff of five. Competitive salary and 
excellent benefits package. Send 
resume to Joe McDermott, Publisher, 
Newton Daily News, PO Box 967, 
Newton, lowa 50208. 


EDITOR & PUBLISHER for April 7, 1990 








HELP WANTED HELP WANTED HELP WANTED HELP WANTED 
ALL DEPARTMENTS ALL DEPARTMENTS ALL DEPARTMENTS ALL DEPARTMENTS 


NEWSPAPER OFFICE 
OPPORTUNITIES 


The Newspaper Guild of New York has authorized a strike against the Daily 
News and we are seeking qualified applicants to work all shifts at our New 
York area locations should it be necessary to hire replacements. We intend to 
replace all employees who do not report to work in the event of a strike and are 
therefore seeking applicants in administrative, sales and editorial positions in 

















the following areas: 


ADVERTISING (Dept. Al) 





e Artists 
* Outside Sales Reps 
¢ Sales Svc Reps 


¢ Telephone Sales Reps 
* Research Analysts 
¢ Secretaries 


¢ Copywriters 

¢ General Clerks 

° Secretaries 

* Utility Persons 

¢ Varitype Operators 


¢ Offset Press Operator 


¢ Customer Service Reps 


PROMOTION/BP.R. (Dept P1) 
¢ Photographers/Audio Visual 


¢ Multilith Press Operators 


¢ Platemaker/Camera Operator/ 


EDITORIAL (Dept. E1) 
¢ Reporters 

¢ Artists 

* Copy Editors 

¢ Photographers 





FINANCE (Dept. F1) 
* Accounts Payable 

* Cashiers 

* Credit & Collections 
* Payroll Clerks 

¢ Purchasing Buyers 

¢ Billings & A/R 

¢ Computer Operators 
* Customer Svc Reps 





IR TION (Dept. Cl 
* Sales Reps 
¢ General Clerks 


Stripper ¢ Customer Svc Reps 
¢ Power Papercutter 


We offer a competitive salary and a generous benefit package including 
comprehensive medical coverage, vacations, holidays and pension plan. 

Interested applicants should apply by sending a current resume to the 
following address, including the appropriate department number: (Indicate 
DEPARTMENT & NUMBER as shown above) 


Daily News Employment Office 
Lower Concourse 
220 East 42nd Street 
New York, New York 10017 


DAILYENEWS 


New York's Hometown Paper 


The Daily News is an Equal Opportunity Employer and 
encourages minority and female applicants. 





























EDITOR & PUBLISHER for April 7, 1990 








HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 





EDITORIAL WRITER 


One of America’s biggest and best 
editorial pages, located in Zone 5, is 
looking for one of the country’s best 
editorial writers. We seek editorial 
board candidates with a passion for 
public affairs and the ability to express 
that passion lucidly and persuasively. 
Our politics are pragmatically progres- 
sive; we are particularly interested in 
writers with expertise in environmental, 
Third World and social issues, and with 
a flair for humorous and offbeat 
editorials. 


Previous editorial writing experience is 
desirable but not mandatory; strong 
reporting skills are essential. We are an 
affirmative action/equal opportunity 
employer. Send cover letter, resume 
and writing sample to: Box 4602, 
Editor & Publisher. 


EDITOR 
Immediate opening for experienced, 
versatile, innovative person with proven 
magazine or newspaper editing back- 
ground. We're looking for a strong lead- 
er with keen news judgement and top- 
notch skills in wordsmithing, design, 
layout, coordinating projects and an 
ability to challenge our editorial staff. 
Experience with Macintosh preferred. 
Publications include a high quality 
monthly news magazine and a 500 page 
annual guidebook. Send resume, salary 
history and clips to: 
Managing Director 
Star Communications Ltd. 
PO Box 497G 
Grand Cayman, BWI 








Editor 
Editor for twice weekly, 4 section, 4 
color broadsheet newspaper in fastest 
growing county in Florida - 37,500 
circulation - FL Press Association. 3rd 
place sweepstakes award-winner in 
1989 after only two years. 


Need top flight seasoned individual to 
continue building the fi.:est community 
weekly in the state - 9 person staff, 
covering entire county. 


Rush Resume to: 
Julius Grice, General Manager 
Hernando Today 
15009 Cortez Blvd. 
Brooksville, FL 34613. 


Experienced copy editors wanted. Appl- 
icants should have accurate copy edit- 
ing skills, with a flair for writing 
succinct, clear headlines. Layout and 
pagination experience desired. We offer 
an excellent salary (23-41K) and an 
exceptional benefits package. Please 
send resume and work samples to: 
Rosemary Kovacs, Night Managing 
Editor, 1801 Superior Ave., Cleveland, 
OH 44114. 


Experienced reporters are being sought 
to be part of an expanded suburban 
coverage plan that would revolve around 
an aggressive new zoning system. 
Candidates must be self-starters and be 
willing to cover suburban communities, 
possibly out of suburban bureaus. Appl- 
icants should have a good command of 
the English language, and ability to 
identify, secure and write news stories 
succinctly and clearly against daily 
deadlines. We offer an excellent salary 
(23-41K) and an exceptional benefits 
package. Send cover letter, resume and 
clips to: Box 4570, Editor & Publisher. 














of your 


EDITOR & PUBLISHER 


You've earned a reputation for excellence. For lead- 
ership. For a special ability to recruit and develop a 
team of exceptionally talented newspaper men and 
women. If your newspaper hasn't been named one of 
the best, it’s on the way to that distinction. Your stan- 
dards are higher than most, so people around you are 
always stretching, and having fun doing it. 


Your first priority is people, the right people, and 
managing those vital resources skillfully. You make 
things happen through MBWA. Shirtsleeves ... moti- 
vating ... nurturing ... writing well ... editing for the 
reader ... producing a newspaper that makes a differ- 
ence in the lives of your neighbors. 


You didn’t expect to be reading this ad ... much less 
making a move. You’re already in a great job running a 
first-rate newsroom. But this opportunity is irresist- 
able: take an already very good, growing morning news- 
paper with a distinguished history and make it the best 
in town. Among the best anywhwere. In one of the last 
remaining two-newspaper markets just granted a 100- 
year JOA. One hot news town. Become a publisher. 


Send your resume and write to learn more about one 
of today’s truly rewarding career opportunities: Editor & 
Publisher Opportunity, c/o Dave Martens, York Daily 
Record, 1891 Loucks Road, York, PA 17404. If you’re 
as good as | think you are, this interview should be one 
eriences. 
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EXECUTIVE EDITOR 

One of the nations best known name in 
news seeks thoroughly seasoned indivi- 
dual with extensive newspaper or wire 
service experience now holding position 
of majer responsibilities. Challenging 
and rewarding opportunity for strong 
innovative leader with exceptional orga- 
nizational ability to reshape and direct 
talented team in finding new and better 
ways to serve readers. Send complete 
resume including salary history and 
references. No contact will be made 
without applicants knowledge and 
consent. All replies held in strictest 
confidence. Box 4580, Editor & 
Publisher. 


FASHION COVERAGE 

The Fort Lauderdale News/Sun Sentinel 
is looking for someone to cover fashion 
with depth and flair. Send resume, ten 
writing samples and statement of philo- 
sophy to: Robin Doussard, Features 
Editor, Fort Lauderdale News/Sun 
Sentinel, 101 North New River Drive, 
Fort Lauderdale, FL 33301-2293. 


FEATURES EDITOR 

The Burlington (VT) Free Press seeks a 
creative energetic organized leader for 
its daily and Sunday living sections. 
You'll head a strong staff of writers 
covering a vibrant entertainment market 
and a variety of lifestyle topics. Previous 
experience in features a must. Send 
resume, examples of layouts and/or 
writing samples to Ron Thornburg, 
Editor, The Burlington (VT) Free Press, 
191 College St., PO Box 10, Burling- 
ton, VT 05402-0010. 


FOOD WRITER 











The Pittsburgh Press is looking for a 
fine writer with solid reporting skills and 
a passion for the subject to work with 
our editing team to produce two food 
sections each week. Candidates should 
have at least three years of daily news- 
paper food writing experience. Send 
cover letter, resume, five food sections 
and 10 writing samples to: Barbara J. 
Griffin, AME/Features, The Pittsburgh 
Press, 34 Blvd. of the Allies, Pitts- 
burgh, PA 15230. Deadline April 20. 
No telephone calls. 


HARD-EDGED, HARD-DRIVING BUSI- 
NESS REPORTER sought to cover the 
business and practice of law in Atlanta. 
Must have solid credentials, sophisti- 
cated clips. Reply: Richard Gard, Daily 
Report, 190 Pryor St., S.W., Atlanta, 
GA 30303. (404) 521-1227. 


Join editing team on 20,000 Zone 2 
daily, college town, as wire editor. 
Liberal benefits include health, dental 
and ocular plan, life insurance and 
pension plan. Wire services include 
Associated Press, the New York Times 
News Service, the Los Angeles Times- 
Washington Post News service. Delight- 
ful community near Long Island Sound, 
family-owned newspaper with high 
emphasis on publishing a readable and 
informative newspaper. Please cite 
salary requirements. Box 4608, Editor 
& Publisher. 


LIFESTYLES EDITOR, WRITER 


Zone 2 AM-PM looking for an editor and 
writer for expanding lifestyles section. 
Editor should be strong on page design 
and story generation; capable of urging 
a young staff on to new levels of excel- 
lence. The writer must have a real flair 
for producing the stories that will be 
demanded by the editor we are looking 
for. Send resumes, clips and page 
samples to Box 4599, Editor & 
Publisher. 


MANAGING EDITOR sought for aggres- 
sive Atlanta legal newspaper to super- 
vise 8-plus reporters, assist in presenta- 
tion of daily news. Reply: Richard Gard, 
Daily Report, 190 Pryor St., S.W 
Atlanta, GA 30303. (404) 521-1227 














a 


MANAGING EDITOR 


Growing 7,500 circulation of Bucks 
County, PA’s oldest community twice- 
weekly is looking for an experienced 
editor to manage its news operation and 
to oversee the news content of this 
exciting family owned, four-generation 
newspaper. 


Solid writing, editing, and layout skills 
will be utilized daily. Self-starters, own- 
initiative types with high energy levels 
need only apply. Strong ee 
skills to direct and develop young staff 
of this 100% local news product a defi- 
nate requirement. 


We are searching for someone who will 
enjoy settling permanently into an excit- 
ing and growing Bucks County region 
who is not afraid to challenge and scoop 
the larger local daily newspapers. 


Minimum 5-10 years editor- 
apprenticing required. Excellent salary 
and benefits package will be provided. 
Send cover letter, resume, references 
and clips to: 


Charles (Ty) Meredith, IV 
The Free Press 

PO Box 100 
Quakertown, PA 18951 


Prompt reply promised. Equa! 
Opportunity Employment; M/F 





MANAGING EDITOR 
25,000 (MS) independently owned 
daily needs experienced person to lead 
editorial staff of 26. Send resume with 
references to Lawson Grant, PO Box 
331, Danville, VA 24543. 





MANAGING EDITOR 


The Daily Reflector, a 18,250 daily, 
21,000 Sunday independent newspap- 
er in Greenville, North Carolina, is seek- 
ing a talented, energetic individual to 
direct its news operations. The success- 
ful candidate should possess strong 
leadership and interpersonal skills; 
solid experience in newsroom manage- 
ment; and the ability to oversee deve- 
lopment of an information package 
designed to meet reader needs and 
interests in a growing, changing market. 
Please send resume and salary history 
in strict confidence to: D. Jordan 
Whichard, Ill, General Manager, The 
Daily Reflector, Inc., PO Box 1967, 
Greenville, NC 27835. 








Music/Features writer for America’s 
oldest regional music magazine. Know- 
ledge progressive music essential. 
$13,000 salary. Car necessary. Writin 

samples, resume to Good Times, P 

Box 303, Roslyn, NY 11576. 





Newspaper/Editorial 


COPY EDITORS, REPORTERS: 
Temecula newspaper in Southern Cali- 
fornia seeks copy editors and reporters 
who desire career growth and challenge 
at a fast-growing paper. Requires 
Bachelor's degree. Must be accurate, 
diligent and able to dig out the what-it- 
means as weil as the what-happened 
while meeting deadlines. Tribune 
Company benefit package. Cover letter, 
resume, three examples of work to 
Joseph R. Smith, Managing Editor, The 
Californian, PO Box 970, Temecula, CA 
92390. 





The Daily Journal, a 30,000 PM seeks 
an experienced copy editor. Strong 
grammar/spelling/language skills 
needed. Good fringe benefits. Competi- 
tive salary. Send resume and clips to: 
Phil Angelo, Managing Editor, The Daily 
Journal, 8 Dearborn Square, Kankakee, 
IL 60901. Smoke-free building. No 
phone calls accepted. 
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HELP WANTED 


HELP WANTED 


HELP WANTED 


HELP WANTED 





EDITORIAL 


EDITORIAL 


EDITORIAL 


EDITORIAL 





National/Foreign Editor 


The Wisconsin State Journal, Madison’s 
morning and Sunday paper, is seeking 
applicants for national/foreign editor. 
This is a management position. The 
national/foreign editor will shape words 
and graphics for national and world 
reports that use local experts, many at 
the University of Wisconsin, to bring 
distant events into focus for our read- 
ers. Applicants should have a demon- 
strated interest in and knowledge of 
national and world events, geography 
and politics. Send letters of applica- 
tion, resumes and work samples to Clif- 
ford C. Behnke, Managing Editor, The 
Wisconsin State Journal, PO Box 8058, 
Madison, WI 53708. Affirmative 
Action/Equal Opportunity Employer. 





News Editor 

Feisty, growing, 7-day daily in 
competitive market wants a NEWS 
EDITOR who knows how to make us the 
paper that people talk about. We’re 
smaller and smarter than other: papers 
in our market. We kill them with quality. 
Our news editor will be a desk ramrod 
who demands high standards of excel- 
lence and settles for nothing less. 
Sophisticated layout skills, knowledge 
of color and graphics and a feeling for 
what’s in our market are the basic skills 
we expect. Candidate must have confi- 
dence, ambition and stamina to thrive 
on journalism’s cutting edge. Top salary 
and benefits help get you here. Fun, 
challenge and adventure keep you here. 
Write Box 4597, Editor & Publisher. 


NIGHT CITY EDITOR: Editor with hard 
news experience needed to help direct 
coverage at 60,000 AM newspaper in a 
competitive market. Applicants should 
have at least five years daily newspaper 
experience and be able to direct over- 
night and enterprise coverage, super- 
vise reporters, and edit local copy with 
enthusiasm and care. Resume, tear- 
sheets, clips to Box 4609, Editor & 
Publisher. 


Pennsylvania’s best 17,500 daily has 
immediate opening for municipal beat 
reporter. Also has opening in sports that 
requires editing skills and a flair for 
layout. Anticipate desk openings. Grow 
with a hard-hitting newspaper in a 
competitive market. Send resume, 
clips, references to: The Sentinel 
Personnel Department, PO Box 130, 
Carlisle, PA 17013. 











Publishing company in the tax-free 
Cayman Islands (480 miles south of 
Miami) requires the following June 1 for 
innovative color weekly newspaper 


Start-up: 
COPY EDITOR: experienced wordsmith 
with minimum 3 years editing back- 
gone and strong layout skills. 
EPORTER: Ideal position for recent 
J-grad who is aggressive and thrives on 
hard news. Apply with resume and clips 
to Publisher, Box 1139, Grand 
Cayman, Cayman Islands, BWI. 





COPY EDITOR 


Move up! Join a team of 
Vigorous copy editors on 
a 7-day daily in the New 
York metro area. Good 
pay with excellent perks. 
We pay moving costs. 
Resume, cover letter, 
clips to: 


Box 4523, 
Editor & Publisher. 














REPORTERS AND COPY EDITORS 


The Anchorage Times offers a unique 
Alaska adventure for copy editors and 
reporters. The Times has recently 
expanded from an afternoon newspaper 
to all-day publication and extended its 
coverage and circulation throughout the 
state. We need some experienced repor- 
ters for key news beats, but newcomers 
with good academic backgrounds and 
some experience are also welcome to 
apply. Copy editors are needed for a 
young, aggressive news desk in a 
competitive newspaper city. Alaska is in 
the news virtually every day. Just check 
your own newspaper. When you are not 
working on the news of the day, you will 
discover a land of great beauty and 
wonders. For a professional challenge 
on a growing newspaper in a land of 
mystique and excitement, send resume 
to Paul Jenkins, — Editor, The 
Anchorage Times, Box 100040, 
Anchorage, AK 99150-0040. 


REPORTER 





The Lansing State Journal is seeking an 
experienced reporter with 3 to 5 years 
> ce at a small-to medium-sized 
aily. 

We’re committed to investigative and 
in-depth work and we're looking for an 
aggressive reporter who can handle big 
stories and big projects without getting 
bogged down. Writing skills a must. 

This is a superb opportunity at an 
award-winning Gannett newspaper in a 
vibrant and growing university and 
state-capital community. Send resume 
and clips to Tom Callinan, Editor, The 
Lansing State pcg East Lena- 


wee, Lansing, MI 48919. 
REPORTERS 





Gutsy, Zone 2 daily seeking rene 
aggressive hungry reporters. We offer 
terrific experience and great news 
beats, everything from crime to corrup- 
tion to catastrophies. Spend a year with 
us and you'll be on the fast-track. Send 
resumes and clips to Michael Bass, City 
Editor, The Hudson Dispatch, 409 39th 
Street, Union City, NJ 07087. 





REPORTER 


Bureau position for daily legal newspap- 
er. Must be experienced in legal affairs 
and court reporting. Prefer 5 years 
experience. Law degree helpful, but not 
necessary. Send resume and cover 
letter to: Executive Editor, San Francis- 
co Banner Daily Journal, 1390 Market 


St., Suite 910, San Francisco, CA 
94102. 





REPORTERS 
Immediate openings for aggressive, 
self-motivated, experienced reporters 
interested in covering breaking news 
and news features. Two positions avail- 
able with high quality monthly news 
magazine. Knowledge of photography 
helpful. Send resume, salary history 
and clips to: 
Managing Director 
Star Communications Ltd. 
PO Box 497G 
Grand Cayman, BWI 


REPORTERS If you're fascinated by 
what makes a city and its people tick, 
you might be interested in joining our 
weekly journal of insight, opinion and 
fine living, targeted at the top end of 
one of the nation’s fastest growing 
Sunbelt cities. To compete for one of 
these two top writing jobs, you should 
have 5+ years’ experience and be one 
of the top news and feature writers on 
your paper or magazine. Send us a letter 
telling about yourself, a resume and 
your 6 best clips to Box 4615, Editor & 
Publisher. 
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REPORTER/EDITOR 


For Washington office of Market News 
Service, a financial wire. Business 
reporting experience preferred, 
Washington experience helpful. Salary 
commensurate with experience. Send 
clips and resume to John Carter, 
Managing Editor, 552 National Press 
Building, Washington, DC 20045. 


REPORTERS: So. California's weekly 
seeking two reporters. Degree required. 
Experience preferred, but will consider 
recent graduate. Salary $7-7.50 per 
hour. Great benefits. Contact Mike 
Robison, Rancho News, Box 237, 
Temecula, CA 92390. 


Reporter wanted for growing Washing- 
ton State daily to cover our rapidly 
changing business scene. Responsibili- 
ties include reporting and editing func- 
tions of daily business page. Send clips, 
cover letter and resume to Skagit Valley 
Herald, PO Box 578, Mount Vernon, 
WA 98273-0578. 


SPORTS COPY EDITOR 











The Anchorage Daily News is looking for 
a talented copy editor to be a leader in 
producing our sports sections. This job 
not only requires good editing and head- 
line writing skills but also ability in the 
use of color, _— and design. A 
minimum of five years daily editing 
experience is required. Send resume, 
work samples and references list to: 


HUMAN RESOURCES 
ANCHORAGE DAILY NEWS 
PO BOX 1490C1 
ANCHORAGE, AK 99514-9001 


EQUAL OPPORTUNITY EMPLOYER 


SPORTS EDITOR 
Growing, combative 7-day daily in a 
competitive market is looking for a 
unique SPORTS EDITOR. Must have 
excellent and proven editing, layout and 
management skills. But, more than 
that, this candidate must have the 
confidence and ambition to thrive on 
the cutting edge of journalism’s future 
while directing his department in the 





sover throw of an adversary twice our 


size. We're in this to win. And we're 
looking for a skilled warrior. The 
rewards? Top salary and benefits, sure. 
Challenge, adventure, daring and fun as 
perks. Write Box 4598, Editor & 
Publisher. 


SPORTS layout and editing for quality 
40,000 AM daily in beautiful Pacific 
Northwest. Editing local and wire copy, 
headlines, page design, story and photo 
selection. Send resume and clips to Kay 
Gause, Personnel Director, Yakima 
Herald-Republic, PO Box 9668, Yaki- 
ma, WA 98909. 


SPORTS DESK CHIEF 








Can you write a compelling headline on 
a 1,000-mile sled dog race that lasts 
more than 11 days and has participants 
like the Yukon Fox and the Loafer from 
Ophir? Can you diplomatically tell a 
father why his son’s 45-pound king 
salmon is not newsworthy? And would 
you dare tell your friends why Alaskans 
use orange balls to play golf? (So they 
can find them in the snow.) All of this is 
common on the sports desk of The 
Anchorage Times along with complete 
local coverage of those ‘routine’ sports 
like football, basketball, hockey and 
baseball. The Times sports staff is 
adding people and has a special need 
for a desk chief who can mix the lore of 
outdoor Alaska with the traditional 
sporting fare familiar in the Lower 48. 
Send your resume with three full-page 
examples of your work to John Sweeney, 
Sports Editor, The Anchorage Times, 
Box 100040, Anchorage, AK 
99150-0040. 





Sports writer wanted for a Knight- 
Ridder twice-weekly newspaper in the 
Florida Keys. Must have reliable trans- 
portation, enthusiasm, and willingness 
to help out in other areas. Photography 
helpful. Award-winning staff is commit- 
ted to excellence. If you are a j-school 
grad looking for a first-rate paper to call 
home for at least two years, send clips, 
resume to Jackie Harder, The Keynoter, 
PO Box 158, Marathon, FL 33050. No 
phone calls. 


The Daily Journal, a 30,000 PM is 
seeking reporters. Experience 
preferred, but there is room for an 
enthusiastic beginner. The Journal 
emphasizes local news. Send resume 
and clips to: Phil Angelo, Managing 
Editor, The Daily Journal, 8 Dearborn 
Square, Kankakee, !L 60901. Smoke- 
free building. No phone calls accepted. 


The Express, designated by the Ameri- 
can Society of Newspaper Editors as 
one of the 14 best small-city newspap- 
ers in the United States, is hiring repor- 
ters to cover community news and 
trends in Pennsylvania and New Jersey. 
To apply, send resume and clips to 
Bruce Frassinelli, PO Box 391, Easton, 
PA 18044-0391. 


The Homer News is looking for a repor- 
ter to cover environmental, sports and 
outdoor issues. Homer is arguably Alas- 
ka’s most scenic community, perched 
on a beautiful Kachemak Bay and 
warmed by the Japanese current. We 
put out a lively weekly that breaks big 
stories the dailies have to follow and 
we're good at training a young 
reporters. Salary is $19,000 or so, 
depending on experience. Send resume 
and clips to Allen Baker, Editor, Homer 
News, 3482 Landings St., Homer, AK 
99603. 


The Seattle Times is looking for enter- 
prising, experienced assignment 
editors. Openings include assistant city 
editor/urban affairs and assistant subur- 
ban editor. Editors will supervise 6 
reporters. Previous experience on a 
metro daily a must. The Times is an 
equal opportunity employer. Please 
send resume, references and examples 
of stories you've directed to Millie 
Quan, Assistant Managing Editor/ 
Administration, Seattle Times, PO Box 
70, Seattle, WA 98111. 


The Vero Beach Press-Journal, where 
local news reigns, needs a business 
writer. Our requirements are: at least 
four years newspaper experience; a 
thorough knowledge of business terms, 
reports and operations; an ability to 
write compelling stories the average 
reader can understand; a desire to 
complete and win. We offer good pay 
and benefits, a friendly and profession- 
al working environment, and sand and 
sunshine. The Press-Journal is a fast 
growing, AM daily on Florida’s Atlantic 
oast. Send resume, clips and refer- 
ences to Byron Gray, c/o Vera Beach 
Press-Journal, PO Box 1268, Vero 
Beach, Florida 32961-1268. 


The Waterloo Courier, a 50,000 PM 
daily in Northeast lowa, has an opening 
for an assistant wire editor, preferably 
with two years experience, although 
entry-level applicants who have had 
internships will be considered. Applic- 
ants must be confident in their news 
judgement and layout skills, including 
front page responsibilities, as well as 
the ability to learn pagination on some 
exciting new equipment. Send resume 
and samples of work to Saul Shapiro, 
Editor, Waterloo Courier, PO Box 540, 
Waterloo, 1|A 50704. 


Upstate North Jersey daily seeks aggres- 

sive entry level reporters for current and 

future openings. Low pay, long hours, 

= experience. Resume and clips to 
0x 4592, Editor & Publisher. 
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HELP WANTED 
EDITORIAL 


Universal desk opening. 42,000 AM 
daily, judged one of nations 14 best 
small newspapers, 1989, by ASNE. 
Wire editing, design and layout of 
news, opinion, sports and feature 
pages. Contact Nelder Dawson, Person- 
nel Director, Alexandria Daily Town 
Talk, PO Box 7558, Alexandria, LA 
71306. 











WANTED EDITOR 
Experienced community journalist to 
direct staff of growing weekly in one of 
America’s fastest growing cities. Must 
be familiar with government reporting, 
photography, page design and news- 
paper production. Please send resume 
to Rick Rabenau, Auburn Journal, 
1030 High Street, Auburn, CA 95603. 


WRITER/REPORTERS 

Join the staff of creative news pros at 
the Cahners Business Newspaper Divi- 
sion. We're looking for reporters with 
minimum 2 years experience in daily or 
business journalism. We pay well and 
offer the challenges and high standards 
you're looking for. Letter and resume to 
Editor, Home Textiles Today, 41 Madi- 
son, New York, NY 10010. 





HELP WANTED 


LIBRARY 


DIRECTOR OF 
LIBRARY SERVICES 
-EDITORIAL LIBRARY- 

The National Sports Daily is seeking an 
energetic amd innovative Director of 
Library Services to provide support to its 
editorial and bureau staffs through the 
development of a strong general and 
sports reference and biblio a 
services and the management of a full- 
text electronic library database to be 
available on DataTimes in 1990. An 
ALA-accredited M.L.S. with five years’ 
post-MLS reference and administrative 
experience in a newspaper and/or other 
media library is required. Extensive 
experience in all phases of library auto- 
mation including online searching, 
intergrated library systems, and micro- 
computer/PC/CD-ROM applications is 
necessary. Experience using Macintosh 
computers is helpiul as is a working 
knowledge of or affinity for sports. 
Submit letter of application, resume 
and list of references to: Personnel, 
Dept LS, THE NATIONAL, 15 W. 52nd 
Street, New York, NY 10019. Equal 
Opportunity Employer M/F. 

THE NATIONAL 

SPORTS DAILY 











WRITER/ANALYST 


Premier service monitoring terrorism 
and political-stability risks to U.S. 
multinationals abroad seeks seasoned 
professional, preferably an ex-foreign 
correspondent, with excellent writing 
and analytical skills. Latin American 
and/or Mideast experience a plus. Trai- 
nees, poets and PR-types need not 
apply. We are looking for someone with 
10 years experience worth $50K per 
annum. Send resume and writing 
samples to: PO Box 41-4177, Miami 
Beach, FL 33141. 


WRITERS WANTED: 

Growing chain of Southern California 
community newspapers seeking beat 
reporters, business, features and sports 
writers. Join a great team and live in the 
best place in the world. Send cover 
letter, resume, writing samples and 
references to: 

CNNI 


11636 Jarrito Court 
San Diego, CA 92127 


FREELANCE 


CREDIT UNION WEEK 
Independent, aggressive weekly news 
tabloid pays $25 to $300 cash for tips, 
leads, articles on fast-growing CU 
industry. Trends, technical, marketing 
battles, legislative -- we want it all. 
FAX (407) 627-7335 or phone (407) 
627-7330. 











PRODUCTiON/TECH 
DIRECTOR/PRESS OPERATIONS 


Gannett is seeking an individual with 
extensive knowledge of press designs 
and configurations to work with our 
newspapers in the planning and install- 
ing new presses and in the trou- 
bleshooting problems on both letter- 
press and offset presses. 


The successful candidate for this key 
position will have an engineering 
degree, preferably mechanical, and be 
committed to top quality press produc- 
tion. In addition to consulting with 
Gannett papers, he/she will keep 
abreast of new and future technology 
through contact with press manufactur- 
ers. Knowledge of distribution/ 
mailroom systems is also required. 


We seek a self-starter who can work 
independently. PC literacy and know- 
ledge of the Macintosh would be a plus. 
This position is based in our Washing- 
ton, D.C., headquarters and will involve 
approximately 20% travel. 


Send resume, with salary history, io: 


Judith D. Ross 
Director/Personnel 
Gannett Co., Inc. 
1100 Wilson Blvd. 

Arlington, Virginia 22234 





EARN $500 
REPORTERS/EDITORS can earn $500 
for each articie of 750-900 words 
published by FineLine, the Newsletter 
on Journalism Ethics. !f you've faced a 
difficult ethical dilemma in your career, 
send it to FineLine. 

For information, 1-800-736-0897. 





Free-lance Writers 


Monthly news magazine that covers the 
woodworking industry is looking for 
free-lance reporters with experience in 
hard news, features and business 
profiles. Articles from Mid-Atlantic and 
Midwestern states - Ohio to Kansas - 
particularly needed. Must be able to 
submit 35mm photos. Send for guide- 
lines and a sample issue: Lewis Lorini, 
Associate Editor, Woodshop News, 35 
Pratt St., Essex, CT 06426. 


PHOTOGRAPHY 


PHOTOGRAPHER: Two community 
weeklies seeking an experienced photo- 
grapher. Paper uses lots of full color 
photos and large B & W prints. Contact 
Mike Robinson, Rancho News, Temecu- 
la, CA 92390. 
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Experienced pressman 5-10 years. 
Harris 845. Eight unit. Night shift. 
Benefits, ins. medical. Call Bill 
Cochrane, Gavelston Daily News, (409) 
744-3611. Resume to PO 628, Gavel- 
ston, TX 77550. 


PRESSROOM MANAGER 





Marvelous opportunity awaits an exper- 
ienced offset pressroom manager. The 
Columbus Dispatch is looking for a 
dynamic leader for our new state of the 
art facility. Successful candidates 
should have at least five years of prog- 
ressively more responsible management 
experience. TKS press experience is 
preferred. College degree is also 
preferred. Good starting salary, 
company paid benefits, and desirable 
midwesi location. Interested candi- 
dates should apply to: 


THE COLUMBUS DISPATCH 
Department of Employee and Labor 
Relations 
34 S. Third Street 
Columbus, OH 43215 


An Equal Opportunity Employer M/F 





HELP WANTED 


HELP WANTED 





PRODUCTION/TECH 





Fast growing metropolitan newspaper 
seeks an individual with strong mechan- 
ical and electrical background in the 
newspaper industry. Knowledge of and 
experience with Harris 1472P inserters, 
Hall equipment and Dynamic strappers 
very helpful. Must be able to work 
nights and weekends. Send resume to 
Production Director, Review Journal, 
PO Box 70, Las Vegas, NV 
89125-0070. 


MAILROOM MECHANIC 

The Gwinnett Daily News (a New York 
Times newspaper) located in the Atlan- 
ta area is looking for a mailroom 
mechanic. A minimum of three years 
mailroom mechanical experience with 
Hall stackers and conveyors is 
preferred. Position offers competitive 
salary and benefits plus potential for 
advancement. Send resume to Person- 
nel Department, The Gwinnett Daily 
News, 200 Hampton Green, Duluth, GA 
30136. 


7 


PRODUCTION SUPERINTENDENT 
Need strong motivator, leader for pre- 
press with Royal Zenith Scanner and 
Harris 845 offset pressroom. 30,000 
AM daily in Zone 6, salary negotiable, 
based on experience. Excellent bene- 
fits. Send resume and salary needs to 
Box 4589, Editor & Publisher. 











RESEARCH 


The Mercury News, a Knight-Ridder 
newspaper, has an immediate opening 
for a research analyst in its marketing 
services department. Responsibilities 
include conducting and analyzing 
survey research for all departments of 
the company and analysis of secondary 
research. A bachelor’s degree and a 
newspaper background are required 
along with 3-4 years experience in 
conducting survey research. Strong 
analytical and writing skills are neces- 
Sary as is experience with SPSS and 
SPSS-X in mainframe and PC environ- 
ments. A master’s degree is desired. For 
confidential consideration please send 
your resume and salary history to: 
George G. Owen 
Marketing Services Department 
San Jose Mercury News 
750 Ridder Park Drive 
San Jose, CA 95190 








SALES 
DAUPHIN GRAPHICS the leader in 
remanufacturing goss single width 
pressess is seeking a self motivated 
sales representative. Must possess a 
thorough understanding of the opera- 
tions of Goss single width presses and 
components. Travel required. Excellent 
benefit package. Send cover letter 
along with resume and salary require- 
ments to: 
Dauphin Graphic Machines Inc. 
PO Box 573 


Elizabeth, PA 17023 








Distributors Wanted -- Leading edge 
company with unique distribution plan 
has the right products at precisely the 
right time -- Top 1% income attainable 
-- (404) 925-9645 recorded message. 





SALES 
DISTRICT SALES MANAGER 





We’re a 16-year old supplier of electron- 
ic pre-press systems to newspapers, 
retailers, and directory publishers, and 
a wholly-owned subsidiary of DuPont, a 
Fortune 10 company. In addition to a 
large, worldwide installed base and an 
excellent gross record, Camex is posi- 
tioned for the future with a complete 
lineup of standard platform UNIX and 
Macintosh-based subsystems, or total 
pagination systems for publishers of all 
sizes. 


You'll coordinate sales and account 
management activities in a multi-state 
Southern region. The successful candi- 
date will have a proven track record sell- 
ing electronic pre-press systems to 
metro newspapers and a good working 
knowledge of pagination concepts. This 
Atlanta-based position offers an 
outstanding compensation plan and 
benefits package, and is available 
immediately. 


Send your resume in strict confidence 
to: 


Keith Vincent 
Regional Manager 


Camex 
1100 Circle 75 Pkwy. Suite 800 
Atanta, GA 30339 


POSITIONS 
WANTED 


ADMINISTRATIVE 


BUSINESS OFFICE PROFESSIONAL 
- CPA, MBA - with 14 years newspaper 
industry experience seeks challenging 
career opportunity with growth oriented 
media company. Background includes 
management experience in the 
accounting, data processing, and circu- 
lation departments. Experienced in 
acquisitions, return on investment anal- 
yses, commercial printing operations, 
state and federal tax returns, computer 
hardware and software conversions, 
operating and capital budgets, new 
product projections an introductions, 
and strategic marketing. This experi- 
ence, gained from 3 newspapers - 30K 
to 130K - has been broad. Now looking 
for an opportunity to pull it all together. 


Box 4603, Editor & Publisher. 


Go directly to the bottom line with this 
aggressive profit-maker as your 
publisher/GM. Strong marketing/sales, 
people skills. Stable non-drinker, active 
in community. Box 4613, Editor & 
Publisher. 


PUBLISHER/GENERAL MANAGER 
Looking for challenging management 
position in Pacific Northwest. Fifteen 
years of advertising, marketing and 
management skills. Daily, weekly and 
trade journal experience. Hands-on 
management style. Reply Box 4574, 
Editor & Publisher. 























ATTENTION ADVERTISERS 


E & P’s offices will be closed on: 
Friday, April 13th, 
Good Friday 
Please note this when submitting 
ad copy for the April 21st issue. 
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CLASSIFIED ADVERTISING RATES 


Effective January 1, 1990 

POSITIONS WANTED 

1 week — $3.95 per line 

2 weeks — $3.25 per line, per issue. 
3 weeks — $2.75 per line, per issue. 
4 weeks — $2.55 per line, per issue. 


Add $6.50 per insertion for box service. Add $4.20 per insertion for box service. 
Count as an additional line in copy. 


LINE ADS 

1 week — $6.70 per line 

2 weeks — $5.85 per iine, per issue. 
3 weeks — $5.10 per line, per issue. 
4 weeks — $4.35 per line, per issue. 


Count as an additional line in copy. 


Count approximately 34 characters and/or spaces per line. 
3 lines minimum. 
NO ABBREVIATIONS. 


DEADLINE: Every Tuesday, 12 pm (ET) 
For Saturday’s issue. 


Payment must accompany all Positions Wanted ads. 
DISPLAY CLASSIFIED 


The use of borders, boldface, illustrations, logo, etc., on classified ads 
charged the following rates per column inch per insertion: 1 time, $85; 2 to 
5 times, $80; 6 to 12 times, $75; 13 to 25 times $70; 26 to 51 times $65; 
52 times, $60. 


DEADLINE: 8 days prior to publication date. 
Contract rates available upon request. 
Box number responses are mailed each day as they are received. 


Editor & Publisher 
11 West 19th Street, NY, NY 10011. (212) 675-4380, FAX (212) 929-1259. 























POSITIONS WANTED 


POSITIONS WANTED 





ADMINISTRATIVE 





EDITORIAL 





General Manager with small daily in 
Zone 2,3,4. pcm in all departments 
plus commercial printing. Please 
respond to Box 4595, Editor & 
Publisher. 


PUBLISHER -- Veteran newspaper 
man, most recently publisher of family- 
owned daily, seeks similar position with 
small to medium daily. Strong in 
management, circulation, advertising, 
editorial. Also able to invest in property. 
Box 4607, Editor & Publisher. 


Top corporate executive seeks reloca- 
tion and reassignment as publisher of 
seven day daily. Available at ANPA for 
interview. Box 4604, Editor & 
Publisher. 


ART/GRAPHICS 


INFO GRAPHICS 
Freelance maps, charts, diagrams. 25 
years experience, reasonable rates call 
J.C. (203) 638-2663. 


CIRCULATION 


TOP CIRCULATOR, sales pro, profit 
booster, seeks top circulation post. Top 
results require a pro “hands off” 
Publisher to work with. Lee (815) 
842-3619. 


DATA PROCESSING 


DATA PROCESSING PROFESSIONAL 
Seeking career opportunity in Data 
Processing, Production, or Financial 
Department. Knowledgeable of most 
areas of newspapers and anxious to util- 
ize my skills, experience and back- 
ground. Offer several years of manage- 
ment and a strong technical back- 
ground on wide variety of computers 
and software. Qualifications include 17 
years in Data Processing, 12 years of 
newspaper experience and 8 years in 
management. Extensive experience on 
SII systems, Collier-Jackson software, 
PC’s and all areas of accounting and 
finance. For more information please 
contact: Jim Clement (512) 643-9078. 


EDITORIAL 


12 years in news, features, politics, 
sports; can write, spell, edit and relate; 
multiple civic & journalism awards; 
know layout, design, photography, 
hiring, management & value. 

Box 4537, Editor & Publisher. 


BET I’M BETTER. Experienced repor- 
ter, talented and veratile, seeks GA job. 
Blake, (504) 387-6271. 


Managing Editor of 37K daily, 45K 
Sunday seeks challenging M.E. or 
editor's post with opportunity for 
advancement. Community-minded, 
strong belief in local content. 


Box 4605, Editor & Publisher. 






































Award-winning environmental/outdoor 
writer seeks job in Zone 7 or 8. Call J.D. 
(307) 548-2217 days, 548-7646 
nights. 


SPORTS COPY EDITOR 
Seeks opportunity at mid-large AM. 
Eight years experience handling all desk 
responsibilities and covering it all. Call 
Steve (301) 486-7440. 


Sports Writer 
With 9 years experience seeks job on 
mid to large-sized daily. Excellent 
writer, good starter and accepts any 
challenge. Good feature writer and can 
do desk work. Call William at (816) 
232-7343. 


Sports writer that has done it all and 
done it well. Three-plus years at 
600,000 daily. Call Kevin (508) 
922-2703. 


Top reporter, great references, been 
free-lancing but longs to return to news- 
room. Experienced at most news beats, 
bureaus, arts and entertainment. Four 
years recent major newspaper experi- 
ence. Willing to relocate. (404) 
325-8850. 


WALL STREET JOURNAL/EUROPE 
special correspondent seeks strings 
with other papers on Italian topics, 
including Church, Vatican, business. 
Call John Perrotta, 0039-6-5807494, 
fax 0039-6-6781540. 

Write c/o Stampa Estera, Via della 
Mercede 55, Rome. 




















Zurich, Switzerland based journalist 
(American) seeks free lance or full time 
work for American or European papers 
or magazines. You name it - I’ve done it: 
Travel, arts, economy, Europe 1992, 
celeb interviews, more. Ron Merkin, c/o 
Amex Travel Office, Bahnhofstrasse 20, 
8001 Zurich, Switzerland. Can 
relocate. 





FACSIMILE 


Experienced director of facsimile 
service available to create profitable 
worldwide facsimile newspaper or other 
publication. Box 4583, Editor & 
Publisher. 


PHOTOGRAPHY 


Freelance Photographer with 7 years 
experience seeks staff position. | am a 
self starter with a good news and visual 
sense. Computer = experience. 
Call Mike (206) 937-3411. 


To give 100% to being a top photogra- 
pher and a team player for a newspaper. 
In addition | offer enthusiasm, creativi- 
ty, high energy, and the ability and 
determination and equipment to tackle 
any assignment. Zone 9 staff position 
wanted. Debbie Dixon. Box 4579, 
Editor & Publisher. (Entry-level). 
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SHOP TALK AT THIRTY 








By Jim Willis 


Some thoughts regarding newspa- 
per management in this country, and 
of some of the challenges the newspa- 
per industry is facing: Since that is my 
topic, it may sound a bit strange that I 
lead it off with a reference to a per- 
sonal event that took place in my life a 
year ago, but I do see a parallel. 

My wife and I embarked on a life- 
changing event when we adopted a 6- 
year-old Korean boy, David Min. We 
were lucky enough to get to travel to 
Seoul to get him, and doubly lucky 
because we also got in some of the 
Olympics. Since getting Min, it has 
been hard to think about much else. 
Yet, there is always room in my 
head — and my heart — to think 
about the life-changing role newspa- 
pers play in our lives and of how 
deserving these newspapers are of 
being managed well. 

I began my newspaper career as 
editor of a semiweekly newspaper in 
Oklahoma, and I think I had more fun 
on that paper — and contributed 
more to the community — than on 
any other newspaper since. 

I am deeply aware of the special 
nature of the community newspaper, 
either daily or weekly, and of its 
impact. For instance, did you know 
that more than 50 million Americans 
subscribe to weeklies, and that all 
weekly newspapers together claim 
80% of the readership that all dailies 
claim? 

Back to my original analogy, let me 
start by relating a story from the realm 
of adoption to another realm, news- 
paper management: 

Adoption is sometimes referred to 
by critics as the “As If” game. 
Indeed, an adopted child must be 
reared well to keep from having his 
adoption earn that nickname. It is 
called the “As If” game because 
some adoptive parents ask their new- 
found children to live “as if” their 
new name were their only name, “as 
if’ their new parents were their only 
parents, and “as if” the child had 
experienced no life of importance 
before his new one began. 

Many good adoptive parents burst 
the bubble of this “As If’ game by 
seeing adoption as a rebirth. In this 
approach, the child is free to acknow- 





(Willis is an associate professor of 
journalism at Ball State University in 
Muncie, Ind.) 








ledge everything and everyone related 
to his past identity, yet also realize he 
has in a sense been twice born. 

Now, how does this relate to man- 
aging newspapers? 

Well, many in the newspaper busi- 
ness seem to be playing the “As If” 
game with their newspapers. We talk 
about newspapers “as if” they were 
only a service and not a product. 

Since we do not see them as a prod- 
uct, we go out and tell people the best 
newspapers are those that do the best 
reporting and not those that seek a 
profit: “as if’ you could do either one 
very long without doing the other. 

Many editors act “as if” the news- 
paper were defined solely by the 
newsroom and “as if” the paper 
could somehow make it without the 
advertising, circulation and produc- 
tion departments. Some publishers 
are even apologetic for the fact they 
must sell advertising, acting “as if” 
the advertising our papers carry is not 
a service at all. 





The “As If” game of newspaper management 


something else: hurting the newspa- 
per industry. Parts of the attitude 
have even killed off several newspa- 
pers over the past decade-and-a-half. 

We are doubly hypocritical when 
we play this “As If’ game with our 
newspapers, because we don’t really 
believe these things we tell people. 
Yet we behave, in public, “as if’ we 
do. For example, every newspaper 
publisher believes profit is a key 
index of success. 

Most publishers believe the adver- 
tising department is just as important 
as the news department. 

Newspaper owners move a lot 
more ad directors than M.E.’s into 
the publisher’s office, although that is 
changing to some degree, and there 
aren’t too many managing editors of 
daily newspapers who believe they 
can ignore readership survey data 
from their markets. 

So whom are we kidding? 

No one. 

And whom are we hurting? 





Many editors act “as if” the newspaper were defined 
solely by the newsroom and “as if” the paper could 
somehow make it without the advertising, circulation 
and production departments. 





We defend staunchly our press 
freedom — as opposed to the con- 
cept of marketing the news — “as if” 
the needs and desires of our market’s 
consumers somehow threaten that 
freedom. In short, we act “as if” mar- 
keting the news were unethical and 
tantamount to betraying our journa- 
listic integrity. 

Some of us act “as if” letting our 
reporters and editors get involved in 
that community somehow taints them 
and prevents them from being objec- 
tive. Some newspaper managers act 
“as if” they can pay their staff as little 
as possible, because there are so 
many journalism graduates out there 
looking for work. 

A few publishers still act “as if’ we 
can treat those employees, once 
hired, any damn way we please — 
well, that’s the way we were treated, 
isn’t it? 

We have become fairly adept at 
playing this “As If’ game with news- 
papers, and it is making us valid 
targets for critics both inside and out- 
side the industry. It is also doing 





Ourselves. 

And how do we stop playing the 
“As If” game of newspaper manage- 
ment? By giving birth to a new 
approach, a new view — one based 
on candor that acknowledges the fol- 
lowing: 

1. Everyone who works on a news- 
paper should have a similar view of 
that newspaper’s overall mission: to 
produce a quality newspaper that 
covers the breadth and depth of the 
geographic and demographic market 
it serves. 

2. Any newspaper has the best 
chance of being editorially indepen- 
dent if it is first financially indepen- 
dent. 

3. The surviving newspaper is the 
fully integrated newspaper. 

4. Each department of the newspa- 
per has a vital role to play in reaching 
the overall mission. 

5. The surviving newspaper is 
dependent on its market and vice 
versa, and this is a four-part market of 
readers, non-readers, advertisers, 

(Continued on page 38) 
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E&P and ANPA/TEC 


always a winning combination to reach hot prospects 
at the biggest buying event of the year! 


ANFPA Technical Exposition and Conference Ses Las Vegas, Nevada June 16-20, 1990. 


Las Vegas with its bright, lights, excitement and stimulating night life, promises to be a very successful 
location for this year’s ANPA/TEC Show, June 16-20. To assist in your successful sales efforts before, during 
and after the show, advertise in E&P’s three special show issues and increase traffic at your booth and 
bottom-line sales for your company. 


E&P’s P lanning Issue-M. ay 19 This issue, published a month before the main event, 

is a favorite among conference attendees. Printed in the form of a pullout section within the regular 

EGP issue, it is used by our readers to plan their convention time. Within the Planning Issue are list- 

ings of exhibitors and details on what they plan to exhibit. There is also editorial emphasis on “what's 
new” in the industry and what special or interesting products can be expected at the show. Your ad here will reach 
high-quality prospects who plan their time carefully and will therefore ensure high-quality traffic at your exhibit. 
SPECIAL OFFER — Find out about our “Exhibitor's Personal Memo” offer for the Planning Issue! It’s a new feature 
designed to bring manufacturers and buyers closer together. Call your local E&P ad rep and get all the details! 


DEADLINES: Space— May4 Ad Material —May7 


E&P’s Conference Issue — June 16 This “at the show” issue will not only reach 

important prospects at the ANPA/TEC but will also reach those E&P subscribers who couldn’t make it 

to the show or who are influential in making the final decisions on what to buy on the recommendations 

of those who attended the conference. This double exposure gives your advertising message impact and 
added mileage at a time when the minds of the entire newspaper industry are at the height of the “shopping mode”. 
The NEWS/TECH environment of this issue provides the ideal showcase for your products and enhances your ad 
message with the conference attendees and at newspaper plants and offices around the country. 


DEADLINES: Space—June1 Ad Material —June4 


E&P’s Post Conference Issue — June 23 Your ad in this issue serves to welcome 
your prospects home the very next week after the conference. Your ad will act as a “sales call” 
follow-up to your sales efforts at the conference and leave a strong impression on the minds of the 
returning attendees; plus—the immediacy of the editorial will create an atmosphere for your ad that 
will provide exhibit recall and move the readers to take action! The editorial in this issue will focus on the highlights 
of the convention and re-caps the many seminars and meetings. This issue is the right setting for your ad to impress 
those prospects and decision makers who did not attend the conference but who need to know what you have to 


offer in the way of new products and services. DEADLINES: Space—June13 Ad Material—June 15 


DON’T GAMBLE WITH YOUR ADVERTISING DOLLARS— 
Get maximum exposure and advertising benefits by placing your ad in all three 
E&P ANPA/TEC SHOW ISSUES! 


Sales Offices 


New York Chicago Los Angeles San Francisco Toronto 
212 - 675 4380 312-641-0041 213 + 382 + 6346 415 - 421-7950 416 - 833 - 6200 
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11 West 19th Street, New York, NY 10011-4234 ANPA 


Bureau 








Around here 
they actually 


teach people to 
spend all day 
on the phone, 
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Newsrooms have never been noted for telephone manners. But in Memphis they're developing a different 
reputation. The Commercial Appeal treats callers like friends-even if they're calling to complain. 

This is more than just Southern hospitality. It is the result of a special training program specifically aimed 
at telephone manners and service procedures. Even on deadline, phones are answered quickly, questions handled 
ven: oe all a of view taken ome: =a =e that has made The Commercial Appeal newsroom 

ripps Howard's leader in improving the quality of customer contacts. sw ARD 

Answering every call with courtesy-and an audible smile-makes @Uj SSaAcan 


an important difference. DELIVERING TOTAL QUALITY 

















